
A MINISTRY OF United Methodist Communications

S E P T E M B E R / O C T O B E R  2 0 1 5

U n i t e d  M e t h o d i s t s  L i v i n g  T h e i r  F a i t h

ANTICIPATING 
ADVENT

WHY DOES GOD ALLOW 
SUFFERING?

UNITED METHODIST 
COMMUNICATIONS AT 75

EVANGELISM
ST

CENTURY
21

& DISCIPLE  MAKING



Cokesbury.com | 800.672.1789

Matt Rawle is Lead Pastor 
at The Well United Methodist 
Church in Ponchatoula, LA. 
He is an international speaker 
who loves to tell an old story 
in a new way, especially at 
the intersection of pop culture 
and the church.

A SERIES OF SMALL GROUP 
BIBLE STUDIES ON

Pastor and author 
MATT RAWLE 
is on a mission. 
He sees Christ all around 
him—in books, movies, 
TV shows, rock music—
and he wants to share 
what he sees. Join him 
as he stirs up a tasty 
gumbo of insight, humor, 
and inspiration based 
on some of your favorite 
pop culture classics.

Based on Harper Lee’s To Kill 
a Mockingbird, this study uses 
Lee’s beloved characters to 
explore Christian faith, theology, 
and ethics.

Draws on the long-running TV 
show and cult favorite Doctor 
Who to chart the intersection of 
faith and science.

A study of Jesus and Christ 
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Just Thinking

I
n the early 1980s, I was 
in Colorado, on a ski trip 
with other single adults 
from my church. It had 

been a long bus ride, so, after 
dinner, several of us women 
walked around the village 
and the grounds of our lodge. 
Somehow, we hooked up with 
a group of women from East 
Germany. We all were staying 
in the same lodge, and they 
invited us to continue our con-
versation in their room. 

As we prepared to leave, 
one of them asked, “Do you 
believe in God?” Without hes-
itancy, we responded, “Yes!” 
Then came the next question, 
“Why?” They did not ask con-
frontationally or derisively. It 
was simply, “Why?”

I honestly do not remember 
what any of us said, although 
I trust that it was more than 
mumbling and included some-
thing about love. I do remem-
ber thinking later, “Why didn’t 
I give her my Bible?” 

It was one of my first op-
portunities – outside of church 
settings – to claim my faith. 
It might have been one of the 
first opportunities to explain 
or defend my belief – if our 
conversation had continued.

That encounter came to 
mind as the Rev. Stephen Bry-
ant recalled the comment of a 
young Swiss pastor about evan-
gelizing in a secular culture, 
“In this work I am doing, if 
you can’t answer the question, 
‘What difference does it make?’ 
don’t even go there.” (Page 36)

I offer three questions to 
which I challenge each of us 
to answer with responses 
drawn from our own beliefs, 
learnings and lives – respons-
es that we can articulate, even 
if it is difficult. For many, I 
expect, answers will be at the 
ready. Others may need some 
reflection – with God through 
prayer, with brothers and sis-
ters in Christ or other trusted 
friends. Make your answers 
as general or as specific as you 
like. 

Here are the three ques-
tions:

1. What do you believe in – 
and why?

2. What difference does it 
make that you are a person of 
faith?

3. How does being a disci-
ple of Jesus Christ affect your 
life?

I am making some assump-
tions about at least part of 
your answer, but since you are 
reading a magazine for active 
United Methodists, I think I’m 
on solid ground.

Then, when the time and 
relationship are right and 
someone asks, “Do you believe 
– and why?” you will have an 
answer. Your questioner, most 
likely, will be intrigued to join 
or consider joining you on a 
continuing journey.

The Interpreter staff regu-
larly reviews United Method-
ist Communications research 
about what people would like 
to see in the magazine. In re-
cent years, we have had many 

requests for a focus on evan-
gelism. When our Discipleship 
Ministries colleagues agreed 
to collaborate with us on this 
issue, we expanded the topic 
to include discipleship. 

Discipleship Ministries 
uses the acronym H.O.P.E. 
to describe the process of 
carrying out the mission of the 
church – making disciples of 
Jesus Christ for the transfor-
mation of the world.

However, I think you 
will also find hope for your 
journey as a United Methodist 
Christian, embraced by God 
who is Love and Grace and 
indescribably more, and as a 
disciple of Jesus Christ, called 
to be in relationship with God 
and neighbor.

If you are in a congregation 
where decline seems irrevers-
ible, read the stories of the 
“One Matters” award winners. 
Most featured recipients are 
small-membership churches; 
some took the risk of letting 
something familiar die and 
seeing new life emerge. 

Do you think an evangelist 
has to be a powerful speaker 
who has every question of 
faith answered? Think again. 
Evangelism in its simplest 
form is sharing the good news 
of Jesus Christ – in works, re-
lationships and actions. Check 
out the profiles of the Harry 
Denman Award winners. 

Read how the importance 
of building relationships as 
a vital part of faith sharing 
cuts across geographic, ethnic, 

cultural and other boundaries. 
Small groups – class meetings, 
accountability groups, cove-
nant groups (not the same, but 
similar) and others – allow 
people to nurture and care for 
one another. They can also be 
a place for people not now in 
the church – but seeking – to 
explore faith. If you think your 
church is too small for a small 
group, start with one – with a 
willingness to divide when it 
is no longer “small.” 

Of course, outreach and 
mission projects to which you 
encourage others to join you 
and in which those served are 
among the servants can open 
the door for questions of faith.

It is all about relationships 
– within the church, with our 
neighbors and with Christ.

So, read this issue with an 
open mind and an open heart 
as to where God is leading you 
and your church. Then, watch 
the doors open for you to 
invite God’s beloved family to 
come in and experience the joy 
and strength of being part of a 
faithful community.

Blessings as your journey 
continues!

Kathy

The Rev. Kathy Noble is editor of 
Interpreter, Interpreter Digital 
and Interpreter OnLine at Unit-
ed Methodist Communications. 
She is an ordained deacon and 
a member of the Great Plains 
Conference.

Do you believe?
The Rev. Kathy Noble

IN
TE

R
PR

ET
ER

/K
AT

H
LE

EN
 B

AR
R
Y

SEPTEMBER • OCTOBER 2015 United Methodist Interpreter

6



Likes digital
Wow! I haven’t thoroughly read this mag-
azine since it was sent out in paper form, 
and I am impressed. This latest edition 
(May/June) had so many stories on youth 
ministries. I was almost overwhelmed. I 
am the chairman of our church council 
and just wanted to let you know that I 
enjoyed the read and especially that you 
put videos and reference URLs with lots of 
other things to go to and to download some 
additional books. Wonderful job and keep 
up the good work!

Ronald McCafferty, Madison Street 
UMC, Clarksville, Tennessee

ED. NOTE: Interpreter is now available in print and 
digital formats. McCafferty receives the digital edition.

Focus helpful
Many thanks to the staff of Interpreter for 
the May/June focus on young people. Youth 
and young adults are often an afterthought 
in churches, so it was great to see them 
in the forefront. I ordered extra copies of 
this issue to hand out to churches who are 
seeking resources regarding ministry with 
young people! 

Cheryl Cook, associate director, 
Young Adult and Campus Ministry, 

Baltimore-Washington Conference 

Celebrate with care
Thank you for highlighting the awk-
wardness that so often accompanies our 
churches’ celebrations of Mother’s Day and 
Father’s Day (May/June). As ministers, my 
wife and I see the myriad of emotions on 
people’s faces when something goes right/
wrong/weird on those days. As people 
who cannot have biological children, but 
desperately hope to adopt children some-
day, having to celebrate those days while 
in front of a congregation as its pastors is 
a painful experience. The church can do 
many wonderful things on those Sundays. 
Thank you for bringing just a few to light.

The Rev. Weston Pendergrass and 
the Rev. Chrisie Reeves-Pendergrass, 

Columbia, South Carolina 

Suggested reading 
I was intrigued by the May/June issue 
devoted primarily to youth and young 
adult ministries. “Authenticity” appears to 
be an accepted code word for good youth 
ministry in our post-modern world. Could 
it be that part of what the young people 
sense in The United Methodist Church is 
the lack of authenticity in its presentation 
of what the Christian faith is all about? 
Maybe it will do The UMC well to make 
the following books required reading for 
both leaders and young people who are 
serious enough about going deep into the 
implications of not rethinking the church 
but rethinking “faith in God and following 
Jesus as disciples!”: How to Read the 
Bible (Harvey Cox), Reality, Grief, Hope: 
Three Urgent Prophetic Tasks (Walter 
Brueggemann), Convictions (Marcus J. 
Borg) and Beyond Belief (Elaine Pagels).

The Rev. B. B. Mequi, retired, Killeen, Texas

Change the line
Even though I am not comfortable 
with same-sex marriages, I am more 
uncomfortable with the hypocrisy of our 
church. We need to consider changing 
our position on issues of human sexuality 
in The Book of Discipline or drop our 
advertising tag: Open Hearts. Open Minds. 
Open Doors. Because, right now, they 
aren’t open.

Richard Schlatter, Chapel Hill 
UMC, Battle Creek, Michigan

Become more pro-life
I wish The United Methodist Church 
would become solidly pro-life. We serve 
the elderly, infirmed, disabled, poor, im-
prisoned and little children. I don’t under-
stand why we don’t defend the unborn as 
well. I also don’t understand why we would 
be a part of the Religious Coalition for 
Reproductive Choice (RCRC) or Planned 

Parenthood. I have been United Methodist 
since 1990 and agree with so many things 
but disagree with this big one. What if 
these little ones have souls, and are made 
in God’s image? What if God wants us 
to welcome them, not kill them? Plenty 
of Scripture verses point to the value of 
unborn life (including) Jeremiah 1:4-5 and 
Isaiah 49:1, 5.

Marv Gordner, Cumberland UMC, 
Fayetteville, North Carolina 

ED. NOTE: While the General Board of Church and 
Society and United Methodist Women are members 
of RCRC, no general agencies are members of 
Planned Parenthood. Neither organization receives 
denominational funding. 

More than a black/white issue
As a pastor in the Dakotas Conference, 
I would like to know when The United 
Methodist Church is going to acknowledge 
racism as far broader than something 
black/white. Has that 2012 General 
Conference token “Act of Repentance,” 
supposedly directed toward First 
Nations’ peoples, made a real difference 
anywhere in Indian country? Other 
than the 2008 Women’s Division study 
(Giving Our Hearts Away), has The UMC 
done anything widespread and current 
to challenge or educate our episcopal 
leaders, our clergy and our congregations 
on exposing and addressing the racism 
experienced by Native Americans? A look 
through the “Widen the Circle” website 
curriculum (July/August) finds only two 
references to Native America: a simple 
(and inadequate) entry under Native 
American in a glossary of terms, and 
(vicariously) a link to the United Church 
of Christ “Sacred Conversations on Race.” 
Why is this?

The Rev. Susan Jennys, Colton and Chester 
United Methodist churches, South Dakota

Send Letters to the Editor to interpreter@umcom.org or to Interpreter, P. O. Box 320, Nashville, TN 37202-0320. 
We reserve the right to edit for length and clarity. Letters without a local church name will not be published. 
Writers give permission for their letters to be published in the magazine and/or at www.interpretermagazine.org.

We want mail!

Reflections
A Forum for Readers
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Food truck sizzles in the community

A
s chicken sizzled on the grill, 
the Rev. Allen Lutes cubed cold 
watermelon and cooked rice. 
He and many volunteers were 

getting ready to serve dinner from a 1996 
Chevy food truck to women and children 
at a domestic-violence shelter. 

Lutes, associate pastor at Arlington 
Heights United Methodist Church in Fort 
Worth, Texas, and a trained chef, sees this 
as an opportunity to take the ministry to 
the streets. The Five & Two food-truck 
ministry launched in the spring. “Food 
trucks are popular, and we wanted to 
take the church into the community and 
break bread together,” said the Rev. Mary 
Spradlin, senior pastor. 

In 2014, more than 64 church 
members and volunteers became 
trained and certified food handlers. 
They have been instrumental in helping 
feed those in need since June. On the 
second Monday of every month, Lutes 
and volunteers feed 30 to 50 women 
and 60 to 70 children who reside at the 

Presbyterian Night Shelter’s 
Patriot House. On the third 
Thursday of every month, they 
feed more than 30 veterans at 
the same shelter. 

“We love to sit around the 
table with them and share 
stories,” said Lutes. “Sharing 
a meal is the most intimate 
thing to do.” He said the 
volunteers also play basketball 
with the children. The men 
want to be present to let the 
girls and boys know that 
positive male role models do 
exist. 

In addition to serving delicious, 
healthy meals, the church also distributes 
prayer shawls to everyone and recently 
gave books to the children in the shelter. 

Arlington Heights raised about 
$50,000 to launch Five & Two. Kroger, 
the retail food chain, donates food to the 
ministry. Five & Two also appears at 
other events and locations throughout the 

year. So far, the ministry has served more 
than 1,800 people.

“This ministry is also 
transformational for our church 
members, said Spradlin, “because it 
can transform the spiritual life of the 
congregation and help us to be better 
disciples.”

AT A GLANCE Arlington Heights United Methodist Church | 4200 Camp Bowie Blvd., Fort Worth, TX 76107 | 817-737-3161 | ahumc@ahumc.com | 
www.ahumcfw.org | Rev. Mary Kathryn Spradlin, senior pastor | Average Attendance: 393 | Central Texas Conference 

Success Stories From Local Churches

It Worked for Us

Pastoral staff bless the Five & Two food truck at a dedication 
ceremony.
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E
ight years ago, John Hutchinson 
eyed the bare walls at his church 
and saw artistic possibilities. 

This year, First United 
Methodist Church in Cumming, Georgia, 
hosted its eighth-annual Festival of 
Arts. Opening the second week after 
Easter and running for two weeks, the 
event draws more than 1,000 people to 
see paintings created by professional 
and student artists. The church also 
hosts artists performing in dance, 
music, poetry and film. The church was 
recognized as having one of the leading 

regional art festivals.
Festival-goers view paintings of 

nature, people, abstract images and much 
more when they enter the gallery at the 
church. Prices range from $50 to $10,000. 
Hutchinson, director of music, worship 
and the arts and organist at the church, is 
pleased that people can appreciate beauty 
through an artist’s eyes. The artists came 
from five states. 

This year, the exhibit featured a record 
number of two- and three-dimensional 
works, and preschoolers from the 
congregation and local schools created 

350 of the 750 pieces of student artwork. 
More than 35 Forsyth County schools 
participate in the art show. A local high 
school art teacher painted 24 panels 
of art that stand five to seven feet tall. 
“We are very big on supporting the arts,” 
said Hutchinson. The church also gives 
monetary awards to the students. In the 
past eight years, awards have totaled 
almost $80,000. 

The church looks forward to hosting 
the art festival again in 2016. To view 
some of the paintings, visit the festival 
website. 

First United Methodist Church | 770 Canton Hwy., Cumming, GA 30040 | 770-887-2900 | jriggs@cfumcga.com | www.cfumcga.com | 
Rev. Jeffrey Len Ross, senior pastor | Average Attendance: 1,114 | North Georgia Conference

Art show for everyone

AT A GLANCE 
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“It Worked for Us” is written by Christine 
Kumar, freelance writer and administrator, 
Baltimore-Metropolitan District, Baltimore-
Washington Conference. Send story ideas 
to interpreter@umcom.org. Find more “It 
Worked for Us” at Interpreter OnLine, www.
interpretermagazine.org.



Film Festival inspires students

L
ights, camera, action” is what Ed-
mar Flores has been saying since 
he was boy. After his little fingers 
held a Super 8 camera, he knew 

he was meant to make movies. 
Although Flores traveled around the 

world and worked in various film proj-
ects as a trained filmmaker, he could not 
ignore God’s voice. He felt that something 
was missing, and he believed that he 
needed to give back to his Marble Hill 
community in New York. 

For the past two years, Flores has 
taught children, teens and adults the 
art of filmmaking, through his company 
Third Eye Film Institute at St. Stephen’s 
United Methodist Church in Bronx, New 
York. “On Saturdays, the students learn 
about basic production, writing, editing, 
operating the camera, acting and sound,” 
said Flores. “This gives them an idea of 
what film making is all about, and they 
are able to understand it.” 

In June, the church hosted the Third 
Eye Film Festival. Families and friends 
got a taste of faith sharing and modern 
life through films produced and present-
ed by four students. Flores believes it is 
equally important for filmmakers to see 
and hear the audience’s feedback and 
reaction to their work. “The students are 
eager and excited about being involved in 
filmmaking,” added the Rev. Nathaniel 
Dixon, pastor. 

In the coming year, Flores plans to 
teach beginner and advanced filmmak-
ing classes. This year, he had five stu-
dents. The church also has more than 60 
students enrolled in its music academy. 
Dixon, a trained musician, started the 
academy 10 years ago and is pleased that 
the community can see God at hand at 
St. Stephen’s. “This opens the church to 
God’s power and taps into the surround-
ing community,” said Dixon. 

AT A GLANCE St. Stephen’s United Methodist Church  | 146 W. 228th St., Bronx, NY 10463 | 718-562-8692 | Nathaniel.Dixon@nyac-umc.com | 
www.ststephensunitedmethodistchurch.org | Rev. Nathaniel Dixon | Average Attendance: 68 | New York Conference 

St. Stephen’s United Methodist Church in the 
Bronx, New York, hosts a program to teach young 
people the art of filmmaking.
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Smoke detectors save lives

W
hen lightning struck 
her great aunt’s house 
and caused a fire, Kathy 
Abrams felt sad that her 

aunt died because she never heard an 
alarm go off. Her aunt did not have a 
smoke detector in her country home. 

Abrams, a member of First United 
Methodist Church in Jackson, Tennessee, 
and others started Operation Inasmuch, 
a mission-outreach project. Working in 
partnership with the Madison County 
Fire Department, they began delivering 
free smoke detectors from their satellite 
church, Andrews Chapel, to the rural 
community of Huntersville. 

Firefighters and 20 church volunteers 
visited 110 homes and delivered a dozen 
smoke detectors to those who wanted 
them. The group left information at the 
doors of homeowners who were not pres-
ent in order to make sure everyone had a 

chance to get a free smoke detector.
“In this community, it’s important 

for people to have smoke detectors,” said 
Abrams. “The fire department is not close 
by to the residents.” 

“Tennessee has a high fire-death rate,” 
said Don Friddle, Madison County fire 
marshal. “Smoke detectors are the No. 1 
defense against (being injured or killed 
in) a home fire,” he said. “The church and 
we are making a collaborative effort to 
get out into the community to make sure 
everyone has a smoke detector installed.”

The fire department ensures that the 
smoke detectors are installed properly 
and that people are educated about caring 
for them such as changing batteries when 
needed. In October – during Fire Preven-
tion Month – the church and firefighters 
plan to hand-deliver smoke detectors to 
residents in the downtown Jackson area. 

A grant given to the Madison County 

Fire Department funds the free smoke 
detectors. Operation Inasmuch plans to 
do other outreach projects as its motto is 
“Motivate, train and equip church mem-
bers to get out of the building to serve the 
neediest in the community.”

Tamara and P. Robert Hill, volunteers from First 
United Methodist Church, Jackson, Tennessee, 
and Capt. Don Friddle of the Madison County 
(Tennessee) Fire Department strive to prevent 
fire injuries and deaths by providing free smoke 
detectors.
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“

First United Methodist Church | 200 S. Church St., Jackson, TN 38301 | 731-422-4002 | info@jacksonfumc.org | 
www.jacksonfumc.org | Rev. J. Daniel Camp | Average Attendance: 437 | Memphis Conference 
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Ideamart
Inspiration & Resources

Free video helps churches 
engage newcomers

T
he Lewis Center for 
Church Leadership 
offers congregations 
a free video, “The 

New Realities of Engaging 
Newcomers.” Presented by 
the Rev. Lovett H. Weems Jr., 

director of The Lewis Center at 
Wesley Theological Seminary, 
the five-minute video pro-
vides an overview of how new 
people are coming into church 
communities in different ways 
than previously, what it means 
for congregations and what 
churches can do to engage 
these newcomers today.

The Lewis Center is a 

resource for clergy, lay and 
denominational leaders. The 
video is available to watch 
online or download at www.
churchleadership.com/
engagingnewcomers.

Matthew Lyons, Lewis 
Center for Church Leadership, 
Wesley Theological Seminary, 
Washington, D.C.

Children’s Sabbath 
seeks God’s vision 
of justice 

S
ponsored by the Chil-
dren’s Defense Fund, 
Children’s Sabbaths® 
in the United States 

are a way for faith communi-
ties to celebrate children as sa-
cred gifts and to renew and live 
out their moral responsibility 
to care, protect and advocate 
for all children. The event is 
part of a broader movement 
that aims to unite communities 
and religious congregations of 
all faiths in shared concern for 
children and a common com-
mitment to improving their 
lives and working for justice on 
their behalf. 

Although the official date 
for the national observance 
is Oct. 16-18, United Method-
ists will observe Children’s 
Sabbaths Oct. 9-11. The 2015 
theme is “How Long Must I 
Cry for Help? Bending the Arc 
toward God’s Vision of Justice 
for Children.” The observance 
will focus on real solutions to 
reduce child poverty sig-
nificantly. Ways to mark the 
observance include:

 » Read a letter from Marian 
Wright Edelman, Children’s 
Defense Fund president, 

about the 2015 Children’s 
Sabbath. 

 » Join other churches and 
faith communities to hold a 
communitywide interfaith 
worship service.

 » Add educational programs 
and advocacy activities to 
engage people of faith in im-
proving the lives of children 
and their families. 

 » Download and share re-
sources and planning ideas 
from the Children’s Defense 
Fund website.

Children’s Defense Fund website, 
www.childrensdefense.org

Children stand in the doorway of 
their home in the Cacilhas village 
near Huambo, Angola, where the 
MENTOR Initiative is working to 
help control malaria. 
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Lydia Patterson Institute, a United 
Methodist-related school in El Paso, 
Texas, serves students from both 
sides of the United States-Mexico 
border. It is one way The Unit-
ed Methodist Church supports 
Hispanic students and honors their 
heritage.
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T
he observance of 
Hispanic Heritage 
Month in the United 
States – Sept. 15 to 

Oct. 15 – is the perfect time to 
celebrate The United Method-
ist Church’s National Plan for 
Hispanic/Latino Ministry.

More than 20 years ago, 
The United Methodist Church 
envisioned a world in which 
all cultures would hear of the 
saving acts of God and give 
witness to them in their own 
tongues. With its eyes on this 
goal, the church started serv-
ing Hispanic/Latino commu-
nities across the United States 
by implementing a national 
plan. In biblical language, the 

church dreamed of a commu-
nity of faith that would include 
all of God’s beloved children 
and strengthened its efforts 
to build a church rich with 
the beauty of all races and 
cultures.

The 1992 General Confer-
ence adopted a national plan 
to address the needs of the 
Hispanic/Latino community. 
Every General Conference 
since has enthusiastically 
endorsed an updated plan and 
responded to the challenges 
and opportunities presented. 

For two decades, the 
denomination has planted 
churches, revitalized existing 
congregations, trained leaders 
and created contextualized 
training resources for Hispan-
ic/Latino United Methodists.

Learn more about the 
National Plan for Hispanic/
Latino Ministry. 

Find resources and cel-
ebration ideas for Hispanic 
Heritage Month at www.
hispanicheritagemonth.gov.

Barbara Dunlap-Berg, associate 
editor, Interpreter

Celebrate ministry during 
Hispanic Heritage Month
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Laity Sunday – 
Lift high the cross! 

T
he Wesleyan move-
ment was what 
transformational 
discipleship is all 

about! Clergy and laity took 
servanthood seriously. Servan-
thood to them meant living out 
their call as disciples of Jesus 
Christ as demonstrated through 
their unity in Christ, in mis-
sion/purpose and in ministry. 
Rather than seeking power for 
themselves, these servants of 
Jesus Christ faithfully 
lifted high the cross in 
everything they did!

Creating unity in 
the church is both a 
prayerful and an ac-
tive endeavor. It is an 
active process found-
ed in Scripture and 
lived out relationally 
through an attitude 
of servanthood. In The United 
Methodist Church, laity take 
seriously their call to serv-
anthood through ministry as 
lay leaders, lay servants, lay 
ministers, missionaries, dea-
conesses, home missioners, 
class leaders, liturgists, lay 

speakers, congregational care 
ministers, youth directors, 
Christian educators, United 
Methodist Men and United 
Methodist Women and in 
many other ways. 

Laity Sunday – Oct. 16 this 
year – celebrates the minis-
try of the laity. It recalls that 
without the servant lead-
ership of the laity from the 
very beginning, The United 
Methodist Church would not 

be the church it is to-
day. Through unity in 
ministry and clergy 
and laity serving in 
partnership, United 
Methodists will con-
tinue to lift high the 
cross, reaching out in 
ministry to the whole 
world.

Find resources of 
observing Laity Sunday here. 

Jodi Cataldo, director, laity 
in leadership, Discipleship 
Ministries

B
y popular request, the 
2016 United Method-
ist Program Calendar 
app is now available 

for Apple and Android devices. 
The app is free to download for 
a 14-day trial and includes all 
of the planning and directory 
information in the Official Pro-
gram Calendar of The United 
Methodist Church.

The app allows users 
to bookmark content for 

later use, add notes and 
annotations, filter lectionary 
readings by date or book of 
the Bible and share content 
with others. Unique user login 
information allows users to 
add the app to multiple devices 
and to restore subscriptions 
and notes in case of a lost 
device.

After the trial period, 
users can continue viewing 
2015 and 2016 calendar data 

via quarterly subscriptions 
or an annual subscription. 
Subscriptions allow viewing of 
content released in the period 
purchased; purchased content 
will not expire. If users elect 
not to subscribe, they will 
retain valuable access to 
handpicked articles from 
UMC.org as well as United 
Methodist Communications 
agency information.

For further details, go to 

www.umcom.org and click 
on “UM Program Calendar” 
under the “Services & 
Products” tab. 

Diane Degnan, Office of Public 
Information, United Methodist 
Communications

The 2016 United Methodist 
Program Calendar app is now 
available for Apple and Android 
devices.

New book supports 
parents of children with 
special needs

P
arenting a child with 
special needs can be 
a lonely journey. The 
Rev. Lorna Bradley, 

a United Methodist 
deacon and parent of 
an adult son on the 
autism spectrum, saw 
a need for emotional 
and spiritual support 
of parents raising 
children with special 
needs. She wrote 
Special Needs Parent-
ing: From Coping to 
Thriving (Huff Publishing As-
sociates) to equip parents with 
tools to cope with common 
challenges and build personal 
and family resilience. The 
book, which includes discus-
sion questions in each chapter, 
is suitable for small groups or 
individual readers.

“Something special 
happens when you’re in a 
small group with others who 
understand the journey you’re 
on,” said Bradley, a fellow 
at the Hope and Healing 

Institute in Houston. “When 
you’re parenting a child with 
special needs, even if you’re 
in the room with parents of 

neurotypical children, 
you can feel incredibly 
isolated. When you’re 
part of a small group 
with other parents 
of children with 
special needs, even 
if the diagnoses are 
different, you find 
mutual understanding. 

“How we fuel 
ourselves when things go well 
helps prepare us for when 
things aren’t going well. Take 
care of yourself the best you 
can – your emotional health 
and your spiritual health, 
so that ... you are the most 
resilient person you can be.”

Learn more about Bradley 
on her website, www.
SpecialNeedsParenting.me.

Adapted from Huff Publishing 
Associates release

Traditional calendar 
gets a mobile update
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PROVIDE GUIDANCE 
AND SUPPORT TO 
THOSE WHO SERVE.

As a chaplain in the U.S. Army, you can provide religious support to Soldiers 
in need wherever their service takes them. It’s an important role in the lives 
of many Soldiers. And it’s a meaningful way to serve your calling while you 
serve your country. Will you answer the call? There’s strong. Then there’s Army 
Strong. Learn more at goarmy.com/chaplain

For more information about a career as a US Army Chaplain,
please visit www.goarmy.com/cr63



”We asked … 
         you said …“

Readers respond

Several weeks prior to finishing each issue of Interpreter, we send a question  
to all readers for whom we have email addresses, asking them to respond with a 
short answer of 50-75 words. A select few are included here, edited for length  
as necessary. Find many more readers’ responses at Interpreter OnLine,  
www.interpretermagazine.org. We hope you will join the conversation.

W E  A S K E D

F O R  T H I S  I S S U E ,  Y O U  S A I D  . . .

and acts of mercy with people for whom 
the Triune God we worship and serve is 
unfamiliar. Evangelism is also invitational, 
meaning we always extend an invitation to 
join our community of faith whenever we 
share with others. Evangelism is allowing 
people to respond freely to our sharing and 
invitations and honoring their response. 

The Rev. Weston Pendergrass, 
Lexington (South Carolina) UMC

Evangelism is sharing the good news of 
Jesus Christ. We best do evangelism 
through words and actions. People 

may hear words without actions as empty 
rhetoric. Actions without the name of Christ 
made explicit are just nice, humanitarian 
service. We need our actions and words 
working in tandem. Ultimately, it is about 
helping people find their way into God’s king-
dom, in this life and the next, through the 
power of the cross and the Resurrection. 

The Rev. J. David Trawick, Northwest 
Hills UMC, San Antonio

Evangelism is the process of creating 
a personal relationship with another 
person, offering Christ in a way that 

honors his or her story. Evangelism invites 
us to listen with our hearts as others share 
their stories so that we might walk through 
the door that Christ creates for his introduc-
tion. For God so loved ... so I must. 

The Rev. Beverly L. Wilkes-Null, 
Highland Hope UMC, Highland, Illinois

T he most effective evangelism is being 
out in the community and demon-
strating by word and action what a 

Christ-centered life looks like to the point 
that those around you want this kind of life 
for themselves. 

Connie Witt, Christ UMC, 
Fort Collins, Colorado

How do you define 
“evangelism”?

I ’m a 40+ year veteran of lay leadership 
within local churches and now a voice in 
the wilderness trying to help local Unit-

ed Methodist churches get better at reaching 
out to unchurched and de-churched people 
who need a healthy, vital faith community in 
which to engage, form healthy relationships 
and grow spiritually. A few churches get it; 
many are locked into their comfort zones, 
content to talk about evangelism instead of 
doing something about it. 

William Cowles, Rocky River (Ohio) UMC

Evangelism is presenting God’s love 
“with skin on” to persons who have 
not yet responded to God through 

faith in Jesus Christ and giving those 
persons opportunity to respond to the hope, 
help and healing of Jesus’ love, which you 
have presented from your sure and certain 
witness of that truth. 

The Rev. Dennis W. Derr, 
retired, Susquehanna Conference, 

Harbeson, Delaware

I t is good to think about both “active” and 
“passive” evangelism. Passive evan-
gelism includes all the things we do to 

make our buildings and our congregations 
accessible and inviting to ALL people (main-
tenance, signage, parking, lighting, greeters, 
visitor-friendly bulletins, social gatherings). 
To meet the current generation, that must in-
clude a website that is inviting to visitors and 
a regularly updated social-media presence. 

Linda Hees, Dix Hills (New York) UMC

W here is my mission field? 
Walmart! I have reached Hispan-
ics who help me with the meaning 

of “menudo” and which peppers to avoid, 
young folks who notice my Birkenstocks and 
young mothers who ask how I cook arti-
chokes or Swiss chard. For those who ask, I 
tell them which church I attend. Some turn 
up in our pews. Simple acts of kindness, love 
and acceptance are the best way to be Jesus’ 
hands and feet. 

Gloria Howell, 85, Bland Chapel 
UMC, Rogers, Arkansas

Sharing what Jesus has done in your life 
is evangelism. I share my testimony 
with others. Just as Jesus works in my 

life, he will do the same in theirs because he 
knows exactly what we need. Giving a hug, 
extending a smile, holding a hand, listening 
and sitting quietly, showing the love of Jesus 
are acts of evangelism. Living my life as the 
example of Jesus, sharing his love, mercy 
and grace is evangelism. 

Eldora Mayes, Bartley Temple 
UMC, Gainesville, Florida

In partnership with other congregations, 
we have an online church, a way to be 
part of a Christian community. It has 

a daily chapel for inspiration, prayers and 
music; meetups for service, study and fel-
lowship; full-length services updated weekly 
as well as ways to donate to special projects. 
Now you can go to church while sitting in the 
bleachers waiting for your child to go out on 
the field! This is evangelism, 21st-century! 

The Rev. Kelley O’Connor, 
Temple UMC, San Francisco

Evangelism is the act of sharing our 
faith, especially through personal, 
biblical and church history stories 
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Proactive
At Church Mutual, our insurance 
professionals take an active 
role in helping you get the right 
coverage for the right price.

John Hollins III is a Church Mutual Regional Representative 

who works with churches day in and day out. As a result, 

he knows the importance of taking an active role in helping 

you get the unique coverage you need. Like all our regional 

representatives, he makes personal visits to congregations 

to meet with key people. He makes a thorough survey of 

facilities and helps establish building values. That includes 

measuring buildings and assessing activities. Only then can 

he develop a customized proposal that ensures the right 

coverage for the right price.

Church Mutual insures more than 12,000 
United Methodist churches.

To learn more, call us at 
(800) 554-2642 
or visit 
www.churchmutual.com.

Listening. Learning. Leading. is a registered 
trademark of Church Mutual Insurance Company.

© 2015 Church Mutual Insurance Company

cmu005677-05_Proactive_INTERPR.indd   1 7/14/15   6:20 PM
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EVANGELISM. IT IS A WORD AS POLARIZING AS IT IS POWERFUL; 
IT BOTH ATTRACTS AND REPELS. CENTRAL TO THE MISSION OF THE 
CHRISTIAN FAITH, IT IS ROOTED IN CHRIST’S GREAT COMMISSION 
TO “GO ... AND MAKE DISCIPLES OF ALL NATIONS” (MATTHEW 
28:19A, NRSV). YET, FOR 21ST-CENTURY UNITED METHODISTS, 
EVANGELISM IS EXPERIENCING AN IDENTITY CRISIS. ARCHETYPAL 
IMAGES OF THE ITINERANT PREACHER ROARING TO THRONGS OF 
FRONTIER FAMILIES GATHERED UNDER A MEETING TENT HAVE 
MORPHED INTO THE MODERN TELEVANGELIST. MOST MODERN 
UNITED METHODIST LEADERS FIT NEITHER STEREOTYPE. THOSE 
WHO DO RUN THE RISK OF BEING DISMISSED AS DISINGENUOUS 
OR, WORSE STILL, IRRELEVANT.

For today’s pastor looking 
onto aging faces and half-
filled pews, the dilemma is 
real enough, especially if just 
across the street a coffee house 
is humming with espresso-fu-
eled conversation, tweets and 
FaceTime calls. 

Looking around, the pastor 
thinks, “Maybe we could paint 
the place, get an espresso 
machine and wire the fellow-
ship hall for Internet access. If 
budget and talent allow, we’ll 
put together a praise concert 
to rival the Grammy awards.” 
The brainstorming continues. 
“We’ll set up a Facebook page; 
have the youth minister get 
us on YouTube and Insta-
gram. Heck, I might even start 
tweeting.”

A year later, the coffee 
house congregation is ex-
panding. The long-established 
church is not. The pastor gazes 
at the portrait of John Wesley 
on the study wall. “What do 
YOU know? You lived in a four-
mile-an-hour world and had no 
competition. Try evangelizing 
the gospel in THIS environ-
ment!” 

The truth is, John Wesley 
knew more than a little about 
evangelism. For him, evange-
lism was far more relevant, 
welcoming and demanding 
than most United Method-
ists today realize. For Wes-
ley, evangelism was never a 
compartmentalized function 
reserved for the eloquent few, 
but rather was the responsibil-

ity and the privilege of every 
Christian.

For the most part, 19th- and 
early 20th-century Method-
ist preachers embraced the 
fear-ridden, soul-scorching 
“Just as I Am” style of evange-
lism. Despite the moderating 
influence of the Harry Den-
man-era of the late 1930s and 
1940s, it had a long run. How 
did it happen?

A SHORT HISTORY 
The Rev. Heather 

Heinzman Lear, director 
of evangelism ministries at 
Discipleship Ministries in 
Nashville, Tennessee, explains. 
“When the first Methodists 
came over from England, it 
was during a time of rampant 
revivalism. It was all about 
going to heaven when you die, 
not sanctification, going on to 
perfection, lifelong disciple-

ship or growing in the love of 
God and neighbor. The original 
Methodist circuit riders were 
sucked into that mindset, 
which eventually became the 
Methodist model of evange-
lism in America.”

While the approach to 
evangelism has steadily 
evolved, Lear says, “It has only 
been in the last 30 or 40 years 
that we have begun to reexam-
ine Wesley’s approach.” 

In areas such as education 
and social justice, she says, the 
denomination has lived up to 
Wesley’s vision of faith in ac-
tion. However, while Method-
ism’s founder did not consider 
saving souls unimportant, he 
believed the biblical model of 
evangelism was one of lifelong 
discipleship rooted in an abid-
ing relationship with Christ, 
one another and a world in 
need. Every decision for Christ 
requires a commitment from 
the new believer – and the 
entire community of faith. 

“For Wesley,” Lear ob-
serves, “it was not about just 
a one-time conversion but, 
rather, bringing people into 
relationship with both God and 
community. It’s in communi-
ty where we learn from one 
another, grow in grace and ac-
countability with one another, 
and it’s in community where 
we go out and serve with one 
another as well.”

‘IT’S THE WORLD 
THAT GOD LOVES’

The Rev. Timothy Bias, 
general secretary of Disciple-
ship Ministries, also urges 
thinking beyond evangelism as 
outreach only and embracing 
the gifts that come through 
relationships. 

“Evangelism is really a 
way of living,” Bias says. “How 
we relate to others gives us a 
chance to practice being the 
kind person we want to be and 
to allow the gifts of others to 

The Rev. William A. Johnson, creator of LIFT Renewal 
Ministries, greets people after services at First United 
Methodist Church in Orange, California.
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enrich us in return. It’s vital for 
us to be in relationship with 
the world. After all, it’s the 
world that God loves, and it is 
only through modeling Christ 
through genuine relationships 
that we earn the right to talk 
about the most important force 
in our lives – Jesus Christ.”

The average American 
is pummeled with 5,000 
ads a day. Few churches can 
out-market Madison Avenue, 
and churches that approach 
evangelism the way a company 
would mount an ad campaign 
are quickly disappointed. Even 
“social media allows us to 
enter into relationship with 
people on a certain level,” Bias 
observes, “but it’s no substitute 
for genuine relationships.”

Jane Boatwright Wood, 
president of the Foundation for 
Evangelism, agrees with Bias. 

“Evangelism is not simple 
marketing,” she explains “Mar-
keting is encouraging people 
to come into the church. ... The 
activity is on the part of the 
seeker. 

“The faith community 
should be the one reaching 
out to others so they can help 
seekers outside the walls to 
come to understanding God’s 
transforming love through Je-
sus Christ. We do that through 
the way we live and how we 

serve, but we must make sure 
to take Christ with us. That is 
the only way people can know 
who animates us and why.” 

AN ANCHOR FOR 
THE SOUL

The Anchor Church, a 
United Methodist faith com-
munity in Wilmington, North 
Carolina, meets on a barge at 
the city’s Riverwalk. It is an 
example of relationship evan-
gelism through what the Rev. 
Philip Chryst calls a “missional 
community.” 

The church began as a min-
isterial “parachute drop” into 
the community where Chryst 
discovered a group of Burmese 
refugees who craved connec-
tion and community.

Initially, he says, “It was a 
gathering of people who just 
wanted to do good. We would 
meet a couple of times a week 
to support each other and 
to do good works together, 
and eventually, we invited 
others to join us. It became a 
discipleship vehicle in which 
we supported one another, 
prayed with one another and 
held each other accountable. 
Finally, when we reached 
about 60 in number, we 
decided it might be a good idea 
to worship together.” A friend 
who owns the riverboat allows 

the group to hold services 
there.

“That’s how we start-
ed,” Chryst continues. “The 
name ‘Anchor Church’ really 
has nothing to do with the 
riverboat. The anchor is the 
Christian symbol for safety 
and security (Hebrews 6:19).” 
The missional community is 
the primary focus. 

“Evangelism is less about 
the introduction to Jesus on 
the front end and more about 
an invitation to do good,” 
Chryst says. “In the midst of 
doing good together, we then 
have the opportunity to talk 
about Jesus Christ. It’s tradi-
tional evangelism flipped on its 
head.” 

‘AND ARE WE 
YET ALIVE?’

In California’s San Ber-
nardino Valley, the Rev. 
Bill Johnson created LIFT 
Renewal Ministries to help 
pastors and congregations 
deepen their experience of 
Jesus Christ through study, 
covenant accountability and 
relationships in the Wesleyan 
tradition. Their mission is to 
challenge churches to examine 
their ministry at every level – 
including their perception of 
evangelism.

“For me, the question isn’t 
how can we save The United 
Methodist Church, but rather, 
how can we use the United 
Methodism we have for a godly 
purpose?” says Johnson, now 
senior pastor of First United 
Methodist Church in Orange, 
California. “For me, the key 
word is ‘abide.’ Evangelism 
needs to take the form of 
lasting, abiding relationships 
with people. In the age of social 
media, it’s too easy to claim 
relationships based on fantasy 
or fabrication, but there is a 
profound need to experience 
what we sing about, ‘And are 

we yet alive’ and particularly 
the next verse, ‘and see each 
other’s face.’” 

Johnson emphasizes the 
need for Christians to be ac-
countable to one another – for 
their deeds and for nurturing 
their faith. “We can’t separate 
who we are from what we do,” 
he says, “and for that, we need 
each other.”

Bias agrees. “The church is 
an instrument for moving us 
into the world which God loves 
and is seeking to bring into at-
one-ment as Christ created the 
world to be. Jesus is already 
there, in the world, inviting us 
into the world. It’s not so much 
that we need a church that 
satisfies its members – there 
is a place for that – but to me, 
the church is healthiest when 
it reaches out and welcomes 
all people. It means being hos-
pitable at the very core of the 
word’s meaning. It’s Romans 
15:7 (‘Welcome one another, 
therefore, just as Christ has 
welcomed you, for the glory of 
God.’). Are there any Christ has 
not welcomed?” he asks.

A historical emphasis on 
making members rather than 
forming disciples is one of the 
roots of current denomination-
al struggles, Lear believes. “The 
church was never meant to be 
the end, but (rather) the means 
to help people to answer their 
call to discipleship and serve 
as partners in transforming the 
world. The church is a vessel.”

‘SEND US THE PEOPLE 
NOBODY ELSE WANTS’

Asked how a church can 
know where to target its 
evangelical energies, Bias 
replies, “I have prayed the 
prayer, ‘Send us the people 
nobody else wants, and help 
us receive the people you send 
to us.’ Those are prayers of 
hospitality. And it’s not just a 
prayer for those people – it is 

Ross Johnson helps post signs around the city of Wilmington, North Carolina, 
as an outreach from Anchor Church. A second-year seminary student, Johnson 
did his field education for Duke Divinity School at Anchor Church this 
summer.
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PRESENTATIONS AT ANNUAL CONFERENCE SESSIONS ACROSS 
THE UNITED STATES THIS YEAR RECOGNIZED CONGREGATIONS 
AND INDIVIDUALS FOR THEIR EFFORTS IN EVANGELISM AND 
DISCIPLE MAKING. WHILE MANY CONTINUED THEIR TRADITION 
OF PRESENTING THE HARRY DENMAN EVANGELISM AWARD, 25 
PRESENTED AT LEAST ONE NEW ONE MATTERS DISCIPLESHIP 
AWARD.

One Matters 
Discipleship Award

The One Matters award is to 

lift up the importance of disciple-

ship and “help interpret across the 

connection what zeros in professions 

of faith and baptism mean and what 

moving away from the zeros means,” 

said the Rev. Sara Thomas, deputy 

general secretary and chief strategist 

for vital congregations at United 

Methodist Discipleship Ministries. 

“Each ‘1’ in those categories rep-

resents a transformed life – a life that 

matters to God, and a life that should 

matter to us.”

Twenty-five conferences nomi-

nated at least one church to receive 

a $1,000 award and a One Matters 

plaque, said the Rev. Jeff Camp-

bell, director of annual conference 

relationships. Several conferences 

purchased additional plaques  to rec-

ognize more recipients, and at least 

one matched the monetary grants. 

Many of the recipients are “turn-

around” small-membership churches 

who are reversing their declining 

numbers.

2015 One Matters 
Recipients 
NOTE: Pastors named reflect 2014-
15 appointments.

ALASKA UNITED METHODIST: 
Turnagain UMC, Rev. Robert Smith, 
Anchorage

CENTRAL TEXAS: Olney UMC, Rev. 
Harrell Braddock

DAKOTAS: Faith UMC, Rev. Debra 
Ball-Kilbourne, Minot, N.D.; Knoll-
wood Heights UMC, Rev. Sharla 
McCaskell, Rapid City, S.D.

EASTERN PENNSYLVANIA: Iglesia 
Nuevo Nacimiento, Rev. Elena Ortiz, 
Lebanon

GREATER NEW JERSEY: Groveville 
UMC, Rev. Rupert Hall, Trenton

ILLINOIS GREAT RIVERS: First UMC, 
Rev. Chris Ritter, Geneseo; Midland 
UMC, Rev. Linda Vonck, Kincaid

IOWA: Mount Ayr UMC, Rev. Charles 
D. Rushing; Quad Cities Korean 
UMC, Rev. Hang-Baek Cho (see 
Page 34); St. Paul’s UMC, Rev. Jae 
Hee Lee, Waterloo

KENTUCKY: Masonvillle UMC, Rev. 
Glenn Cox, Utica

MINNESOTA: Oakwood UMC, Rev. 
Richard Jacobsen, New Ulm

MISSISSIPPI: Mount Pleasant UMC, 
Rev. Raphael Johnson, Lucedale (see 
Page 21)

NEW ENGLAND: Family UMC, Rev. 
Juarez and Clauri Goncalvez, Saugus, 
Mass.; Grace UMC, Rev. Gretchen 
Casey, Bangor, Maine; Nueva Vida 
UMC, Rev. Patricia Pena, Chelsea, 
Mass. 

NEW MEXICO: El Calvario UMC, Rev. 
Nema LeCuyer, Las Cruces, N.M.; 
Hamlin Memorial UMC, Rev. Joe 
Whitley, Farwell, Texas

NEW YORK: Tian Fu UMC, Rev. 
Qibi She and Rev. Zhaodeng Peng, 
Brooklyn (see Page 28)

NORTH TEXAS: Casa Linda UMC, 
Rev. David Rangel, Dallas

OKLAHOMA: Angie Smith Memorial 
UMC, Rev. Jonathan Clour, Oklaho-
ma City

RIO TEXAS: Brackettville UMC, Rev. 
Randy Willis; Cedar Creek UMC, Rev. 
Cathleen Evins; Eagle Pass UMC, 
Rev. Becky Baxter-Ballou; La Trinidad 
UMC, Rev. Arturo Perez, Pharr; La 
Trinidad UMC, Rev. John Patrick 
Feagins, San Antonio; Simpson UMC, 
Rev. Robert Waddle, Austin; Three 
Rivers UMC, Rev. Vallilea Blair

ROCKY MOUNTAIN: Cheyenne 
Wells (Colo.) UMC, Rev. David M. 
Moorman

SUSQUEHANNA (all churches in 
Pennsylvania): Bethany UMC, Rev. 
Ronald L. Overspike, Red Lion; 
Centre Grove UMC, Rev. Cynthia 
Engstrom, Clearfield; CrossPoint 
UMC, Rev. David Biser, Harrisburg; 
Firwood UMC, Rev. Anthony Brima, 
Wilkes-Barre; Lightstreet UMC, Rev. 
Jennifer Parks-Snyder, Bloomsburg; 
McVeytown UMC, Rev. Patricia C. 
Bollinger; Nauvoo St. Paul’s UMC, 
Rev. Lenore C. Hosier, Liberty

TENNESSEE: Porter’s Chapel UMC, 
Rev. Ed Brennan, Columbia.

TEXAS: Grace UMC, Rev. Phil Cham-
berlin, Palestine

UPPER NEW YORK: Whitney Point 
UMC, Rev. Corey Tarreto Turnpenny

WEST MICHIGAN: Bannister UMC, 
Rev. Mona Dye (see Page 44)

WEST OHIO: New Beginnings UMC, 
Rev. Alethea Botts, Pomeroy, Ohio

WEST VIRGINIA: Glen Dale UMC, 
Rev. John M. Morrison

YELLOWSTONE: Mission Valley UMC, 
Rev. Derf Bergman, St. Ignatius, 
Mont. (see Page 50).

Harry Denman 
Evangelism Award

For more than 30 years, The 

Foundation for Evangelism has 

worked with annual conferences to 

recognize the outstanding personal 

evangelism ministries of United Meth-

odist clergy, laity and youth with the 

Harry Denman Evangelism Award. 

At least one individual in each of 

38 annual conferences received the 

award this year.

also a prayer to receive the gifts 
they bring to us. 

“How cool would it be that 
everyone we meet we would 
ask them to pray for us? We 
know that God hears their 
prayers, even though there 
are people who feel that God 
neither hears nor cares about 
them. If I can interact with 
people who will pray for me, 
because they have that holy 
connection, then I am the one 
who is transformed. And who 
needs prayer more than me?”

Bias says the church can 
practice receiving the gifts of 
all by developing relationships 
where “we can go out and not 
do things TO and FOR, but 
WITH people so that we can 
be shaped into the community 
of believers that reflects Jesus 
Christ. Sometimes that means 
... allowing (those outside the 
church) to bring their gifts to 
the community and shape it 
into something different from 
what we may have envisioned.” 

“In the end,” says Lear, 
“evangelism is really the art 
of paying attention. Paying 
attention to God at work in our 
lives and the lives of others, 
and paying attention to how 
God is calling and using others 
in ways that they may not 
recognize. God is already there 
at work in their lives, and part 
of what we are called to do is 
to pay attention so that we can 
help people to see God’s hand 
already in theirs, how they are 
caring for other people already, 
using their gifts for good.”

Vince Isner is a writer, me-
dia producer and founder of 
PowerTools™ for Fathers, who 
lives in Franklin, Tennessee. He 
has served with United Meth-
odist Communications and the 
General Board of Church and 
Society and is founding director 
of Faithful America.

EVANGELISTS,
DISCIPLE MAKING

Aw a r d s  r e c o g n i z e
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Beau and Shanna Niewoehner

CO
U

RT
ES

Y 
PH

O
TO

BEAU NIEWOEHNER, 28, doesn’t 
have a college degree or sem-
inary training. But that didn’t 
stop him from being named 
a Harry Denman Evangelism 
Award winner in the North-
west Texas Conference.

Niewoehner is youth pastor 
at First United Methodist 
Church and campus minister 
at Howard College – both in 
Big Spring, Texas. He credits 
Mikey Littau at the Wesley 
Foundation at West Texas 
A&M University with giving 
him the tools for ministry. Lit-
tau brought him in for training 
and ministry opportunities. 

Today Niewoehner isn’t 
afraid to go outside the church 
building and talk to people oth-
ers might ignore. “Jesus never 
really offended the sinner in 
the Gospels,” he says. “Instead, 
he offended the religious offi-
cials. I’m trying to befriend the 
sinners so that they can have 
an experience of Jesus.”

He continues. “I don’t ask, 
‘Do you know Jesus?’ Jesus 
didn’t start conversations with 
‘You have to be born again.’ He 
started with what the kingdom 
was, and people asked ques-
tions.”

Niewoehner builds rela-
tionships first, living out of 
what he calls his “constitu-
tion,” the Bible. First in that 
lifestyle is his relationship 

with his wife, Shanna. “If 
you’re a Spirit-filled Christian,” 
he says, “you should be an ex-
tension of the Scriptures.”

A driving principal for 
Niewoehner is simply being a 
friend. 

“You can articulate what 
you believe,” he says. “Even if 
they don’t accept, you come out 
stronger.”

Once people become 
interested in God’s kingdom, 
Niewoehner presents Jesus as 
the way to get there.

“If you really love some-
body, if you really want to be 
their friend, you bring up the 
kingdom,” he says. “If we don’t 
love people enough to get in to 
their mess, how can they hear 
the kingdom news?”

The Rev. Erik Alsgaard 
is managing editor of the 
UMConnection newspaper 
in the Baltimore-Washington 
Conference.

2015 Recipients
ALABAMA-WEST FLORIDA: Rev. Ger-
man Gomez, Centerville, Ala.; Camer-
on Winton, Panama City Beach, Fla.; 
Sydney Wilson, Millbrook, Ala.

ALASKA: Phil Campbell, Juneau

ARKANSAS: Alaina Hiryak, Stuttgart; 
Bill Shirron, Benton; Rev. Jason 
Sutfin, Pargould

BALTIMORE-WASHINGTON: Ron 
Deter, Cumberland, Md.; Rev. Dae 
Sung Park, Ellicot City, Md.

DAKOTAS: Matthew Bader, Pierre, 
S.D.; Rev. Mike and Libby Flowers, 
Sheyenne, N.D. (see Page 46); the 
Rev. Luke Smith, Watertown, S.D.

EASTERN PENNSYLVANIA:  Rev. Max 
Jaouen, Lansdale; John Schadler, 
Fairless Hills (see Page 38)

GREATER NEW JERSEY: Charlie 
Burch, Toms River; Rev. Frank Davis, 
South Plainfield; Brielle Hohne, 
Lumberton.

HOLSTON: Rev. Kristen Ann Burkhart, 
Afton, Tenn.; David Goodman, Big 
Stone Gap, Va.; Marcy Hall, Chatta-
nooga, Tenn.

ILLINOIS GREAT RIVERS: CRAVE 
Young Adult Group, East Alton; Rev. 
Mike Roy Rucker, Trenton

INDIANA: Hannah Foust, Indianapo-
lis; Rev. Alex Hershey, Avon; Harry J. 
Lyness, West Harrison

IOWA: Rev. Philip Dicks, Grundy 
Center; Katie Palmer, Keota; Joan 
Rude, Storm Lake

KENTUCKY: Rev. Ben Hahn, Alexan-
dria; Jan Stumbo, Hindman

LOUISIANA: Rev. Lala L. Bell, Ruston; 
Freida Capps Peel, Chatham; David 
Lee Prather, Singer

MEMPHIS: Rev. Stephen Mark 
Earhart, Dresden, Tenn.; Susan M. 
Engle, Gilbertsville, Ky.; Hailey Gilbert, 
Collierville, Tenn.

MINNESOTA: Rev. Lowell Gess, 
Alexandria; Mindy Kearney, Onalaska, 
Wisc.; Allison Schwarz, LeSueur

MISSISSIPPI: Turner Arant, Sunflow-
er; Julia Holland, Pontotoc; Rev. Early 
Michael “Doc” Shelton, Ripley

MISSOURI: Adam Newman, Cape 
Girardeau; Linda Tenkhoff, Jackson;  
Rev. Barry Winders, Dexter

NORTH ALABAMA: Neal Fuller, 
Tuscaloosa; Rev. Gresh Harbuck, 
Springville

NORTH CAROLINA: The Rev. John 
A. Farmer, Arapahoe; Joey Gore, 
Wilmington; Matthew Marks, Kipling; 
Abby Martin, Clayton

NORTH GEORGIA: Jordan Grace Kele-
check, Conyers; James Eugene Tibbs, 
Dalton; Rev. Gregory Williams, Tyrone

NORTHERN ILLINOIS: Kay Chung, 
Northbrook; Adrien Horton, Elgin; 
Rev. John Wesley Lee, Freeport

NORTHWEST TEXAS: Beau Niewoeh-
ner, Big Spring (see Page 20)

OKLAHOMA: Shirley Adams, Shaw-
nee; Rev. Marcia Martin, Vian; Rev. 
Sam Powers, Edmond

OREGON-IDAHO: Staci Lieuallen, 
Sherwood, Ore.; Rev. Tau Moli, 
Eugene, Ore. (see Page 36)

RED BIRD MISSIONARY: Sheila Dool-
ey, Booneville, Ky.; Rev. Farley Stuart, 
Beverly, Ky.

RIO TEXAS: Monica Reagan, Sinton

ROCKY MOUNTAIN: Joanna Castanos, 
Wiley, Colo.; Rev. Guillermo Reyes, 
Lakewood, Colo.; James Sauls, Colo-
rado Springs, Colo.

SOUTH CAROLINA: Rev. Michael A. 
Turner, Simpsonville

SOUTH GEORGIA: Rev. Alan R. Miller, 
Ashburn; Tom Turner, Kingsland

SUSQUEHANNA (in Pennsylvania): 
Rev. Chadrick E. Carter, Catawissa; 
Ernest A. King, Tunkhannock 

TENNESSEE: Rev. Kevin Marston, 
Waynesboro; Welton Pride, Antioch; 
Judy Waggoneer, Mount Juliet

UPPER NEW YORK: Rev. David 
Woodruff Martin, Troy; Virgia B. Phoe-
nix, Albany

VIRGINIA: Rev. Paul A. Beighley, Jar-
ratt; Patricia Ann Hobbs, Alexandria; 
Anna Lopynski, Herndon

WEST OHIO: Rev. J. Kabamba 
Kiboko, Cincinnati; Tyler E. Norris, 
Maumee; Rev. Kevin Pees, Ashville; 
Sile Singleton, Columbus

WEST VIRGINIA: John Britton, 
Charleston; Austin Garrett, Harrisville; 
Kelly Moran, Moorefield

WESTERN NORTH CAROLINA: Rev. 
James Grant Allred, Richfield; George 
Eubanks, Stanley

WESTERN PENNSYLVANIA: Michael 
Gionti, Titusville; Steve and Wendy 
McPherson, Corsica.; Rev. John 
Zimmerman, Corry

WISCONSIN: Rev. Jenny Arneson, 
Onalaska; Kayla Gilligan, Howards 
Grove; Duane Woolover, Deerfield

Compiled by the Rev. Kathy Noble, 
editor, and Barbara Dunlap-Berg, 
associate editor, Interpreter, from 
information provided by the Rev. Jeff 
Campbell, Discipleship Ministries, 
and Jane Boatwright Wood, The 
Foundation for Evangelism.

E v a n g e l i s m :
ENCOURAGING 
‘AN EXPERIENCE 
OF JESUS’

2015 Recipient, Harry 
Denman Evangelism Award

BEAU NIEWOEHNER
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The Rev. Heather Hensarling, 
Brookhaven district superintendent, 
and the Rev. Raphael Johnson hold 
the One Matters Discipleship Award 
presented to Mount Pleasant United 
Methodist Church.
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A $1.75 INVESTMENT IN 10 ACRES OF LAND 135 YEARS AGO 
CONTINUES TO REAP REWARDS FOR A TINY AFRICAN-AMERICAN 
CONGREGATION IN LUCEDALE, MISSISSIPPI. 

Bessie Lawrence Young, 
a 58-year member of Mount 
Pleasant United Methodist 
Church, remembers hearing 
early stories of her congre-
gation from her elders. The 
church’s history traces back to 
the signing of the Emancipa-
tion Proclamation by President 
Abraham Lincoln in 1863.

The congregation’s found-
ers, Young said, “had a vision 
of being free and starting their 
own church. They were people 
of faith, and they trusted in 
God. Shortly after the eman-
cipation, several of the newly 
freed slaves undertook the task 
of establishing a campground 
of their own.”

Around 1880, W.H. (Hamp-
ton) Lawrence purchased the 
tract on which the church now 
stands for $1.75.

“This demonstrated their 
faith, belief and trust in God,” 
Young said. “They told us of 

their struggles through stories 
and taught us that we must 
always have a clear vision, keep 
the faith and trust in God, for 
God will direct our path.”

Today Mount Pleasant is a 
congregation of only 35 people, 
but members’ vision for evan-
gelism remains big. The Rev. 
Raphael Johnson is pastor.

“We continue to walk by 
faith, knowing our God will 
make a way,” Young said. 
“God has brought us a long 
way and continues to give us 
the strength to carry on, even 
when we get weary. Because of 
our heritage, we pull togeth-
er, working hard to keep our 
church going and being a 
beacon of light to our commu-
nity, reaching one member at 
a time.

“Evangelism to us,” she 
continued, is “reaching out to 
a dying world. We use our lives 
and experiences as examples 

of what God can do through us. 
This is the message preached 
in the pulpit and shown in the 
things we do, sharing our sto-
ries to bring others to Christ.

During the 2015 Mississip-
pi Annual Conference, Mount 
Pleasant Church received 
a One Matters Discipleship 
Award from Discipleship 
Ministries. 

“Being a small church, 
where most members are 
related,” Young said, “we feel 
the care of each other [as] one 
big family – relatives by blood, 
connected by God, sharing a 
rich heritage and history.

“We believe that God can 
transform us into new crea-
tures and give us a new outlook 
on life. And we know that this 
can only happen by accepting 
Jesus and allowing him to be 
our guide.”

Like other Mount Pleasant 
members, Young wears many 
hats. At church, she serves 
as United Methodist Women 
president and finance commit-
tee chair. In the community, 
she teaches children with 
special needs.

And even though 80 per-
cent of her fellow congregants 
are older than 50, Young sees 
plenty of hope for the future.

Barbara Dunlap-Berg is 
associate editor of Interpreter 
and Interpreter OnLine

KEEPS BIG VISION
L i t t l e  M i s s i s s i p p i  c o n g r e g a t i o n
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The congregation of Mount Pleasant United Methodist Church 
in Lucedale, Mississippi, proudly poses with its One Matters 
Discipleship Award plaque and another award from the 
Mississippi Conference.
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WITH CHRIST, THERE IS HOPE. 
As individuals become 

disciples of Jesus and live the 
attributes of his life, people ex-
perience Christ walking among 
them and discover something 
to believe in and something for 
which to strive. 

Creating a culture of 
discipleship in a congregation 
“gives us the opportunity to 
create a welcoming place and 
invite others to know and 
experience the love of God,” 
said the Rev. Sara Thomas. “It 
overflows from the life of one 
who follows Jesus and acts on 
his behalf.

“Discipleship happens both 
externally and internally,” con-
tinued Thomas, chief strategist 
for vital congregations and 
deputy general secretary at 
United Methodist Discipleship 
Ministries. “It’s who we are in 
Jesus and how we live our lives 
differently because of Jesus. 
We’re formed inwardly by a 
relationship with Jesus so we 
can live outwardly through our 
relationship with Jesus.”

H.O.P.E.
Discipleship Ministries 

uses the acronym H.O.P.E. to 

describe the process of carry-
ing out The United Methodist 
Church’s mission of making 
disciples of Jesus Christ for 
the transformation of the 
world.

Based on paragraph 122 of 
The Book of Discipline 2012, the 
model can help local churches 
establish a process of disciple 
making. 

“Leaders always need to 
ask: What does discipleship 
look like in our local context? 
How are we helping people 
follow Jesus every day?” she 
said. “H.O.P.E. is one way to 
remember these essentials.”

Thomas explained how 
H.O.P.E. illustrates the process:

 » H – Hospitality: Reaching 

out and receiving new 
people. 

 » O – Offer Christ: Offering 
opportunities to make a 
commitment to Christ. 

 » P – Purpose: Growing in 
the faith through participa-
tion in the means of grace 
(works of piety and works 
of mercy). 

 » E – Engagement: Engaging 
in acts of service helping to 
transform our surrounding 
community. 

DOING GOOD
While many people do good 

deeds and benefit society by 
their actions, the motivation 
of a disciple is to model the 
actions of Jesus, not self-grati-
fication or glory.

As an example, Thomas 
discussed volunteering in a 
local elementary school. 

“If I am reading with chil-
dren in their school, what will 
distinguish me from any other 
volunteer?” she said. “I am 
creating a safe place for this 
child to experience the love of 
Jesus, maybe not with words, 
but certainly with my actions. 
Maybe that child isn’t grow-
ing closer to Jesus, but I am. I 

engage with the child through 
living out my faith.”

A church’s ministry in 
its community can provide 
a picture of Jesus’ love and 
compassion. As the church 
grows in discipleship, the love 
of Christ spills out beyond the 
congregation. 

This begs the question for 
many churches: How do we 
get to the point that our people 
know what it means to be a dis-
ciple and step out of the inward 
focus to engage with culture?

TRAINING DISCIPLES
Churches who train their 

members well to be disciples 
of Christ see them go out with 
confidence. 

“I believe the senior pastor 
and the church leadership have 
to be sold out to discipleship as 
the model of the church,” said 
the Rev. Byron Thomas, pastor 
of Ben Hill United Methodist 
Church in Atlanta. 

“You have to believe that 
discipleship is a mission, not 
just a program,” he added. 
“It’s who we are. The church 
does not exist if we aren’t 
making disciples of Jesus 
Christ.” When many things 

H.O.P.E.
H a r b i n g e r s  o f

C re a t i n g  a  c u l t u re  o f  d i s c i p l e s h i p
BY POLLY HOUSE
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The Rev. Sara Thomas
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are competing for the church’s 
attention, he said, “Holding on 
to the discipleship model is 
crucial.”

Leaders at Ben Hill have 
identified six marks of disci-
pleship, adapted from Power 
Surge (Fortress Press) by 
Michael Foss. They are:

 » Daily Bible study
 » Weekly worship
 » Spiritual friendships
 » Giving
 » Service
 » Daily prayer

“We want our people – all 
age levels – to embody these 
traits in the life of the church,” 
Byron Thomas said. “When 
they do that, people see it.

“I want to see our people 
demonstrate a stronger reli-
ance on their faith and trust in 
God. Instead of going to some 
kind of self-help book, I want 
our people to go to the Bible 
for advice on how to live their 
lives.”

Transformation by Scrip-
ture reading and study brings 
a discernable difference in 
people’s attitude and actions, 
he continued. 

“When people who have 
known you a long time, (people 
who) know you’re a hothead, 
know how you used to oper-
ate, see a change in you, they 
know you are different because 
of God,” he said. “There are 
changes in your behavior when 
you become a disciple.”

Ben Hill offers four levels 
of discipleship classes. The 
senior pastor teaches level one.

“I want the congregation 
to know how seriously I take 
discipleship,” he said. “Equip-
ping means training, and I 
want them to be trained to go 
out and live lives of faith. In 
level one, members come to 
understand what the church’s 
mission is and what it means 
to be equipped.” 

By level four, church mem-

bers are serving as mentors to 
the level one people, modeling 
and teaching what living as a 
disciple of Christ means. 

These trained disciples 
are the ones who will be the 
leaders of the church, Byron 
Thomas said. 

He believes training in dis-
cipleship and disciple making 
provides an opportunity to 
change the decline in church 
membership. 

“People go home and 
disciple their own families and 
bring up the next generation 
as church members,” he said. 
“It can’t stop with this gener-
ation.”

WALKING THE WALK
For the Rev. Ross Chellis, 

 developing a culture of disci-
pleship begins not with walk-

ing the walk, but with talking 
the talk.

“We were doing a good job 
getting people to come to our 
church, but we weren’t doing 
a very good job getting them to 
grow closer to Christ once they 
were inside,” said Chellis, pas-
tor of Hampton and Varnville 
United Methodist churches in 
South Carolina.

“We had lots of baptisms, 
lots of babies, all very quantita-
tive,” he said. “I could tell you 
how many people were attend-
ing any given service or event. 
Everything was beautifully 
programmed. But eventually, 
our numbers began to plateau.”

Chellis wondered why the 
church couldn’t get its people 
to stop being “comfortable 
and satisfied” with how things 
were. Their programs were 

“fun and cool,” but really 
weren’t leading anywhere.

He realized that an empha-
sis on discipleship seemed to 
be the most basic need for the 
church. 

“Programming is good, so 
long as there is a system to 
it,” he said. “You want to have 
programs lined up that meet 
people where they are, but – 

H.O.P.E.

The Rev. Ross Chellis
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HOSPITALITY.
Reaching out and 
receiving new people.

OFFER CHRIST.
O�ering opportunities 
to make a commitment 
to Christ.

PURPOSE.
Growing in faith 
through participation 
in the means of grace.

ENGAGEMENT.
Helping transform 
the surrounding 
community.
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The Rev. Byron Thomas leads a Disciple Bible study class at Ben Hill 
United Methodist Church.
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and this is the big but – these 
programs must lead them to 
the next step in their personal 
discipleship.”

Chellis sees “discipleship as 
the relationship we share with 
Jesus. That’s it in its purest 
form – how we follow Jesus. 
For me it’s a process of growing 
closer to Christ and in Christ.”

As Chellis talked with his 
churches, the congregations 
began to see discipleship as 
both internal and external, 
with internal coming first. As 
Christ opened and changed 
individual hearts, people were 
able to begin sharing the love 
of Christ with others. As they 
connected with Christ on a 
personal heart level, they were 
able to go into the community 
to be the hands and feet of 
Christ. 

One church had a group of 
retired men who regularly met 
for breakfast at a local café but 
were not specifically involved 
in any kind of ministry. As the 
discipleship conversation pro-
gressed, the men began to see 
ministry opportunities around 
them. Now the “Handyman 
on Demand” group members 

volunteer for people around 
town who need help. Using 
a hammer or screwdriver 
becomes a ministry when the 
user’s reason for doing it is to 
show the love of Christ. 

“You grow closer to Christ 
in the same way you grow 
closer to anyone – you take on 
more responsibility for that 
person,” Chellis said. “As you 
are being equipped and em-
powered to take responsibility 
for your own spiritual growth 
instead of just having someone 
else pour into you, you begin to 
take on more responsibility for 
others.” 

ENGAGING CULTURE
Byron Thomas said it is 

vitally important that churches 
know the cultural temperature 
of their communities. 

“For a long time, church-
es have looked at the culture 
around them and tried to 
adjust to it, but you can’t be a 
church based on that,” he said. 
“Churches have to find a way 
to engage with people in this 
postmodern culture, which is 
generally anti-institution. I 
think that mostly means they 

just want to know what we do 
and why we do it. 

“By equipping people as 
disciples, we supply our people 
with the answers to these post-
modern questions. Suddenly, 
we are not reactionary; we are 
communicating.

“Watching a church service 
on a computer is no substi-
tute for attending a church in 
person,” he said. “When you 
are there, in person, you engage 
with living, breathing people. 
You know and are known by 
others. Your stories become 
known. People who know how 
to be disciples know this and 
engage like Jesus did.”

“The process for carrying 
out our mission is a means 
of offering, sharing, being 
H.O.P.E. at all levels and in all 
aspects of the church,” Sara 
Thomas said. Discipleship “is 
an ongoing process of embody-
ing the love of Jesus Christ in 
all we say and do.”

Polly House is a freelance writer 
and editor based in Nashville, 
Tennessee.

DEVELOPING 
A PROCESS OF 
DISCIPLE MAKING

These resources can help 
churches seeking to develop a cul-
ture of discipleship and emphasize 
disciple making.

The Class Meeting: Reclaiming 
a Forgotten (and Essential) Small 
Group Experience, Kevin Watson 
(Seedbed): Readers will grow in 
both their understanding and ex-
perience of the class meeting. The 
book is helpful for exploring and 
living all aspects of H.O.P.E. 

Shift: Helping Congregations 
Back into the Game of Effective 
Ministry, the Rev. Phil Maynard 
(Excellence in Ministry Coaching): 
Congregational leaders will find a 
fresh look at ministry, discipleship 
and effectiveness. 

Gladhearted Disciples: Equipping 
Your Congregation with Generous 
and Enduring Faith, Chris Folms-
bee (Abingdon Press): Readers 
will encounter a theologically 
grounded, practical and missional 
approach to discipleship. 

Sent: Delivering the Gift of Hope 
at Christmas, the Rev. Jorge Aceve-
do with the Rev. Jacob Armstrong, 
the Rev. Rachel Billups, the Rev. 
Justin LaRosa and Lanecia Rouse 
(Abingdon Press): An Advent 
study that embodies all aspects of 
H.O.P.E. while exploring what it 
means to be sent. 

Pastors from across South Carolina share ideas for sermons on discipleship.
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CULTURE
DETERMINES
EVANGELISM
STRATEGIES

BY POLLY HOUSE

21ST CENTURY EVANGELISM

R e l a t i o n s h i p s  p a r a m o u n t  e v e n  a s
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The Rev. Hadley Edwards (right) hands out fliers 
in New Orleans’ 7th Ward to tell people about 
“The Spirit Church,” a new United Methodist 
ministry he is starting there. 
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EVANGELISM.
The word often brings to 

mind a fiery preacher, shouting 
from the pulpit, inciting a large 
crowd of people to “turn or 
burn.” 

But that’s mostly Holly-
wood. 

For real people, evangelism 
is more about doing the work 
of Jesus and finding a way to 
bring unbelievers alongside 
believers to discover and em-
brace the faith that gives their 
lives meaning and purpose.

How this is done can vary 
from culture to culture. What 
seems to be true cross-cultur-
ally, however, is it all begins 
with relationships. 

The adage, “People don’t 
care how much you know 
until they know how much 
you care,” holds true. Once 
someone loves and trusts you, 
they are more likely to love and 
trust your Jesus. 

The Rev. Heather 
Heinzman Lear, director of 
evangelism ministries for 
United Methodist Discipleship 
Ministries, said, “Evangelism 
is the good news of God’s 
saving love, not membership 
recruitment.”

The churches that do evan-
gelism most effectively have 
people who enter into dialogue 
with their neighbors. Needs 
determine the best evangelistic 
work for any culture. 

At one church where Lear 
served, members saw the need 
for English-as-a-Second-Lan-
guage classes for new immi-
grants in a nearby apartment 
complex. 

As the church talked with 
the immigrants and learned 
more about them, however, 
members realized the people 
had come from an agrarian 
society and greatly missed 
growing their own food. 

“They wanted to get their 
hands dirty,” she said. “We 

gave them a plot of land on the 
church property and let them 
plant a garden and grow their 
own produce.”

From that, church families 
adopted immigrant families 
and discovered even more 
needs. Families formed rela-
tionships. People were brought 
to Christ. 

ONE-ON-ONE 
RELATIONSHIP BUILDING

“Evangelism is how we 
bring Jesus Christ to the 
people,” said the Rev. 
David Kim, director of 
Korean, Asian and Pacif-
ic Islander ministries for 
Discipleship Ministries. 
“It’s a way to connect 
people and bring hope 
and salvation.”

Kim said the ma-
jority of Asian people 
feel most comfortable 
with those who share 
a cultural history and 
common language, but 
added, “That is probably 
true of everyone.”

Kim said the most 
effective evangelism 
in the Korean, Hmong, 
Taiwanese and other Asian 
churches he sees is one-on-one 
relationship building.

“Often, Asians are involved 
in the same businesses,” he 
said. “This is a good way to 
form relationships with people, 
help them out [and] get to 
know each other. We do good 
evangelism through a market-
place ministry.”

Asian churches are likely to 
offer language classes, open to 
anyone who wants to come. 

“These language classes 
may be English classes, or they 
might be the mother tongue,” 
he said. “We do much bilingual 
teaching. This is a good way to 
connect with people.”

Asian churches are often 
small congregations, he said,  

that gather jointly for special 
events like vacation Bible 
school or a community project. 
Celebrating the different cul-
tures together is important. 

MANY CULTURAL 
HERITAGES

Ministry in the Native 
American community has 
unique challenges because 
each tribe has its own cultur-
al heritage. Even so, church 
starts are primarily intertribal, 
according to the Rev. David 

Wilson, conference super-
intendent and director of 
connectional ministries for the 
Oklahoma Indian Missionary 
Conference.

“Even now, one of our 
biggest challenges is correct-
ing what missionaries taught 
many years ago: you have to do 
away with your tribal culture 
to become Christian,” he said. 
“That isn’t true.”

Wilson said community, 
relationships and hospitality 
are the three critical elements 
in any type of evangelism with 
Native Americans. All ministry 
is based around those three 
elements.

“Most evangelism happens 
as people go along,” he said. “It 
happens individual to individ-

ual. One reason that is the case 
is because our communities 
are small.”

Revivals, especially during 
Easter week, are important 
outreach and evangelism 
strategy for Native Ameri-
cans. Members enjoy meeting 
together and singing intertrib-
ally.

“When the various tribes 
host their powwows, a local 
church is invited to have a 
Sunday morning service at the 
event,” Wilson said. “This is 
good visibility for the church 
because the powwows are big 
and important events. The 
Choctaw powwow alone will 
have about 100,000 people 
attending.”

Wilson said many people 
are trained for ministry in 
the Native American sphere, 
but they can get discouraged 
because they never see the 
large numbers of new churches 
or new members other groups 
post. 

“We can’t grow big,” Wilson 
said. “We just don’t have the 
large population that other eth-
nic groups and majority groups 
have. But our task is to reach 
the Indian people for Christ, so 
that is what we do.”

FOLLOW JESUS’ 
EXAMPLE

The Rev. Samuel Rodri-
guez, director of Hispanic/
Latino and Multiethnic New 
Church Starts for Discipleship 
Ministries, suggested anyone 
wanting to do evangelism in 
the Hispanic culture would do 
well to follow Jesus’ example 
when he talked to the woman 
at the well.

“He started by asking for a 
cup of water; then he listened 
to her for the first half of the 
passage,” Rodriguez said. 
“That’s the beginning – being 
willing to listen. As you hear 
people’s stories, you can make 

Members of several tribes are worshipping 
together at a new Native American United 
Methodist Fellowship in Oklahoma City.
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your own story relevant to 
them. From there, you earn the 
opportunity to tell how your 
life has been made different 
because of Christ.”

Many Hispanics who im-
migrate to the United States 
come from at least a nomi-
nally Catholic background. 
Rodriguez cited a Pew Foun-
dation study that said many 
first-generation Hispanics in 
the U.S. find the freedom to 
discover their own faith and 
an intimate relationship with 
Christ. 

“For many, being in a 
relationship with a friend in 
Christ is so different from 
anything they have known 
before,” he said. “Friendships 
and relationships are import-
ant. Hispanics are much more 
relationship oriented than task 
oriented. Think about Mary 
and Martha. There is a time to 
live and a time to work. Just 
have fellowship with them!”

Many African-American 
United Methodist churches 
still have large revivals once or 
twice a year, according to the 
Rev. Cheryl Walker, director of 
African-American ministries 
for Discipleship Ministries.

“Oh, yes; we still have 
revivals,” she said. “That’s a big 
part of our worship culture and 
always has been. These large-
scale events are important.”

‘STORIES CONNECT US’
The personal touch and the 

relationship building are still 
crucial, however. 

“If you are a visitor to one 
of our churches, you will hear 
a great sermon, but if no one 
speaks to you, you aren’t going 
to feel welcome,” she said. 
“There has to be a one-on-one 
connection, even in a large 
event.”

Storytelling, an important 
part of the African-American 
culture, is still widely used in 
churches, Walker said. Con-
necting the past to the present 
is meaningful. 

The Wesleyan tradition of 
sharing and inviting people to 
experience the good news of 
Jesus Christ meshes well with 
the storytelling tradition. “Tell-
ing our stories is a gateway to 
evangelism,” she said. “Stories 
connect us.”

“All evangelism is about 

relationship in ministry,” 
she added. “As we look at the 
decline of denominations, we 
see the loss of the notion of 
relationships. You can never 
substitute a personal relation-
ship.” 

Another door to evangelism 
in African-American churches 
is the focus on holidays and 
back-to-school time.

“These are ways we reach 
out into the community,” she 
said. “Backpacks and shots! 
Getting kids ready to go to 
school is very important in our 
communities.”

Door-to-door evangelism, 
inviting people to church, is 
still an important activity. 

“Going door-to-door gives 
you a great picture of your 
community,” she said. “You 
see who lives around you. You 
listen to their stories. You find 
out their needs. You let them 
know you are there for them.

“You have to come outside 
your walls,” she said. “You can 
no longer assume the people in 
your area are just like you. You 
have to change with the com-
munity and accept it. Churches 
who refuse to change are the 
ones in decline.”

Every community has 
specific needs. Many of United 
Methodism’s ethnic churches 
are at the forefront of meeting 
them. The bottom line for min-
istry is knowing those needs.

“Don’t make assumptions 
about what people need,” Lear 
said. “Ask people what the 
things are that keep them up 
at night. Then, as you learn the 
stories, develop a plan to meet 
these needs. What you have 
can make a difference.”

Polly House is a freelance writer 
and editor based in Nashville, 
Tennessee.

Worshippers watch a brief Korean-language video on Nepal at Eden Korean Memorial 
United Methodist Church in Baltimore. The congregation collected more than $2,000 
last spring for people affected by rioting in Baltimore and earthquakes in Nepal.
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Lay missioner Ruben Rivera (hand raised in worship) prays with his wife, Julissa, at the La Luz de Cristo at a 2012 
service at Epworth United Methodist Church in Elgin, Illinois.
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GROWS ‘BY INVITATION’
WHEN IS A WORSHIP SERVICE OF ONLY 15 PEOPLE CONSIDERED 
A FULL HOUSE? WHEN THE CHURCH IS ACTUALLY AN APARTMENT 
IN NEW YORK CITY!

Backed by the General 
Board of Global Ministries, the 
Revs. Qibi She and Zhaodeng 
Peng founded Tian Fu United 
Methodist Church in their 
Brooklyn apartment in 2004, 
and managed to squeeze 15 
worshippers into their first 
service. During the first three 
years, they moved to four 
different locations to hold wor-
ship and during the 11 years 
since they began, the clergy 
couple has baptized more than 
2,000 people in the midst of 
their mostly Chinese congrega-
tion. Today it is a vibrant new 
church start in the New York 
Conference – and the recipient 
of a One Matters Discipleship 
Award and accompanying 
$1,000 grant from Discipleship 
Ministries.

“In the beginning, we did 
not have any members. We 
shared the Gospel with people 
on streets, supermarkets, 
hospitals, parks and so on,” 
Peng says. 

They found that passing out 
fliers just led to most people 
throwing them away, so the 
couple began focusing on a 
more personal approach. They 
talked with people they met, 
obtained their contact infor-
mation and followed up with 
invitations to church. 

“The best way to reach 
people is to ask the members 
of our church to bring their 
families, relatives and friends 

to the church,” Peng says. 
The couple call this ap-

proach the “Andrew Move-
ment.” Andrew became a 
follower of Christ and then 
brought his brother Peter to 
Jesus. 

“It’s just like rolling a snow-
ball that becomes bigger and 
bigger through members invit-
ing their friends to the church, 
and their friends received 
the Gospel and became new 
members and then new mem-
bers will invite their friends,” 
Peng says. “It is difficult for a 
pastor to invite a stranger to 
the church, but it’s easy for the 
stranger’s friend to invite him 
to the church.”

Encouragement is key to 
keeping members actively 
involved in evangelism. When 
a member invites six friends 
to church, he or she receives 
a certificate in front of the 
congregation. Same goes for 
members who attend worship 
every week for six months.

The two pastors also like to 
tap into members’ talents, be 
they singing, dancing, playing 
an instrument, teaching or 
cooking. Ample opportunities 
are provided for them to devel-
op their talents. For example, a 
nightclub singer came to Tian 
Fu to sing and soon after was 
baptized at the church and 
became a member. 

Peng says staying attuned 
to specific needs of the 

community is important.
“Many of us are new im-

migrants,” he explains. “When 
we found out that many of our 
congregants work on Sunday, 
we created Monday worship to 
meet their needs.”

Tian Fu seeks to feed its 
congregants both physically 
and spiritually. 

The sermons are very bib-
lical, but She and Peng work to 
connect the lessons to expe-
riences of daily life. To keep 
things fresh they also invite the 
bishop, district superintendent 
and fellow United Methodist 
pastors to come and preach.

Besides worship, the 
church provides a free lunch 
for everyone after every 
Sunday and Monday service. 
People eat, talk, share and 
make new friends during the 
lunch fellowship.

“Not everyone can eat 
spiritual foods at the begin-
ning. It takes a while for them 
to understand the Bible,” Peng 
says, so giving them a meal is 
another way to nourish them. 

Joey Butler is multimedia editor 
of Interpreter and Interpreter 
Digital.

A p a r t m e n t  c h u r c h

TIAN FU UNITED METHODIST 
CHURCH, BROOKLYN, N.Y.
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The Rev. Zhaodeng Peng receives the One Matters Discipleship Award 
from Cheryl Walker of the Discipleship Ministries’ staff during the New 
York Annual Conference.
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BABY-BOOMER EVANGELISM MIGHT SEEM AN OXYMORON. IT IS 
NOT SURPRISING SINCE THE BOOMER GENERATION AS A GROUP 
DESERTED RELIGION IN LARGE NUMBERS OR NEVER BECAME A 
PART OF THE CHURCH. EXPECTING BOOMERS TO BECOME BE-
LIEVERS NOW MAY SEEM AN EXERCISE IN FUTILITY. TO EXPECT 
THEM TO BECOME EVANGELISTS MIGHT APPEAR EVEN MORE 
OUTRAGEOUS. 

However, this is the para-
dox. Boomers can make great 
evangelists. Sometimes, the 
best faith guides come from 
the unlikeliest of people. Think 
of Saul and his ministry as the 
transformed apostle Paul.

So, how can boomers 
become a great source of evan-
gelism when they currently 
aren’t in the church in large 
numbers? Every process starts 
somewhere; evangelism among 
unchurched baby boomers 
begins with the few boomers 
who continued in the church 
or have recently come back.

Boomers who grew up in 
the church and never left it are 
not typical of those whom the 
church has failed to reach or to 
retain. Marketing firms refer to 
them as conventional boomers. 
They did not so readily absorb 
their peers’ culture and did 
not abandon the church when 
they were young adults. If your 
church has “conventionals,” 
you likely have your evange-
lists. While they are different 
from unchurched boomers, 

they are connected to others in 
their generation. 

According to generational 
theory, the boomers came of 
age in a turbulent time that 
formed the boomer culture. 
The good news for evangelists 
is that this group is about to 
have a second coming of age – 
retirement. Boomers will have 
more in common with each 
other than they have had since 
childhood and adoles-
cence. Retirement and 
aging will change their 
culture and lifestyle. 
They will need help 
with processing this 
new stage of life. This provides 
the church with opportunities 
to disciple conventional boom-
ers and their less-than-conven-
tional friends.

The two comings of age 
mirror each other. Each in-
cludes struggles over the three 
I’s: Identity, Independence 
and Intimacy. Identity before 
retirement rarely carries over 
into retirement, meaning 
boomers will be examining 

who they are in life as well as 
their purpose and meaning in 
terms of legacy and service. In-
dependence becomes more of 
an issue for boomers as health 
declines and lifestyles become 
more complicated. Intimacy 
is about relating to others. 
As boomers abandon prere-
tirement relationships, some 
will need help with forming 
new ones. All of these provide 
unprecedented opportunities 
to attract new boomers and to 
develop boomers as evange-
lists. 

Boomer converts who 
return to the church are a great 
source of information about 

how to design ministries to 
attract others. They hold the 
key to understanding how to 
attract other boomers because 
something clicked and led 
them into the community of 
faith.

This group can sometimes 
make even better evangelists 
than the “conventionals.” They 
often have a greater appreci-
ation for the difference being 
a part of a faith community 

can make. Many are willing to 
share with others the church in 
which they have found a home. 

Many aspects of congre-
gational life provide a great 
opportunity for churches to 
see boomers as a field ripe for 
evangelism instead of a desert 
wilderness to avoid. These 
include:

SERVICE: Many boomers 
grew up believing they could 
change the world but now look 
to leaving the world a better 
place. By offering opportu-
nities to serve through the 
church, congregations can tar-
get the gifts of retiree boomers. 
Those involved in service will 

form friendships with others 
within the faith communi-
ty, which can draw them to 
become involved in other areas 
of church life. Finding ways 
to serve may also overcome 
lingering perceptions of hy-
pocrisy – of failing to live what 
it taught – that caused the 
boomers to reject the church in 
their youth.

COMMUNITY: Retirees leave 
behind support networks and 

GREAT
EVANGELISTS

B a b y  b o o m e r s  m a k e

BOOMER CONVERTS WHO RETURN TO 
THE CHURCH ARE A GREAT SOURCE OF 
INFORMATION ABOUT HOW TO DESIGN 
MINISTRIES TO ATTRACT OTHERS. 

BY WILLIAM B. RANDOLPH
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friends. Retirement, divorce or 
the death of a spouse, chang-
ing health or the desire to live 
near extended family can mean 
relocation accompanied by a 
search for new places of which 
to become a part – to belong. 
The church can become the 
community of support and be-
longing retired boomers crave 
– if they have an invitation. 
Boomers can be trained to be 
evangelists who will seek op-
portunities to invite others to 
the places where their church 
offers community – places 
such as fellowship meals and 
healing services, places where 
the gift of belonging is shared 
along with faith. 

Wellness and recreation 
are important components of 
the boomer lifestyle. Boomers 
do not like to think of them-
selves as old. To maintain this 
self-concept, they will have to 
work at it. Evangelism based 
on relationships can come 
through nutrition, fitness and 
wellness activities, fairs and 
classes or even a minister of 
fitness or wholeness. 

Ultimately, retired boom-
ers can assist the church in 
making disciples when they 
are trained to do so. Given time 
to develop their faith story, 
training on how to share it 
and the vision to look for the 
opportunities to invite others 
into faith, boomers will prove 
my theory that boomers can 
make great evangelists. 

The Rev. William B. Randolph is 
director of aging and older adult 
ministries at Discipleship Minis-
tries, Nashville, Tennessee.

MILLENNIALS
CARVE THEIR
OWN PATH

W h e n  i t  c o m e s  t o  r e l i g i o n ,

YOUNG ADULTS ARE TECH-SAVVY, POLITICALLY 
INDEPENDENT, OPTIMISTIC AND RACIALLY 
DIVERSE, ACCORDING TO NEW, COMPREHENSIVE 
RESEARCH ABOUT THE MILLENNIAL GENERATION 
(CURRENTLY AGES 18-33). KNOWING WHO 
MILLENNIALS ARE IS AN INCREDIBLE TOOL IN 
HELPING REACH THEM WITH THE MESSAGE OF 
JESUS.

BY JEREMY STEELE
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not nearly as patriotic as the 
older generations.

What does this mean for 
the church? It means we must 
be very careful about how we 
engage with politics. In fact, 
an absence of political talk 
from any upfront personality 
is something most millenni-
als will appreciate. This does 
not mean that they are not 
concerned with social issues. 
They simply choose to engage 
issues nonpolitically and do 
not like to label themselves 
with the more political terms 
like “environmentalist.”

OPTIMISTIC
Though they are only half 

as likely (19 percent as opposed 
to around 40 percent of boom-
ers) to say that most people 
can be trusted, millennials 
are more likely to believe that 
the United States’ best years 
lie ahead. This generation has 
grown up with primetime TV 
specials like “To Catch a Pred-
ator” and constant warnings 
to guard themselves against 
people who might be wolves in 
sheep’s clothing. Despite that, 
they think things generally are 
looking up.

This may be the most 
important insight of all from 
the church’s perspective. In 
hopes of bringing healing and 
redemption, churches may 
focus more on sin and its 
negative impact on the world. 
However, to millennials, this 
sort of message lacks a ring of 
truth. To them, the world is 
not on the downslide. It is OK 
and going to get better as far as 
they are concerned. We must 
learn to capture the hope of the 
New Jerusalem and use it to 
talk about the brilliant future 
God has for us.

RACIALLY DIVERSE
Millennials are the most 

racially diverse U.S. generation 
in history. With more than 
43 percent of this generation 
being non-white, the idea of an 
all-white anything makes no 
sense. Everywhere they turn 
among their peers, they see the 
diverse beauty of God’s cre-
ation, which is a new normal 
that is changing the United 
States. In fact, if current trends 
continue, the majority of North 
Americans will be non-white 
by 2043.

Though they may not ex-
pect to walk into your church 
and see a perfect representa-
tion of America’s melting pot, 
when the worship leadership is 
mono-racial, it says the church 
is not like the rest of their 
world. 

QUESTION BELIEFS
One of the most intriguing 

pieces of data is a measure of 
the certainty of millennials’ 
beliefs about God. A solid 
majority – 86 percent – still say 
they believe in God, but only 58 
percent say they are “abso-
lutely certain” that God exists, 
a lower share than among 
older adults. This trait of being 
willing to question and open to 

being wrong on very important 
ideas and beliefs is a hallmark 
of millennials. They are com-
fortable with truly reflecting 
on their beliefs, knowing they 
could be wrong.

This could be as big a cul-
tural change in your church as 
any of the others are. Churches 
must be open to questioning. 
When we debate issues, we 
must recognize it. When we 
have questions about some-
thing we are discussing, we 
must share it. If we want to 
connect with this questioning 
generation, we must open 
ourselves – and our sermons 
– to this way of engaging with 
the world.

To read the full report, 
go to www.pewsocialtrends.
org/2014/03/07/millenni-
als-in-adulthood.

The Rev. Jeremy Steele is Next 
Generation minister at Christ 
United Methodist Church, 
Mobile, Alabama. He is also an 
author, blogger at jeremywords.
com and frequent contributor to 
MyCom, an e-newsletter pub-
lished by United Methodist Com-
munications. This article was 
adapted from his article in 
MyCom in May 2014.

WHAT DO YOUNG PEOPLE 
WANT FROM THE CHURCH?
We asked this question of several young adults for the May-
June issue of Interpreter. Ricky Harrison, a student at Duke 
Divinity School, summarized it this way. “What do young people 
want from the church? A place to feel accepted and loved un-
conditionally; authentic relationships; growth in a trusted com-
munity; a church that is relevant, engaging the world around 
it, not cloistered inside a building; a church seeking justice 
and reconciliation in issues of racism, sexism and economic 
disparities.” Find Harrison’s articles and others from the May-
June issue at Interpreter OnLine, www.interpretermagazine.org/
magazine/may-june-2015. 

MILLENNIALS
CARVE THEIR
OWN PATH Let’s dig into findings on 

Millennials in Adulthood, 
released by the Pew Research 
Center in March 2014, and 
discover how the data can help 
you reach this generation.

DIGITAL NATIVES
Millennials (those born 

around 1982-97) have grown 
up with the Internet in their 
pocket, social media in their 
friendships and selfies on their 
walls. None of this was an 
adaptation. That is simply how 
their world works. A full 81 
percent of millennials are on 
Facebook with a median num-
ber of friends at 250, far higher 
than that of older age groups.

What does that mean for 
the church? We must learn to 
adapt a message spoken more 
than 2,000 years ago to new 
media. Beyond having a pres-
ence on the Web and Facebook, 
we must engage there. We 
must have meaningful pres-
ence beyond “come to church 
at 11.” Not doing so says we 
don’t understand their world. 

POLITICALLY 
INDEPENDENT

Though they generally vote 
more for Democrats, half of 
millennials claim no politi-
cal affiliation. They consider 
themselves independent and 
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DURING CHALLENGING TIMES, 
MANY PASTORS MAY DESCRIBE 
BEING IN MINISTRY AS “DE-
FLATING.” FOR THE EVANGE-
LISM STAFF IN THE GERMANY 
CONFERENCE, “DEFLATING” 
IS PART OF THE JOB DESCRIP-
TION. OF COURSE, MOST PAS-
TORS DON’T REQUIRE AN AIR 
COMPRESSOR TO READY THEIR 
SANCTUARY FOR WORSHIP. 

An inflatable pop-up church 
is a key part of the conference’s 
evangelism effort, which also 
includes a fleet of tents to erect 
at summer festivals. 

“When I heard we were 
getting the inflatable church, I 
thought it’s a gimmick, but to 
be honest, it’s proved to be a 
really interesting and fruitful 
tool for outreach ministry,” says 
the Rev. Barry Sloan, director 
of evangelism for The United 
Methodist Church in Germany. 

Sloan’s main job is helping 
churches to understand and 
reclaim the practice of evange-
lism, which is more of a chal-
lenge than one would think.

“There are many churches 

BY JOEY BUTLER
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The inflatable church draws in 
curious visitors of all types – even 

secular Europeans who’ve never set 
foot in a church.

GERMAN
TENT

MINISTRY
is a ‘fresh expression’ of evangelism
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The Germany Conference’s tent ministry stays on the road during the busy 
European summer-festival season.
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where evangelism is still a 
blue word; there’s still kind 
of a hang-up with it,” he says. 
“Maybe it’s been abused in the 
past. This term or the models 
that we’ve used may scare 
people, playing with emotions. 
Everything that the church 
should be about is the gospel, 
which is evangelism. So it’s 
good news we’ve often made 
into bad news.”

To overcome congrega-
tions’ hesitancy to evange-
lize, the German church has 
embraced unique methods of 
bringing the gospel to people. 

To readers in the United 
States, the term “tent ministry” 
may conjure up images of old-
time revivals with fried chicken 
buckets for offering plates, but 
think again. These tents have 
wooden floors, stage lighting 
and state-of-the-art sound sys-
tems. The Germany Conference 
has 11 tents that seat up to 600 
people each, and they stay on 
the road during the busy Euro-
pean summer-festival season. 
They also have heating systems 
that allow year-round use. 

They also have a mobile 
street café — a fully fitted tour 
bus that turns into a street 
café with seats and tables and 
a classroom upstairs with 
creative activities for kids — 
as well as a trailer truck that 
opens into a covered stage 
for outdoor events, a portable 
climbing wall and other out-
door games.

Then there is the inflat-
able church, which looks like 
a cross between an orthodox 
cathedral and a bounce house. 

“People see it, and they 
smile; then they get curious, so 
they come to the door,” Sloan 
says.

Inside, there is an altar as 
well as prayer stations with art 
supplies set up for visitors. 

“They’re all toys, resources 
that we would offer to con-

gregations to help them go 
out into the communities and 
share the gospel of God’s love,” 
he adds.

Sloan points out that 
because so many European 
countries are secular, many of 
the visitors have never been 
in a church. Yet, many become 
still and quiet upon entering, 
even allowing staff to bless 
them and pray for them.

NEVER-CHANGING 
GOSPEL, EVER-
CHANGING WORLD

Doing ministry in places 
where people know literally 
nothing about the gospel can 
be a bit of a culture shock. 

Sloan, originally from 
Ireland, was appointed to a 
church in post-Communist 
East Germany. He tells a story 
about one service where a girl 
came in off the street and sat in 
the front pew. At the front was a 
mural of Jesus wearing a crown 
of thorns and carrying a cross. 
The girl turned to the person 
next to her and asked, “Who’s 
that? Why is he wearing that?” 

Sloan says one of the chal-
lenges he has enjoyed in his 
ministry setting is finding ways 
of connecting with people who 
don’t have the first inkling 
about church.

“That really makes you 
think about what you believe, 
how that impacts your life and 
how do you transmit that to 
others?”

While it is unusual to try 
to connect with people who 
may literally not know Jesus, 
Sloan considers it healthy — 
and necessary — for anyone 
in ministry to be innovative in 
their approach.

“The challenge of every 
generation is getting across 
the never-changing message of 
the gospel in an ever-changing 
world. How we package it and 
how we present it and how we 

deliver it ... varies from loca-
tion to location, from country 
to country, from time to time, 
depending on just the context.”

Sloan is part of Fresh 
Expressions ministry, a United 
Kingdom-based movement 
that encourages churches to 
try different approaches to 
reach the unchurched, includ-
ing reaching beyond church 
walls to forge relationships 
with the community. It’s much 
like The United Methodist 
Church’s Rethink Church 

campaign, but originates in the 
Church of England and is used 
by many British Methodist 
churches.

“Our motto is ‘think outside 
the box,’ and in our context, the 
church is the box,” Sloan says. 
“We have things like whiskey 
tasting. We will have a café for 
immigrants; people (have) fled 
from Syria or Iraq and they’ve 
suffered amazing things to get 
to Europe. We’re in a neighbor-
hood there that’s 90 percent 
atheists.”

The goal, as with Rethink 
Church, is to create communi-
ty. The congregation connects 
with others, and the end goal 
may not necessarily be to get 
that person to “join the flock.” 
It may be simply to forge a re-

lationship and to serve another 
person.

“You may end up painting a 
fence with three guys that nev-
er go to church. (You) become 
aware that that’s community, 
and that’s an important step,” 
Sloan says. “I often challenge 
congregations where I speak 
to ask, ‘How is the community 
better off that we’re in it?’”

Sloan acknowledges it is 
difficult to ignore the reports 
of declining membership and 
churches closing and surveys 

highlighting religion’s dimin-
ishing influence in society. 
But he also wonders if it’s an 
opportunity to re-evaluate 
United Methodism’s approach 
to ministry. 

“Are we really prepared to 
die? What seeds are we pre-
pared to let fall into the ground 
and die so that new life can 
grow? We only have the Gospel 
to offer and Christ to offer. All 
our programs and everything 
is all about that good news that 
God is reaching out his hand 
to you and saying, ‘Hey, let’s do 
life together.’”

Joey Butler is multimedia 
content editor at United Method-
ist Communications, Nashville, 
Tennessee.
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EVERY DISCIPLE 
  MATTERS

I o w a  Ko r e a n  c o n g r e g a t i o n  p r o v e s

IF YOU ASK THE 70-MEMBER QUAD CITIES KOREAN UNITED 
METHODIST CHURCH IN BETTENDORF, IOWA, IF EVERY DISCIPLE 
MATTERS, YOU ARE SURE TO GET AN AFFIRMATIVE RESPONSE. 
FOLLOWING JESUS’ MANDATE TO “GO ... AND MAKE DISCIPLES” 
(MATTHEW 28:19), THE CONGREGATION RECENTLY RECEIVED 
A ONE MATTERS DISCIPLESHIP AWARD FROM DISCIPLESHIP 
MINISTRIES.

After having no professions 
of faith in 2012 and only one in 
2013, the church experienced a 
major turnaround – recording 
eight adult professions of faith 
last year. 

The congregation of Kore-
an-speaking United Method-
ists began 38 years ago. “More 
than 90 percent of the church 
members consist of first-gen-
eration Korean immigrants,” 
said the Rev. Hang-Baek Cho. 
Many are older adults and 
widows. During the church’s 
nearly four decades, some 
first-generation members have 
retired to warmer locales or 
returned to South Korea. 

Welcoming newcomers 
is essential, the congregation 
believes.

When families move into 
the area for employment, 
members embrace them. “The 
church serves as a commu-
nity center,” Cho explained, 
building relationships with 
unchurched people. 

The congregation also 
assists Korean students in 
nearby schools. “We provide 
the necessities of international 
student life, have a small group 
for spiritual care and award 

scholarships,” Cho said.
Many of those new to the 

church community are people 
with Korean ties for whom 
English is their first language.

For three years, the con-
gregation has invited En-
glish-speaking American fam-
ilies who have adopted Korean 
children to a church-sponsored 
picnic. “They are our extended 
family,” Cho said. “We wor-
ship together, eat Korean food 
– members come 
prepared with their 
own potluck – and 
play games.” People 
return, year after 
year, to feel a sense 
of connection. 
Usually, 12 to 17 
families attend. 

Describing his 
theological ap-
proach, Cho said, 
it is “to harmonize 
the Wesleyan 
tradition with 
Korean spiritu-
ality in order to 
train (people) as 
disciples who can 
transform the 
world.” Taking 
a cue from John 

Wesley, Cho introduced class 
meetings to the church. Par-
ticipants in five small groups 
share interests and hobbies 
such as Bible reading, golf, 
music, tennis and walking. 
Through Bible study, the 
church serves English-speak-
ing spouses and children. 

During worship, Cho’s ser-
mons in Korean are translated 
into English and projected 
on a screen to allow more to 
understand.

In 2014, the congregation 
set a goal: to practice love 
every single day with people in 
their community who are not 
involved in the church. 

When problems arise, the 

congregation responds in love. 
“The way to solve conflict,” 
Cho said, “is by believing in 
the power of love.” From there, 
relationships flourish.

For Quad Cities Korean 
United Methodist Church to 
engage fully in a new context, 
members take the risks that 
come with welcoming new 
groups of individuals and fami-
lies with Korean connections. 

“One person who makes 
a good fragrance,” Cho said, 
“should bring a lot of people.”

Barbara Dunlap-Berg, 
associate editor, Interpreter and 
Interpreter Digital

Accepting the One Matters Discipleship Award during the Iowa Annual Conference are 
(left to right) Chug Sil Hong, the Rev. Hang-Baek Cho of the Quad Cities Korean United 
Methodist Church and Lillian Callo Seagren. 

PH
O

TO
 B

Y 
AR

TH
U

R
 M

CC
LA

N
AH

AN

QUAD CITIES KOREAN UNITED 
METHODIST CHURCH

SEPTEMBER • OCTOBER 2015 United Methodist Interpreter

34



CHAMPION
EVANGELISM

C e n t r a l  c o n fe r e n c e  c h u r c h e s

BY KATHY NOBLE

WHEN UNITED METHODISTS VIEW MEMBERSHIP TRENDS FOR THE 
DENOMINATION, IT IS EASY FOR LEADERS IN THE UNITED STATES TO BE 
CHALLENGED – EVEN DISCOURAGED – WHILE THOSE IN THE CENTRAL 
CONFERENCES SEEK WAYS TO KEEP THEIR NUMBERS RISING. BETWEEN 
2003 AND 2013, MEMBERSHIP IN THE CENTRAL CONFERENCES IN 
AFRICA, ASIA AND EUROPE INCREASED 4 TO 212 PERCENT, WHILE THE 
COUNT IN THE UNITED STATES DECREASED BY 12 PERCENT.

So what can United Methodists in the United States learn about 
evangelism and “discipling” from their brothers and sisters around the 
world? As associate general secretary for central conference relations and 
resourcing at Discipleship Ministries, the Rev. Stephen Bryant says he is 
“getting insight as to deliberate work we can learn from.”

In short, he points to how church leaders in Europe ap-
proach a secularized society, how evangelism permeates 
church life throughout Africa and how bishop-endorsed 
programs form disciples in the Philippines.

Margaret Kainwa leads worship music at the United 
Methodist church in Fulawahun, near Bo, Sierra Leone.
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KNOW WHY FAITH 
MATTERS

Young people in The United 
Methodist Church in the 
United States seek authenticity, 
relationships and space to ask 
tough questions (Interpreter, 
May/June 2015). So do those 
outside the church – if the ex-
perience of their peers in west-
ern Europe provides a model.

During a recent tour of vital 
churches in Europe, Bryant 
was “struck by several things 
that are very relevant for the 
U.S.”

He recalls the words of the 
Rev. Matthias Fakenhauser, a 
young pastor who is regularly 
among the wall-to-wall people 
in a coffee shop in Bern, Swit-
zerland.

“In this work I am doing,” 
Fakenhauser told him, “if you 
can’t answer the question, 
‘What difference does it make?’ 
don’t even go there.” 

As people learn to share 
faith, they must be able to 
identify the faith to which they 
are inviting others.

“Finding a way to be in 
connection with another (is) 
not necessarily ministry or 
service, but finding ways to 
connect them to God,” Faken-
hauser said.

The Rev. Marc Nussbau-
mer, a leader in the Switzer-
land-France-North Africa 
Annual Conference, developed 
a “great church” in a business 
center, Bryant says. 

Nussbaumer brought 
several old congregations 
together to form a new one. 
The new congregation “unified 
and expanded” in numbers and 
ministry, using the old build-
ings as ministry centers. Based 
on his experience, Nussbaumer 
has written manuals for others 
“who want to be deliberate 
about revitalization,” Bryant 
continues.

As the United States 
becomes more secular, Bryant 
says, “There is lots to learn 
from some of the best efforts in 
Europe as they share the gos-
pel in a way that’s really United 
Methodist.”

NO DIVISION 
In the United States, 

evangelism usually describes 
inviting and bringing people 
to the church, and “discipling” 
refers to forming Christians to 
grow and live more faithfully. 
In a number of countries he 
has visited in Africa, Bryant 
says, evangelism and discipling 
happen together, underscoring 
that evangelism  is “related to 
everything the church does 
.... You cannot talk about the 
church without using the word. 
It is both bringing people to 
Christ and learning to love God 
and neighbor.”

Large events, cell groups 
and classes deliver invitations 
as do individual experiences 
with United Methodist insti-
tutions. 

In Malawi, Bryant says, 
teams of United Methodists 
lead revivals that begin with 
setting up sound equipment in a 
field. As happened during John 
Wesley’s field preaching, the 
leaders “draw a crowd, preach, 
relate and do Bible study.” 

In Côte d’Ivoire, only 2 to 
3 percent of the population 
in some areas is Christian. 
They offer “an open field for 

AS A CHILD, THE REV. TAU MOLI DREAMED OF BEING A MIN-
ISTER. GROWING UP IN SAMOA, MOLI ATTENDED A CHRISTIAN 
SCHOOL IN JUNIOR HIGH AND HIGH SCHOOL. HE THEN WENT 
TO FIJI AND COMPLETED A THREE-YEAR PROGRAM THAT 
FOCUSED ON MINISTRY TRAINING. MOVING TO THE UNITED 
STATES IN THE EARLY 1990S, HE EARNED BACHELOR OF ARTS, 
MASTER OF DIVINITY AND DOCTOR OF MINISTRY DEGREES.

In 2011, Moli was assigned to the Myrtle Creek and 
Canyonville United Methodist churches in Oregon. In 
November 2014, Moli felt led to plant a church for Samoans 
living in the Medford, Oregon, area. Today, with the blessing 
of the Revs. John and Linda Tucker of Medford’s First United 
Methodist Church, Moli leads a Sunday afternoon service in 
Samoan at First UMC’s chapel for 35 to 40 regular worshippers. 
His ministry over the years earned him the 2015 Harry Denman 
Evangelism Award in the Oregon-Idaho Conference.

Each Sunday, Moli travels 80 miles among the three 
churches. His enthusiasm for evangelism travels with him. “It 
is my passion,” Moli says. “I always want to see myself reaching 
out to people and touching their lives. It is a joy to see people 
giving their hearts to the Lord. That’s the core of ministry to 
me.”

Evangelism for Moli is all about connecting with church 
members as well as people who do not attend church. “My 
ministry is visitation,” 
Moli says. “I go to homes 
and ... talk about life 
and about each person’s 
spiritual journey.” Moli 
sometimes meets people 
in restaurants and coffee 
shops but he is just as 
likely to take a plate of 
food to a neighbor.

Evangelism, Moli says, 
is “the way you live. 

“I open myself to 
people, and people open 
themselves to me. It’s not 
really a task where you have to go and convince people and try 
and bring people into the church. That’s the work of the Holy 
Spirit. My work is to be myself and be friends with people.”

Cindy Solomon is a marketing consultant and content writer 
living in Franklin, Tennessee.

E v a n g e l i s m :
‘THE WAY  
 YOU LIVE’

2015 Recipient, Harry 
Denman Evangelism Award

THE REV. TAU MOLI

The Rev. 
Stephen 
Bryant
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The Rev. Tauileata Moli (right) receives 
the Denman Award for Evangelism from 
Bishop Grant Hagiya and the Rev. Gwen 
Drake, Crater Lake district superinten-
dent, during the 2015 Oregon-Idaho 
Annual Conference. 
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us through evangelism and 
mission,” says the Rev. Marcel 
Sachou, an evangelist and su-
pervisor in the church growth 
department for the annual 
conference.

Weekly campaigns begin 
with 10 people going to a vil-
lage. Sachou says, “They start 
with one-to-one evangelism 
and by evening are in an open-
air café, where they preach 
the gospel and invite people 
to respond. They pray for 
[sick] people. There are some 
miracles.” 

Team members “live there; 
learn the community and the 
people.” Bryant says. “They are 
an incarnational presence that 
goes into the homes.” 

The revivals are only one 
strategy “to call people to 
give their lives to Jesus,” says 
Sachou. Supporting those who 
respond in the campaigns is 
the Methodist Revival Move-
ment. Ongoing groups include 
“20 people who are living in 
neighboring places, who go 
there to see each other and 
share burdens together.” Group 
leaders provide counseling, 
visit and pray. 

Discipleship Ministries is 
making plans to help Sachou’s 
team develop a training pro-
gram for the laity and clergy 
responsible for starting new 
churches in the frontier areas.

The Côte d’Ivoire church 
also uses soccer and the arts 
to reach out. Drama was “the 
very first strategy to present 
the gospel (to those) who don’t 
have Christ,” Sachou says. 

SMALL GROUP TO 
PREACHING POINT TO 
CHURCH

On Sept. 5, the church 
launched an effort to build 
“100 new temples. When we 
don’t build a church,” Sachou 
says, “they go to another 
comfortable place to worship 
without being disturbed.” 

In Zimbabwe, section 
meetings – class meetings by 
neighborhoods – gather weekly 
for singing, teaching, conver-
sation, dialogue, intercessory 
prayer and food. They both 
disciple those in the church 
and welcome new people. 

Class meetings are essen-
tial, Bryant says. As the groups 
grow, new churches emerge. 
If the class meetings fail or 

are weak, the church loses 
strength as well. 

In Sierra Leone, Ethel 
Sandy urges women “to be in 
continuous small groups, to 
reach out to more people. As 
the groups grow, they become 
preaching points, (and then) 
they become churches.”

A seminary-trained lay-
woman who describes herself 
as the “lowliest pastor” in a 
church of 900 in Freetown, 
Sandy teaches women “about 
God’s love and ways of making 
life better for themselves.”

Some of the women in her 
Bible studies “are Christians, 
but many more are becoming 
Christian. If you teach one how 
to be a Christian, then they ... 
teach others,” Sandy says. 

Sandy also leads mission 
outreach and social justice 
efforts. A district leader of 
United Methodist Women, she 
helped the group work with the 
government to provide food and 
water during the Ebola crisis.

IMPROVING LIFE
“We also teach our women 

so they can work against sexual 
violence in their community,” 
Sandy says. 

The campaign teams in 
Côte d’Ivoire also identify 
needs for clean water, medical 
consultation and food distribu-
tion, Sachou says. “Everything 
goes together as the mind 
is prepared to receive Jesus 
Christ. We should take care of 
the soul and the body.” 

In Liberia, Bryant says, the 
120 United Methodist schools 
are a “means of doing evange-
lism. Open to all people, (they) 
are major formational centers 
for (church members’) chil-
dren and channels for others 
in the community to come into 
the church.” Medical minis-
tries, missions and clinics also 
reach out.

In North Katanga, inter-
twining evangelism and com-
munity development “brings 
about wholeness (that) makes 
the church itself known and 
people want to be part of it.” 
Work with former child sol-
diers draws men to the church.

New congregations form 
in villages where pastors are 
charged to start a church. In 
one instance, Bryant said, 100 
people were ordained and told, 
“Go back to your home area 
where you know people and 
begin to form a church.”

Christians in refugee 
camps also launch new faith 
communities. In the late 20th 
century, Bryant says, United 
Methodist refugees in the 
camps in East Africa created 
worship centers to “give each 
other strength.”

While membership 
numbers indicate successful 
efforts, challenges remain.

French-speaking members of the Switzerland-France-North Africa Annual 
Conference participate in a small-group discussion during the 2013 meeting.
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The Rev. Marcel Sachou (right) uses a video 
presentation during his messge at Temple Bethel 
United Methodist Church in Abobo-Baoule, outside 
Abidjan, Côte d’Ivoire. At left is the Rev. Esaïe M’Ye 
Gnamien, the district superintendent.
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E v a n g e l i s m :

WITNESSING  
  THROUGH  
SERVING

2015 Recipient, Harry 
Denman Evangelism Award

JOHN SCHADLER

Bishop Peggy Johnson congratulates John 
Schadler (left) and the Rev. Maxime “Max” 
Jaouen, Denman Award recipients in the 
Eastern Pennsylvania Conference. 

WHETHER HE IS MENTORING, 
VOLUNTEERING OR, FOR THAT 
MATTER, FALLING OUT OF 
TREES – JOHN SCHADLER IS 
SINCERE ABOUT HIS ROLE AS 
A SERVANT OF JESUS CHRIST.

It is that dedication and 
faithful witnessing that led to 
Schadler receiving the Harry 
Denman Evangelism Award for 
laity at the 2015 Eastern Penn-
sylvania Conference. Schadler, 
29, is a lifelong member 
of First United Methodist 
Church in Fairless Hills, 
Pennsylvania. 

As a volunteer coun-
selor with the church 
youth group, Schadler 
looks back to his own 
teenage years to under-
stand the challenges 
young people face today. 
He remembers how re-
warding it was to be active 
in the group.

“Kids today can get steered 
in the wrong direction some-
how or another,” Schadler 
says. “I try to tell the kids in 
the youth group, instead of 
suffering by themselves, they 
have to open up and talk to the 
other kids, get comfortable 
with each other. I try to involve 
all the kids in group activities 
in church.”

Schadler’s service to his 
church also includes help-
ing with lawn maintenance, 

cleaning or unloading the van. 
For the past four years, he has 
played the role of Jesus in the 
church’s Holy Week produc-
tion.

However, says his pastor, 
the Rev. Vicky Allen, the most 
shining example of his role 
modeling came in 2010 when 
he suffered a serious back in-
jury after falling 30 feet out of 
a tree. Schadler recovered fully 

but also spent several days in 
the hospital. He was in church 
the day after he was released.

“If there are any kids in 
the youth group who have 
trouble believing,” he says, “I 
tell them how God could have 
taken me with him or made 
my life more of a trial. He took 
mercy on me.”

John McBryde is a freelance 
writer living in Nashville, 
Tennessee.

As church leaders in Tan-
zania and elsewhere encounter 
young people questioning old 
ways, they find it necessary to 
teach leadership and pass on 
history while sharing the gos-
pel in ways that “keep it fresh 
and vital,” Bryant says.

Sachou describes a need for 
Bibles and formal discipleship 
training – and for generators 
and sound equipment to use at 
revivals.

BISHOPS LEAD 
DISCIPLING

Discipling through small 
groups is common across the 
world.

In the Manilla Area of the 
Philippines, Bishop Rodolfo 
Alfonso Juan created United 
Methodist Church Disciples of 
Christ (UMCDOC). He adapt-
ed a movement that originated 
in Latin America for “reaching 
out, bringing people to faith 
and forming them as disciples,” 
Bryant says.

Ten to 12 people who are 
intentional about discipleship 
engage in “a process of being 
together and learning together” 
and experiences called “en-
counters with God.” Everyone 
is expected to invite friends or 
work colleagues to the groups.

“As learning, praying and 
witnessing become a part 
of life, they move into the 
social justice ministries of the 
church,” he adds.

In the Baguio Episcopal 
Area, leaders of accountable 
discipleship and covenant 
discipleship groups take them 
to a certain level and then 
start a new group. Bryant says, 
“Some areas of the Philippines 
have gotten famous for rapid 
expansion.”

SMALL GROUPS KEY
Wherever the church 

emphasizes making disciples, 
small groups are important. 
In the United States, Sunday 
school is traditionally the basic 
teaching and nurturing venue. 
The Sunday morning gathering 
in one church in Zimbabwe 
may have 500 people. The 
small group or class meeting 
is likely to happen during the 
week.

The class meetings or 
similar groups in many places 
both welcome and shape, 
Bryant says. Typically meeting 
in a home or backyard, the 
gatherings are “the church in 
that neighborhood. Neighbors 
are very willing to be a part of 
it. At the same time leaders are 
teaching, they are bringing in 
friends.”

The Rev. Kathy Noble is editor 
of Interpreter and Interpreter 
OnLine, www.interpretermaga-
zine.org, publications of United 
Methodist Communications.

Children dance during Sunday school at Temple Emmanuel 
United Methodist Church in Man, Côte d’Ivoire. 
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“BEFORE I BECAME A CHRISTIAN, 
I WAS A BROKEN MAN THAT WAS 
A SHADOW OF A HUMAN BEING,” 
SAYS KENNETH ASKEW, A MEMBER 
OF GORDON MEMORIAL UNITED 
METHODIST CHURCH IN NASHVILLE, 
TENNESSEE.

Gordon Memorial is an in-
ner-city church in possibly the 
poorest ZIP code in Nashville. When 
Askew first showed up in worship, he 
was living at a halfway house and, in 
his words, “merely existing.”

“Drugs, women, gambling. Feel-
ing as if I was a disappointment in 
life to my family, to myself,” he says. 
“I just planned on existing until I 
died. That’s where I was.”

“Ken has had a hard life. We don’t 
judge him for that,” says Gordon Me-
morial member Camela Jordan. “We 
know everybody has different paths 
they go down, different backgrounds, 
but we’re all one and the same in the 
end.” 

The Rev. Vance P. Ross recalls 
the first time Askew came to church 
there. Now on the staff of Disciple-
ship Ministries, Ross was Gordon 
Memorial’s senior pastor at the time. 

“When I began as pastor, Ken-
neth stood in the balcony. In the back 
of the balcony, and sort of peeped at 
me,” Ross says.

“My feeling coming here was that 
I don’t know anybody, and I’m not 
sure if these people will like me if 
they knew who I really was, so I tried 
to stay in the background,” Askew 
says.

But as time went on, something 
in Askew changed. As he felt more 
acceptance, he also heard a call to 
leave the back row.

“As the word of Jesus called him 
forward, he began to emerge. With 
every invitation, he came closer, and 
now he is a spiritual leader,” Ross 
says.

Askew today leads an account-
ability and sharing group that he has 
proclaimed as his ministry. 

“His truth can shake you up, 
because he doesn’t use the language 
of the assembly,” Ross says. “That 
makes this congregation a different 
place. I thank God for him every day, 
and so does this church.”

“It is my job – everybody’s job, 
really – to give hope,” Askew says. 
“I feel especially obligated to show 
that hope because Christ has done so 
much for me and I want everybody 
to feel the way I feel.” 

Adapted from “An Invitation to 
H.O.P.E.,” a Discipleship Ministries 
video.

SHARE YOUR H.O.P.E. WITH OTHERS
Discipleship Ministries equips church leaders for the task of 
making disciples for the transformation of the world. Trans-
forming the world means offering the hope of Jesus Christ in 
all aspects of life.

At Discipleship Ministries, hope is spelled H.O.P.E. – an acro-
nym for remembering the core process of making disciples, 
found in Paragraph 122 of The Book of Discipline 2012. 

H – HOSPITALITY:
Proclaim the gospel, seek, welcome and gather people 
into the body of Christ. Pray, “Send us the people no one 
else wants.”

O – OPPORTUNITY: 
Lead persons to commit their lives to God through 
baptism by water and the Spirit and profession of faith 
in Jesus Christ. Take John Wesley’s admonition seriously 
and “offer them Christ” as people become part of your 
fellowship or congregation.

P – PURPOSE:
Nurture people in Christian living through worship, the 
sacraments, spiritual disciplines and other means of 
grace, such as Wesley’s Christian conferencing. Meet 
in small groups and develop relationships through the 
practice of spiritual disciplines.

E – ENGAGEMENT:
Send people into the world to live lovingly and justly as 
servants of Christ. Develop relationships in the community 
with local schools, with people living in poverty, with 
health-care facilities.

How is your church offering H.O.P.E.? Discipleship 
Ministries wants to know! Share your stories of H.O.P.E. 
at www.UMCHOPE.org or on social media using the 
hashtag #UMCHOPE. 

CALLED FROM 
THE BACK ROW 
INTO LEADERSHIP

Kenneth Askew was “practically 
homeless” before arriving at Gordon 
Memorial United Methodist Church. 
Now he’s considered a spiritual 
leader at the church.
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See how faith 
transformed 
Kenneth Askew 
from a back 
pew sitter to a 
spiritual leader.



Communion is shared during the Believer’s Garden worship service held at 
The U in San Antonio. This service is especially for adults who have cognitive 
and developmental challenges.
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A CHILD WITH SPECIAL NEEDS GIGGLES IN CHURCH, AND AN 
USHER ASKS THE FAMILY TO STEP OUT OF THE SERVICE. IN THE 
LOBBY, THE NONVERBAL CHILD CONTINUES TO GIGGLE, AND AN-
OTHER USHER TELLS THE FAMILY THEY NEED TO LEAVE BECAUSE 
THEY ARE BEING DISRUPTIVE.

The same family visits 
another church but receives a 
warm welcome. People in that 
church seem to care deeply 
and are willing to help with the 
child. Eventually, the child en-
joys attending church and sits 
quietly during the service.

The Rev. Lorna Bradley, 
author of Special Needs Parent-
ing: From Coping to Thriving 
(Huff Publishing Associates), 
said this true anecdote shows 
how churches, regardless of re-
sources or budget, can embrace 
families of people with special 
needs.

“It’s just a difference in at-
titude,” she said. “Are you wel-
come or are you not? Churches 
say ‘everyone is welcome,’ 
but it’s hard to feel welcome 
when there isn’t something 
intentionally making a place 
for you.”

Susan Galindo and others 
at University United Meth-
odist Church in San Antonio 
strive to create a welcoming 
environment for people with 
special needs. 

“The main thrust of our 
ministry and our church is that 

anybody can participate in any 
part of the church, even if they 
have special needs,” Galindo 
said.

To that aim, u|ability pro-
vides opportunities for people 
with special needs to partic-
ipate in worship, serve the 
community, give to worldwide 
missions and develop practical 
skills.

One aspect of the program 
is a worship service for adults 
in the Believer’s Garden in the 
church gym. It averages 150 
people in attendance.

“We do a lot of outreach 
from our worship service,” 
said Galindo, who directs the 
ministry. “Because of people’s 
physical limitations, you can’t 
always reach out to other 
places or other nations, but 
we have found several organi-
zations where we can give to 
make things happen.” 

MINISTRY DRAWS 
NEW CONGREGANTS

Over the past 15 years, 
participants of u|ability have 
given $15,000 to disaster relief, 
Christmas boxes and other 

mission projects.
Though its adult ministry is 

much larger than its programs 
for teens and children, u|ability 
also features a sensory-motor 
playroom, funded by a church 
grant. The playroom contains 
$10,000 in therapeutic equip-
ment that therapists, parents 
and others in the community 
can use.

“Last year, we had six 
families become a part of the 
church because of the play-
room,” Galindo said.

During the week, u|ability 
operates Helping Hands, a 
day habilitation program with 
about 50 adults who partic-
ipate in prevocational tasks, 
while building a community 
with daily devotions, prayer, 

exercise and fellowship.
Avon (Indiana) United 

Methodist Church brings 
special needs to the forefront 
of its congregants’ minds and 
hearts with events throughout 
the year.

“Along with having our Dis-
ability Awareness Sunday in 
April,” program leader Jennifer 
Anderson said, “throughout the 
year, we incorporate those with 
disabilities in our service.”

Anderson said people from 
the church’s ministry serve as 
ushers or help with the offer-
ing, and this helps members of 
the church think more often 
about people with disabilities.

Every November, the 
church sponsors “Celebrate 
Families Night.”

SPECIAL-NEEDS
MINISTRIES

w e l c o m e ,  e m b r a c e  fa m i l i e s

BY EMILY SNELL
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“This year, I’m opening it to 
the whole church so they can 
know what it’s like to live with 
someone who has a disability,” 
Anderson explained. “Those 
who have mental challenges 
are going to speak about what a 
day in their life is like.”

The church also hosts 
a support group for people 
with special needs and their 
caregivers.

For vacation Bible school 
and Sunday school, the church 
offers a buddy program that 
pairs a volunteer and a child 
with special needs. Anderson 
said this helps the child “not 
feel like they have to be left 
behind.”

With a local nonprofit, the 
church participates in “Circle 
of Friends” for adults with dis-
abilities who live on their own 
and need a little help. Twice 
each month, they meet with 
a volunteer who helps with 
life skills, such as keeping an 
apartment clean or practicing 
good personal hygiene.

ALL PEOPLE CAN 
‘BECOME DISCIPLES’

Roswell United Methodist 
Church, north of Atlanta, also 
offers a wide variety of min-

istries for adults with special 
needs.

More than 30 people 
attend the church’s Noah’s Ark 
Sunday school class each week, 
according to Penny Monk, a 
program coordinator.

The church also helps 
with a bowling league. “It’s a 
12-week session,” Monk said. 
“They have a pizza party and 
get a T-shirt at the end.” 

On the third Sunday in 
May each year, Monk said the 
church hosts a field day, similar 
to Special Olympics.

“It’s just a fun day. (The 
participants) have different 
games they play. They have an 
opening ceremony with a flag 
and music. Then they have 
lunch afterward. That’s some-
thing they look forward to.”

The ministry also hosts 
a short program during both 
church services on the Sunday 
before Thanksgiving. Monk 
said this lets “the congregation 
get to know them better.”

Bradley has seen the 
mutual benefit 
that comes to 
those involved in 
relationships with 
people who have 
special needs.

“When you’re 
helping a person 
develop their 
spiritual connec-
tion with God, it 
enriches your path 
as well,” Bradley 
said. 

Galindo said 
she firmly believes 
all people can 
“become disciples, 
regardless of their 
physical or cogni-

tive challenges.
“We believe that everyone 

has a purpose for their life, and 
there’s no disabled souls,” she 
said. “Everyone’s soul is able 

to respond to God’s call in 
their life.”

Monk said she sees 
God at work in the loving, 
joyful attitude of the peo-
ple she serves.

“They are the most 
joyful, loving and thank-
ful people you would 
want to meet,” she said. 
“You can be having a ter-
rible day, and you spend 
an hour in there, and they 
lift you up. The uncondi-
tional love they show is 
Jesus alive every minute 
that you are with them.”

CHURCH SUPPORT 
CRITICAL

For both Monk and 
Galindo, their congregations’ 
support helps to make their 
ministries successful. 

“Our church really has a 
heart for people with special 
needs. They go out of their 
way to include us,” Galindo 
said. “It’s amazing to be so 
well supported by the church. 
That’s really what makes the 
difference.”

She encourages church-
es that would like to start a 
special-needs ministry to 
start small – even if only two 
or three people might initially 
benefit from the program.

“Start with what you have,” 
she said.

Galindo also recommends 
working with Joni and Friends 
International. “They have 
some really great resources on 
how to start a special-needs 
ministry.”

“To get funding, we hold 
fundraisers and bake sales,” 
Anderson said. “The kids even 
help out. We have the young 
adults sell the stuff. They learn 

that when they make stuff and 
sell it, they make a profit.”

Beyond finances, Monk said 
what the ministry at Roswell 
most needed from the congre-
gation was “the room and the 
support and their encourage-
ment.” 

“Be in dialogue with the 
folks you want to have in your 
congregation,” Bradley said. 
“Special needs can be really 
complicated. Every child and 
every family is going to be 
different. There are going to be 
things that have to be a little 
bit tailored.” 

Bradley said special-needs 
ministry is about the whole 
family.

“How do you keep the 
whole family resilient? How 
can you equip them to be 
successful?” she asked. “They 
are really under unique stress, 
raising a child with special 
needs, and it’s a matter of pas-
toral care that congregations 
often overlook.” 

Emily Snell is a freelance writer 
in Nashville, Tennessee.

SPECIAL-NEEDS
MINISTRIES

To learn how your church can be more welcoming to all people, visit  
www.umcdiscipleship.org and read “On Greeting Persons with Disabilities:  
A Suggestion Manual for Ushers and Greeters.” Find additional ideas from the 
General Board of Global Ministries.

Women pick up mats from the gymnasium 
floor at University United Methodist Church in 
San Antonio. They are participating in Helping 
Hands, a day habilitation program that provides 
pre-vocational opportunities for adults with 
developmental challenges.

Four-year old Karis Andrews enjoys playing in the 
sensory-motor playroom at University United Meth-
odist Church in San Antonio. The room is part of the 
congregation’s special needs ministries, and is open 
to the community, providing access to therapeutic 
toys and equipment at no cost to children with 
developmental delays.
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BY BARBARA DUNLAP-BERG

RETURNING
LOST SHEEP

t o  t h e  fo l d  –  o r  l e t t i n g  t h e m  g o  w i t h  l o v e

PERHAPS YOU’VE BEEN THERE. YOU VISIT A CHURCH, JOIN AND GET INVOLVED 
IN ITS MINISTRIES, BOTH AS A PARTICIPANT AND A VOLUNTEER. THEN 
SOMETHING HAPPENS: SCHEDULE CHANGES, TRANSPORTATION ISSUES, 

FAMILY CRISES, NEW LEADERSHIP THAT VIEWS THE WORLD DIFFERENTLY 
THAN YOU DO, BRUISED EGOS, HURT FEELINGS.

INVITING AND MAKING DISCIPLES INVITING AND MAKING DISCIPLES 
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CONTACTING LOST SHEEP
In his “Holy Soup” blog (www.HolySoup.com), Thom Schultz 
encourages congregations to talk to “past customers” – 
members who “dropped out” or transferred membership to 
another congregation.

“We invited past members to sit down with us and talk about 
why they left our church,” he writes. “Without hesitation, 
they all agreed to meet. They talked openly, calmly and 
candidly. And they were so thankful that somebody finally 
noticed they had left and cared enough to inquire.”

Here’s what to do:

1. Form a small team of levelheaded volunteers to contact 
the lost sheep. Don’t enlist pastors or other church staff. 
First, the departed members won’t be as blunt with paid 
leaders. Second, your staff may already feel pummeled. 
Select volunteers who are not currently serving in any 
leadership capacity at the church. Find good listeners 
who will not get defensive when hearing negative com-
ments about their church.

2. Assemble a list of people who have gone missing. Con-
tact them personally. Let them know they’re missed. Ask 
if they’d share why they left. Assure them your purpose 
is simply to listen, not to coerce them to return. You 
simply want to know how to improve.

3. Set up a time, about an hour, to meet personally on neu-
tral ground, such as in a restaurant or coffee shop. Do 
not attempt to collect information through written surveys 
or over the phone. Meet face to face.

4. When you meet, reiterate you’re there to listen. Ask for 
honesty and candor. Say something like, “I know you 
haven’t been around for some time. We used to see you 
all the time. I’d really like to hear about what might have 
led to your departure. It may help us avoid problems and 
hurt in the future.”

5. Take notes. Inform your interviewees that you’d like to 
pass along helpful information to appropriate people who 
can make improvements for the future.

6. At the end of the interview, sincerely thank the interview-
ees. Extend a heartfelt apology that the church did not 
measure up to their expectations. This isn’t admitting 
guilt. It’s simply offering remorse and compassion for 
how they feel.

7. Compile the results of the interviews. Look for com-
mon threads. Prepare a report for church leaders who 
have the responsibility to make your ministry as strong 
and effective as it can be. Be sensitive about handling 
accounts of individuals whom interviewees name. Share 
that information directly with the named individuals and/
or their immediate supervisors.

8. Consider the results and take appropri-
ate action to improve your ministry.

RETURNING
LOST SHEEP

Suddenly, you find reasons to 
skip Sunday worship and week-
night programs. You beg off ... 
giving yourself every excuse in the 
book except the real reason that 
you are sneaking out the back door.

Jesus tells the parable of a 
shepherd who persistently search-
es for one lost sheep. “When 
he has found it, he lays it on his 
shoulders and rejoices. And when 
he comes home, he calls together 
his friends and neighbors, saying 
to them, ‘Rejoice with me, for I 
have found my sheep that was 
lost’” (Luke 15:5-6, NRSV).

We’d all like to be treated like 
that one special, happily found, 
lost sheep. But some pastors and 
members are so busy focusing on 
the 99 members who don’t stray 
that they neglect the one who 
does.

The Rev. DJ del Rosario serves 
the 550-member Bothell United 
Methodist Church in Washington. 
His congregation discovered an 
answer to the lost sheep dilemma 
through a simple ministry.

Program minister Celeste 
Deveney explains.

“We had a list – a very old one 
– of people who had been active 
or were members who had simply 
stopped attending. This was our 
starting point. We then asked the 
congregation to clean out their 
closets and attics and give us any 
bud vases they weren’t using. Fi-
nally, we set up a different protocol 
for the flower chart (people who 
donate floral arrangements to be on 
the communion table each Sunday) 
and included a box to check to 
indicate that the flowers were to 
be given to the bud vase ministry 
following Sunday services.”

Volunteers were asked to drop 
in on the “lost sheep” and deliver 
the flowers, to let them know the 
church was still thinking about 
them. 

“It was surprisingly easy to re-
cruit eight people to do the visits,” 

she says. “We work in pairs, and 
everyone has their assigned week. 
On Monday mornings, we break 
down the Sunday arrangement 
(or buy a bouquet) and prepare 
at least three bud vases of fresh 
flowers.” 

The results have been 
eye-opening, Deveney admits. 
“While the flowers are appreciat-
ed, it’s the visit that is treasured. 
Some of the people we visit are 
dealing with loneliness, depres-
sion and isolation. While the visits 
are brief, it breaks up their day and 
certainly gives them something 
pretty and fresh for their room.” 

Sometimes, the “lost sheep” 
return to the fold.

“We noticed that one wom-
an hadn’t come to worship in 
months,” Deveney recalls, “so 
someone called her to see how she 
was doing. It turned out that she 
was studying for a pharmacolog-
ical degree, facing her last major 
exam and had been studying hard 
for months. We dropped a bud 
vase by her house with a note that 
we would be praying for her as she 
took her exam. She came to church 
the next week, and her daughter 
reconnected, too, and went on the 
summer youth mission trip.”

No one likes to be ignored. 
People return to church because 
someone contacts them person-
ally, tells them they are valued, 
shows the church is there for them 
– and nurtures them back into the 
fold. 

“Those of us involved in this 
ministry feel blessed to be able to 
do it,” Deveney says.

Barbara Dunlap-Berg, a member of 
Hillcrest United Methodist Church, 
Nashville, Tennessee, was grateful 
to receive a handwritten note from 
the director of lay ministries and 
outreach after she missed worship 
for a few Sundays. She is associate 
editor of Interpreter.
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TRANSFORMATION
S e r v i c e ,  r e l a t i o n s h i p s  b r i n g

Children and adults alike enjoyed the Easter egg hunt at Bannister United 
Methodist Church in Michigan.
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THE STATISTICS IN THE 
REPORTS BANNISTER UNIT-
ED METHODIST CHURCH IN 
MICHIGAN SUBMITTED IN 
2013 WERE GRIM: ZERO 
PROFESSIONS OF FAITH, ZERO 
BAPTISMS AND AN AVERAGE 
WORSHIP ATTENDANCE OF 25. 
THE CHURCH WAS IN SERIOUS 
DECLINE AS WAS THE SMALL 
RURAL VILLAGE WHERE IT WAS 
LOCATED – THE SCHOOL AND 
COMMUNITY GROCERY STORE 
HAD CLOSED, AND MANY 
FAMILIES WERE STRUGGLING 
TO SURVIVE.

However, this isn’t a story 
about declining and closing. 
It’s a story of the transforma-
tion that earned Bannister 
the One Matters Discipleship 
Award in the West Michigan 
Conference.

Bannister Church’s decline 
started reversing in 2014 when 
the pastor and members began 
participating in the West 
Michigan Vital Church Initia-
tive and intentionally reaching 
out to their community. 

That year, says the Rev. 
Mona Dye, pastor, “The church 
experienced a 43 percent 
increase in attendance with 
12 new members joining, nine 
professions of faith, 10 bap-
tisms and new faces showing 
up in worship on a regular 
basis.”

During this time, church 
members also opened the 
“This and That Free Store” to 
provide personal hygiene and 
paper products, cleaning and 
laundry supplies, and new and 

gently used clothing to those in 
need in the community. “The 
store is open twice a month,” 
says Dye, “and no one is turned 
away.” People greet one anoth-
er as friends and form relation-
ships over coffee and cookies. 
The church adds the names 
and addresses of guests to the 
newsletter mailing list.

A red-letter day came when 
a couple who were shopping 
at the free store asked what 
they should wear if they were 
to come to worship. “We told 
them what they had on would 
be fine,” Dye recalls. “Slowly 
people started to come and 
some of them stayed, told their 
friends about us, and brought 
family members.” 

Dye adds, “Seven of Bannis-
ter’s recent profession of faith 

members were initially clients 
of the free store. They still par-
ticipate in it by both receiving 
goods and being store hosts.”

Other efforts included a 
major spruce up to the church 
— inside and out, free com-
munity soup and sandwich 
dinners, community picnics, 
Easter egg hunts, story time 
and school supply giveaways. 
“At all of these events,” Dye 
says, “we offer door prizes 
that attendees can register to 
win. By doing this, we capture 
information to make future 
contacts.”

When it completed the 
vital congregations program 
this year, Bannister’s mem-
bership had grown to 45. In 
the first half of 2015 alone, 
six people joined the church 

— four by profession of faith. 
Dye baptized eight; five youth 
and children attended United 
Methodist camps.

“We now have children 
in worship and a thriving 
children’s ministry, including a 
newly formed kids’ bell choir,” 
says Dye. “Looking out at the 
congregation on a Sunday 
morning is now like seeing a 
living portrait of the kingdom 
of God: rich and poor, young 
and old, healthy and frail, 
loving God as they love one 
another.”

The One Matters Award 
includes a $1,000 gift for the 
church. How will the congrega-
tion use it?

When first asked, Dye 
responded, “I’ll tell you what 
we’re not going to do with 
it — we’re not going to pay the 
electric bill with that money!”

Now, as the church consid-
ers emerging ministries, she 
says, “We are asking ourselves 
‘what if ’ questions: What if we 
started a group for widows and 
widowers? What if we could 
sponsor a children’s library or 
a Lego club for the children 
in the village? What if we 
offered a parenting group to 
help young families? What if 
we could double the number of 
kids we send to camp?”

Cindy Solomon is a marketing 
consultant and freelance writer 
living in Franklin, Tennessee.

BANNISTER UNITED METHODIST 
CHURCH, MICHIGAN

‘CHUCK’
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TRANSFORMATION
United Methodist Communications 
production staffer Kathryn Price and 
actor Josh Childs prepare for the 
shooting of another scene in “The 
Committee.” The program is a pro-
duction of Discipleship Ministries. 

CHURCH LEADERS HAVE USED THE “CHUCK KNOWS CHURCH” 
AND “THE COMMITTEE” SERIES IN SERMONS AND BIBLE STUD-
IES TO EDUCATE THEIR CONGREGATIONS ABOUT WHAT IT MEANS 
TO BE A CHRISTIAN. BOTH VIDEO SERIES OFFER A UNITED 
METHODIST TAKE – OFTEN LACED WITH SOME HUMOR – ON 
CHURCH PRACTICES AND TEACHINGS. 

The creators of “Chuck 
Knows Church” expected to 
have only six episodes, but the 
show caught on so quickly that 
the Rev. Steve Horswill-John-
ston, producer, made a pro-
posal for a year. More than 90 
episodes and a spin-off series 
later, “Chuck Knows Church” 
is still entertaining and in-
forming 100,000 loyal viewers.

The show has a strong 
following of 28,000 on Face-
book and other social media. 
That, said Horswill-Johnston, 
executive director of commu-
nications and brand strategy 
at Discipleship Ministries, was 
crucial to the show’s success. 
Week after week, viewers show 
their support through com-
ments and emails, he said.

In the segments, Chuck 
offers insight on many of-
ten-misunderstood church 
symbols, traditions and terms. 
Some topics are universal to 
every Christian denomination, 
like the Great Commission, 
Holy Communion and Bible 
translations. Others, however, 
are specific to United Meth-
odists like John Wesley or 
district superintendents.

“Churches use the epi-

sodes in confirmation classes, 
worship, Bible studies and 
fellowship groups,” said Hor-
swill-Johnston. Churches can 
also suggest topics.

Alamo United Methodist 
Church in San Antonio uses 
“Chuck Knows Church” videos 
in its Sunday services and 
airs them on its radio station, 
KPPC-FM.

OFFERING HOPE
The station, located on the 

Alamo church campus, plays 
1950s to 1980s rock music “to 
reach the kind of forgotten 
generation,” said Tom Kinkead, 
lay minister. Two-thirds of the 
baby boomer generation that 
this radio station targets are 
unchurched.

Every hour on KPPC-FM, 
there is a word of hope and 
audio from a “Chuck Knows 
Church” video. Kinkead said 
that the videos clarify church 
terms that “no one under-
stands that much.”

“[The show] does a lot to 
explain those things in a way 
people can understand,” he 
said, noting that the conversa-
tional language and humor of 
the show is its appeal.

Kinkead said, “Chuck 
Knows Church” is popular 
among the congregation, espe-
cially young people.

Faith United Methodist 
Church in North Canton, Ohio, 
received a shout out from 
Chuck for using the videos in 
their children’s “Faith Connec-
tion” Bible study on Wednes-
day nights. Attendees wore 
“Friend of Chuck” buttons to 
show their enthusiasm for the 
show and made a “Friend of 
Faith” button for the life-size 
cardboard cutout of Chuck.

“It’s a great way to intro-
duce children to a variety of 
things, especially during (li-
turgical) seasonal times,” said 
Kathy Schmucker, spiritual 
formation director at Faith. 
“The kids love it because it’s 
something they can relate 
to. And they remember what 
they’ve learned.”

The success amazes 
Horswill-Johnston, who has 
served The United Methodist 
Church since 1989. “It’s been 
off the charts,” he said, “This 
is the most successful video 
series that I have ever seen in 
the church.”

‘THE COMMITTEE’
Earlier this year, a second 

“Chuck Knows Church” series, 
“The Committee,” premiered. 
It follows the fictional and 
failing Park Grove Commu-

nity Church. The show deals 
with internal issues churches 
face to help viewers “dive in” 
to leadership, hospitality and 
other issues that may prevent 
them from reaching their po-
tential. A study guide accom-
panies each episode, and some 
have webinars.

Faith Church has used 
the “Small Groups” episode 
of “The Committee,” said 
Schmucker.

To become a “Chuck Knows 
Church” partner, churches can 
post episodes of either series 
on their websites or Facebook 
pages. A new “Chuck Knows 
Church” episode is uploaded 
every week and “The Commit-
tee” every month. Episodes 
of both are available on the 
“Chuck Knows Church” web-
site, www.chuckknowschurch.
com. 

Mahalia Smith is a sophomore 
at Austin Peay State University 
in Clarksville, Tennessee. She was 
a 2015 summer intern at United 
Methodist Communications.

‘CHUCK’
C h u r c h e s  k n o w
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WATCH the pilot episode 
of “The Committee,” a new 
series from the producers 
of “Chuck Knows Church.”



E v a n g e l i s m :
MODELING ‘HOW 
CHRIST WANTS 
US TO LIVE’

2015 Recipient, Harry 
Denman Evangelism Award

MIKE AND LIBBY 
FLOWERS

“EVANGELISM IS LIVING 
OUT HOW CHRIST WANTS 
US TO LIVE,” SAID THE REV. 
MIKE FLOWERS, WHO WITH 
HIS WIFE, LIBBY TICHELI 
FLOWERS, SERVES THE SPIRIT 
LAKE NATION IN NORTH 
DAKOTA. “WE DON’T ALWAYS 
GET IT RIGHT, BUT WHEN THAT 
HAPPENS, WE ADMIT IT, AND 
TRUST THAT GOD IS A GRACE-
FILLED GOD AND FORGIVES 
US. 

“We don’t carry Bibles with 
us. People on the reservation 
have been preached to ... for 
years, and that doesn’t work. 
But because of the way we live, 
not a week goes by that we 
don’t have an opportunity to 
explain our faith and what it 
means to be Christian.”

The couple recently 
received a Harry Denman 
Evangelism Award in the Da-
kotas Conference. Mike is a 
licensed local pastor, and Lib-
by is a conference missionary 
serving the Spirit Lake Tribe 
with a ministry of presence 
and service. 

They host 400 to 500 Vol-
unteers in Mission each sum-
mer. The tribe defines the jobs 
and provides the materials, 
and the VIMs supply the labor. 
The couple also hosts monthly 
programs for young people and 
adults that begin with a hot 
meal followed by games, mov-

ies and “Conversations of the 
Faith” that focus on the role of 
faith in good times and bad. 

“At our first ‘Conversation 
of the Faith,’” Mike said, “we 
sat down with someone who 
is a traditionalist, following 
Native American culture only. 
We began discussing the sim-
ilarities between our faith and 
his culture. At the end of the 
conversation, he asked, ‘When 
do you have services?’ ‘We 
don’t yet,’ I said. ‘When you do, 
let me know, because this is the 
church I would come to.’ 

“Never before had anyone 
from a church sat down to talk 
with him about commonalities. 
All he had ever heard from 
Christians was, ‘If you don’t 
worship the way we worship, 

you’re not saved.’ That’s not the 
way we operate or share the 
love of Jesus Christ.”

The Rev. Beverly Bartlett is 
associate pastor for congrega-
tional life at Madison Avenue 
Presbyterian Church, New York.

The Rev. Mike and Libby Flowers
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The large face-to-face 
gatherings and an ongoing 
series of webinars are among 
the ways the agency supports 
local churches seeking to be 
or continue as vital congrega-
tions making disciples of Jesus 
Christ. The agency offers other 
training in conjunction with 
annual conferences and other 
groups. A wealth of informa-
tion and resources is also on 
the regularly updated website, 
www.umcdiscipleship.org.

ROCK ON – CHILDREN’S 
MINISTRY FORUM

Children’s Ministry Forum 
is a conference for children’s 
ministry leaders in large Unit-
ed Methodist congregations 
(over 300 in worship). “Rock 
On” will be the theme for the 
Nov. 17-19 event in Little Rock, 
Arkansas. 

Sponsored by Discipleship 
Ministries, the Large Church 
Initiative and the United 
Methodist Publishing House, 
Children’s Ministry Forum 
features worship, continuing 
education workshops and sem-
inars, and networking. 

The Rev. Telley L. Gadson 
will present the opening key-
note address. Recognized as a 
ministry mentor, church lead-
ership coach and national lead-

er, some describe her as the 
church’s “national evangelist.” 
She is president of the Nation-
al Black Clergy Women of The 
United Methodist Church and 
an ordained elder in the South 
Carolina Conference.

Other featured speakers 
will be the Rev. Claire McKeev-
er-Burgett, an Alliance of Bap-
tist pastor and dance teacher 
on the staff of The Upper 
Room; the Rev. Leanne Hadley, 
author, speaker, consultant and 
coach in children’s ministries; 
and the Rev. Emanuel Cleaver 
III, senior pastor of St. James 
United Methodist Church, 
Kansas City, Missouri.

A choir of children sings during the New 
England Annual Conference last spring. 

Tr a i n i n g  t a k e s

MANY
A CHILDREN’S MINISTRY EVENT AND A GATHERING TO LOOK AT 
THE FUTURE OF WORSHIP IN THE UNITED METHODIST CHURCH 
ARE AMONG THE EVENTS DISCIPLESHIP MINISTRIES WILL 
SPONSOR IN THE COMING MONTHS. 
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Pre-conference seminars 
and workshop leaders are from 
Discipleship Ministries, the 
United Methodist Publishing 
House and a number of large 
membership congregations. 
Topics areas are spiritual for-
mation, teaching, leadership/
administration, technology, 
volunteers and communica-
tion.

Learn more at www.umc-
discipleship.org/leadership-re-
sources/childrens-ministry-fo-
rum-2015

FUSION: THE FUTURE OF 
WORSHIP

United Methodist pastors, 
musicians and worship leaders 
will meet Feb. 4-6 in Raleigh, 
North Carolina, to explore 
how to use a wide variety of 
worship styles and resources 
to revitalize their worship ser-
vices now and for the future.

“Fusion: The Future of 
Worship in The UMC” will 
bring together practitioners 
from vital congregations and 
recognized expert professors 
to delve into current worlds of 
worship resources and lead-
ership in the areas of music, 
worship planning and design, 
preaching and sacraments.

“‘Fusion’ is designed to help 
students, pastors and worship 
leaders revitalize, update 

and modernize their worship 
services without losing sight 
of what identifies us as United 
Methodists,” said the Rev. 
Dawn Chesser, director of 
preaching ministries at Disci-
pleship Ministries.

“Participants will learn 
basic to advanced techniques 
for developing new worship 
services, or breathing life into 
already established ones. They 
will make connections with 
other worship leaders from 
across the denomination and 
engage in exciting conversa-
tion about the future of wor-
ship in The United Methodist 
Church,” Chesser said.

Hosted by Edenton Street 
United Methodist Church in 
Raleigh, “Fusion” will be three 
days of worship, inspiration, 
practical instruction and 
networking designed for clergy 
and lay people from both large 
and small churches, in addition 
to seminarians and professors. 
The registration fee is $149 per 
person. There is a discounted 
rate of $129 for those register-
ing by Dec. 1. Student registra-
tion for seminary and course of 
study students is $89. 

“This is for churches that 
are interested in growing, in 
deepening, in moving forward, 
drawing on all of the resources 
that are available for worship 

now, and that includes a lot 
of things that are contem-
porary,” said the Rev. Taylor 
Burton-Edwards, director of 
worship resources at Disciple-
ship Ministries.

Participants at the gather-
ing will look at where worship 
should go from here – about 
how to draw on all the best mu-
sic, media and congregational 
resources, along with the gifts 
that people bring, Burton-Ed-
wards said.

“How do we get out of the 
traditional/contemporary rut, 
because I think for a lot of us, 
worship has become running 
in one of those two paths?” 
he asked. “And how do we, in-
stead, engage in vital and lively 
worship, drawing on as many 
of the gifts that are available as 
we possibly can?

“What we already see 
happening in worship is great 
vitality in both traditional and 
contemporary in many places, 
but greater vitality in those 
who are already adapting to 
more of this fusion under-
standing,” he said.

Each workshop and plenary 
will be co-led by scholars and 
practitioners. Plenary leaders 
include:

 » The Rev. Rachel Billups, ex-
ecutive pastor of disciple-
ship, Ginghamsburg United 
Methodist Church, Tipp 
City, Ohio.

 » The Rev. DeAndre John-
son, pastor of music and 
worship, Westbury United 
Methodist Church, Hous-
ton. 

 » Marcia McFee, worship 
consultant at the Worship 
Design Studio, Truckee, 
California.

 » Kim Miller, worship and 
campus designer, Ging-
hamsburg United Method-
ist Church.

 » The Rev. Matt Miofsky, 
lead pastor, The Gathering 

United Methodist Church, 
St. Louis.

 » The Rev. Lester Ruth, 
research professor of 
Christian worship, Duke 
Divinity School, Durham, 
North Carolina.

 » The Rev. Don Saliers, Wil-
liam R. Cannon Professor 
of Theology and Worship, 
emeritus, Emory Universi-
ty, Atlanta.

 » The Rev. Karyn Wiseman, 
associate professor of 
homiletics and director of 
United Methodist Studies 
at Lutheran Theological 
Seminary, Philadelphia.
In addition, 10 other profes-

sors and practitioners will join 
the speakers to lead workshops 
throughout the event.

Find more information at 
www.fusionworship2016.org.

REGULAR WEBINARS
Discipleship Ministries’ 

staff regularly leads and hosts 
webinars that support local 
church leaders in their minis-
tries. Most of the webinars are 
offered at no cost to partic-
ipants as they are provided 
through support of the World 
Service Fund. Generally, they 
are archived for later listening 
or reference.

Among those offered reg-
ularly are “Tuesday Tea with 
Melanie” hosted by Melanie 
Gordon, director of children’s 
ministries; a series of programs 
on stewardship hosted by the 
Rev. Ken Sloane, director of 
stewardship; and a four-part 
series on “Developing Your 
Ministry Plan” featuring the 
Rev. Craig Kennet Miller, di-
rector of pastoral leadership. 

Find the webinar schedule 
at www.umcdiscipleship.org/
webinars.

Adapted from information on the 
Discipleship Ministries web-
site, www.umcdiscipleship.org.

INVITING AND MAKING DISCIPLES INVITING AND MAKING DISCIPLES 
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WHEN JUNE DIED, PEOPLE WHO 
CARED FOR HER SURROUNDED HER, 
BUT THEY WERE NOT LIFELONG 
FRIENDS OR EVEN RELATIVES. THEY 
WERE MEMBERS OF A WESLEYAN 
CHURCH WHO HAD BECOME HER 
FAMILY.

After battling addiction and mental 
illness for years, June (not her real 
name) was finally stable, sober and 
attending church faithfully. She had 
alienated most everyone she loved, 
however, so when she became ill, there 
was no one to care, except the church.

Members visited her in the hospital 
and were with her when 
she died. And after the Rev. 
Joshua Johnson, pastor at 
the time, claimed her body, 
the church celebrated her 
life. 

“It was the talk of the 
small town. Why would a 
poor church and poorer pas-
tor spend money we did not have on 
a grand celebration of a ‘nobody with 
nothing?’” Johnson said. “We did not. 
We celebrated the life of a child of God, 
made in God’s image, who was found 
by him late in life.” 

The next Sunday, a couple liv-
ing near the church finally attended 
worship after many invitations and 
eventually became members. Queried 
why, they said, “We figured if you all 
would love that woman, you might put 
up with us, too.”

Johnson, now pastor at Grant 
United Methodist Church in Fairmont, 
Indiana, was not surprised. When 
Interpreter magazine asked if funerals 

and weddings could be a means of 
evangelism, he and other pastors said 
“yes,” but with one caveat: not as a 
venue for recruitment. 

NO TIME FOR AN AGENDA
“If evangelism means sharing the 

good news of God, then most any set-
ting is a means of sharing (that mes-
sage),” said the Rev. Skip Armistead, 
a retired Tennessee Conference pastor. 

The problem, he said, is the tenden-
cy to equate evangelism with “getting 
members or bringing people to Christ. 

“The ‘evangel’ is one who takes 

Christ to whomever in whatever situ-
ation,” he said. “Church membership 
is purely a byproduct, a result of what 
God may or may not do through us.”

The Rev. Martha Touchton, a 
deacon at St. Mark’s United Methodist 
Church in Murfreesboro, Tennessee, 
said sharing that good news at funerals 
is particularly appropriate because 
family and friends often seek answers 
to questions about life and death. 

“A funeral may be the only time 
they have an opportunity to hear what 

Christ is about and what it means to 
live a God-centered life,” she said. “If 
you don’t know how to preach or speak 
that message of hope and faith, you’re 
missing that opportunity.”

Conducting a funeral in a way 
that’s “grace-filled and welcoming 
... and gives folks who aren’t in the 
church a really positive experience” 
may also dispel any negative connota-
tions they might have, Touchton said.

The Rev. Laura Speiran, a deacon at 
Clarkston (Michigan) United Method-
ist Church, said officiating at funerals 
and weddings for nonmembers is part 

of her calling because deacons “are 
bridges from the church to the world. 

“It is a unique opportunity to share 
the love of Christ at a very emotional 
and intimate time of peoples’ lives,” 
she said. “My mission is to make disci-
ples. How am I to do that if I only serve 
church members?” 

Speiran estimates she conducted 
six to eight community funerals annu-
ally during her last appointment and 
said many people expressed interest in 
attending worship afterward.

BY TITA PARHAM

WEDDINGS AND 
FUNERALS:

v e n u e s  t o  s h a r e  t h e  g o o d  n e w s

“People respond to the way they are treated during the transitional 
events in their lives. ... While I have never ‘recruited’ while providing 
funeral services, I have had individuals join the church because of 
how they were treated during such a vulnerable time.” 
THE REV. LYNN REECE, UNIVERSITY UNITED METHODIST CHURCH, REDLANDS, CALIFORNIA

21

The Rev. Sandy Sakarapanee conducts a wedding for two members of the Golden Triangle 
Fellowship at Belmont United Methodist Church in Nashville, Tennessee. Many in the 
fellowship are refugees from the civil war in Burma, now called Myanmar.
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“I never push a religious agenda,” she said. “I respect where 
the family is, while also explaining that I am a Christian cler-
gyperson and ... coming from that point of view.”

Speiran believes weddings provide even greater oppor-
tunities to talk about a relationship with God because of the 
premarital counseling done with couples.

“I explain that (marriage) is not just a legal contract, but 
rather a covenant before God and what that means,” she said. 
“I talk about how much stronger a marriage is with God at the 
heart of it.”

The Rev. Donald Sensing, pastor at First United Methodist 
Church in Nolensville, Tennessee, requires non-member cou-
ples to attend worship regularly before the wedding. 

“It allows more time for me to work with couples who have 
a religious interest in their interpersonal relationship with-
out the deadline pressure of a wedding date,” he said. “When 
they see me as their pastor, rather than contracted officiant, it 
serves our relationship much better.”

Most couples agree to the arrangement, he said, and about 
half continue attending after the wedding. Many join. 

WITNESSING THROUGH HOSPITALITY
Respondents to a Facebook survey asking about weddings 

and funerals as opportunities to evangelize said making guests 
feel comfortable both inside and outside services is key. 

At Brooks Corners United Methodist Church, part of a 
three-point charge in the West Michigan Conference, members 
prepare dinner for family and friends attending a funeral.

“We see this service as a form of evangelism because ... we 
are sharing the love we feel for Christ with those who attend,” 
said the Rev. Bryan Kilpatrick, pastor. “They receive smiles 
from the volunteer workers and an enormous amount of hos-
pitality.” 

Some guests have attended worship and joined afterward, 
he said, “because they remembered how open, friendly and 
courteous this congregation had acted toward them in their 
time of need.” 

“You never know what connection you have made with 
people ... who have had a good ‘taste’ of church,” said the Rev. 
Kenneth Baker, pastor at Eureka (Kansas) United Methodist 
Church. 

Making people feel welcome, even if they do not immedi-
ately return, “is a great start,” he said. “We should be glad when 
a seed is planted.” 

Tita Parham is a communications consultant, writer and editor 
based in Apopka, Florida.

21ST CENTURY EVANGELISM

“Evangelism isn’t an altar call at a funeral. It’s show-
ing the love of God and the comfort of the Advocate 
during a person’s darkest hour.” 
THE REV. CHARLIE BABER, HIGHLAND UNITED METHODIST CHURCH, 
DURHAM, NORTH CAROLINA

“If the message at a funeral causes people to feel 
the comfort and grace of God, a sense that what 
is spiritual is real, it is not at all unlikely that 
at the time God nudges their spirit, they would 
attend the church of the pastor whose sermon 
brought a blessing. But this works not because of 
some sort of gimmick ... but because there is genu-
ine quality in what is done.” 
THE REV. DAVID OLIVER KUEKER, FIRST UNITED METHODIST 
CHURCH, KINMUNDY, ILLINOIS, AND WESLEY UNITED METHODIST 
CHURCH, PATOKA, ILLINOIS 
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SHOWING 
VISITORS THEY 
ARE WANTED

M a k i n g  D i s c i p l e s  b y  F i r s t
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A LARGE PART OF EVANGE-
LISM AND DISCIPLE MAKING 
AT MISSION VALLEY UNITED 
METHODIST CHURCH INVOLVES 
MEMBERS AGGRESSIVELY 
MAKING SURE VISITORS FEEL 
WELCOMED AND WANTED AT 
THE SMALL CHURCH NEAR  
ST. IGNATIUS, MONTANA.

Mission Valley, an 11-year-
old church formed from three 
dying and declining western 
Montana congregations, has 
been growing and vital from 
its beginning. More than 70 
people now regularly attend.

Recently, as part of its 
effort to build on strengths, the 
church has emphasized keep-
ing and incorporating guests. 

“Visitors are important,” 
says the Rev. Derf Bergman. 
“We need to make sure we fol-
low up with them afterward. 

“We emphasize people 
inviting others to worship. 
Where do visitors come from? 
Some are new to the area and 
looking for a church, and it’s 
good to invite them. That’s 
where most evangelism hap-
pens – individual invitation. 
It’s not as complicated as we 
want to make it sometimes. 
It’s no different than inviting 
someone to dinner.” 

Church members follow 
up with all visitors soon after 

their initial contact, and if they 
continue attending – and they 
usually do – Bergman invites 
them to a “Together in Christ” 
class. The class builds commu-
nity among members, teaches 
prayer and devotional study 
and connects the new people 
to a “sponsor” who is a current 
member of the church. 

The sponsors help ensure 
people don’t drop out in the 
process. He cites one woman 
who had dropped out for a 
while but her sponsor kept in 
touch with her, and now she’s 
back in worship regularly.

The class introduces par-
ticipants to the disciple-mak-
ing life of the church. Leaders 
make presentations about 
the church and about United 
Methodist history, polity and 
sacramental theology. Those 
who choose to join are asked 
for a financial commitment to 
the church.

Most of all, the “Together in 
Christ” classes teach disci-
pleship as a lifestyle and ask 
for a renewal or a first-time 
commitment of faith in Jesus 
Christ, he says. 

The active church life at 
Mission Valley includes many 
mission and local community 
outreach opportunities, such 
as preparing disaster relief 

cleaning buckets and health 
and school kits. Groups for 
youth ages 13-18, United 
Methodist Men and United 
Methodist Women regularly 
sponsor fun, educational and 
intergenerational activities. 

Bergman says the $1,000 
grant the church received 
with the One Matters award 
will go toward building up the 
youth ministry. When Mission 
Valley was formed from the 
other churches, one casualty 
was it lost its youth. He says 
the goal is to hang on to the 
elementary-age kids there now 
so there will be a solid youth 
ministry in a few years. The 
grant money will go toward 
computers, whiteboards and 

other equipment for Sunday 
school classrooms. 

Bergman says the recog-
nition and the award have 
brought a welcome lift to the 
congregation. 

“We’re getting visits from 
different churches to look at 
our model, how this church 
was formed. Because we’re 
growing, it’s uplifting for the 
congregation to be asked, 
‘What are you doing right that 
you can tell us about?’ It’s great 
for the congregation to have 
that good feeling of esteem and 
growth.” 

Joey Butler is multimedia editor 
for Interpreter and Interpreter 
Digital.

The Rev. Derf Bergman and Marilyn Turner (third and fourth from the left) ac-
cepted the One Matters Discipleship Award on behalf of Mission Valley United 
Methodist Church during the Yellowstone Annual Conference. Celebrating with 
them after the presentation are (from left) the Rev. David Burt, assistant to the 
bishop, Lauren Ward of Discipleship Ministries and Mountain Sky Area Bishop 
Elaine Stanovsky.

MISSION VALLEY UNITED METHODIST 
CHURCH, ST. IGNATIUS, MONTANA
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NOW’S THE BEST TIME
TO START PREPARING FOR 
YOUR FALL SMALL GROUP.
COVENANT BIBLE STUDY helps foster and grow relationships 
within your church, strengthening biblical knowledge and lay 
leadership in the process. This unique in-depth Bible study is 
what you’ve been searching for to increase your congregation’s 
reach and yield deeper relationships within your church.

Visit CovenantBibleStudy.com today and learn how your 
church can get started.

/CovenantStudy

Cokesbury.com | 800.672.1789

At CovenantBibleStudy.com, you’ll find materials to equip your congregations in leading Covenant groups. 
There are resources for pastors, experienced Bible study leaders and first-time leaders.



“Open Hearts. Open Minds. Open Doors.” The United 
Methodist Church’s welcoming message was featured 
on the 7,000-square-foot billboard in New York City’s 
Times Square beginning in November 2003. U
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BY CRYSTAL CAVINESS

United Methodist 
Communications  

celebrates

MAKE NO MISTAKE – 
      it is all about 
UNITED METHODISTS

YEARS
“I’m a card-carrying member of the InfoServ 
fan club and have been for the past 25 to 30 
years,” says the Rev. Terrence Hayes, senior 
pastor at Windcrest United Methodist Church 
in San Antonio, referring to a longtime min-
istry of United Methodist Communications. 
“Especially as I was new to (United) Meth-
odism at the time of my first contact with 
InfoServ, it was a good entrée into the 
denomination.”

Many longtime United Methodists, as well as those 
newer to the denomination, echo Hayes’ praise for 
InfoServ. The service, which fields inquiries about 
all things United Methodist and a myriad of other 
topics, launched in 1974. Forty-one years later, the 
beloved InfoServ team logs more than 18,000 calls, 
emails and live chat interactions each year.

InfoServ is among scores of resources available 
from the church’s communications agency. As 
United Methodist Communications celebrates 
75 years of communicating faith, the agency has 
grown from its primary focus in the 1940s of 
garnering publicity for the denomination to its 
current role as a 21st-century communications 
innovator, providing tools to annual conferences 
and local congregations around the world.

of communicating

LISTEN to former 
United Methodist 
Communications 
video producer 
Fred Rowles talk 
about his time  
“in the field.”
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FOCUSED ON THE MISSION
Developing creative and useful re-

sources, while also incorporating the latest 
technologies, has been United Methodist 
Communications’ mission through the 
decades. 

In 2015, the agency’s responsibilities 
include:

 » Branding The United Methodist Church
 » Conducting research to gain audience 

insights
 » Coordinating strategic communica-

tions, public relations, marketing and 
advertising for the denomination

 » Developing international training 
courses 

 » Engaging Hispanic and Korean United 
Methodist communities

 » Engaging the worldwide church in the 
Imagine No Malaria initiative

 » Equipping local congregations with re-
sources for communications ministry

 » Informing and inspiring others through 
United Methodist News Service stories 
and photos and other content

 » Maintaining the UMC.org website and 
all social media channels

 » Offering grants for Rethink Church 
community outreach projects

 » Producing Interpreter magazine in 
print and digital formats

 » Raising awareness of connectional giving
 » Responding to the needs of under-

served areas throughout the world with 
ICT4D (Information and Communica-
tions Technology for Development).

A HANDS-ON AGENCY
Back in the 1980s, the Northern Illinois 

Conference staff needed a resource to pro-

mote Advance giving and called on United 
Methodist Communications for help. 
The result, a booklet titled “The Rainbow 
Covenant,” lists and encourages giving to 
ministries that range from international 
to  district. Conference staff periodically 
updates the publication, now in its fourth 
decade. It continues to be a vital church 
tool throughout Northern Illinois.

“United Methodist Communications 
was really hands on in helping the con-
ference create that resource,” said Dana 
Jones, who was the conference’s direc-
tor of communications at the time and 
now lives in Aurora, Colorado. “It had a 
dramatic impact on Advance giving in our 
conference.”

ENCOURAGING CONNECTION
A number of United Methodist church-

es in the Grand Junction, Colorado, area 
found that using United Methodist Com-
munications products saved them money 
while increasing their outreach.

In the mid-1990s, InfoServ consultants Mary 
Lynn Holly (left) and Woodley McEachern answer 
questions about The United Methodist Church. 

United Methodist 
Communications  
celebrates 75 years
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When the Rev. Blaine Scott, former 
pastor of First United Methodist Church 
in Grand Junction, and a few of his United 
Methodist colleagues wanted to place an 
ad in the local paper, Scott sat down at his 
computer and went to the United Meth-
odist Communications’ store, shop.umc.
org. There, he found several pages of free, 
downloadable ads ready for customizing 
with the churches’ contact information.

“Our congregations joined together 
several times to purchase a newspaper 

ad,” Scott said. “We did a back-to-school 
ad one September and an Advent ad one 
December. We would say, ‘Visit one of our 
local congregations’ and we would list our 
church addresses in the ad.

“After browsing several different kinds 
of Christian resources for promoting 
our Christmas special services, United 
Methodist Communications fit best both 
in professional quality and in the content 
and words for our community as United 
Methodists.”

IDEAS MEANT FOR BORROWING
The Rev. Victoria Rebeck’s job at the 

General Board of Higher Education and 
Ministry in Nashville, Tennessee, includes 
supporting deacons, as well as other lead-
ers in the local church. Through the years, 
she has utilized many United Methodist 
Communications resources in her jobs. 
While serving as director of communica-
tions for the Minnesota Conference, she 
used tools to teach local congregations 
how to welcome visitors. She continues 
to use videos to inspire local churches to 

pursue creative ministries and United 
Methodist News Service articles to help 
churches connect with United Methodists 
around the world.

“The ideas I found might come through 
a story in the Interpreter or the news 
service or UMC.org,” Rebeck said. “Quite 
frankly, deacons – or laypeople – can 
directly borrow the ideas.”

Rebeck recalled reading about one 
church hosting drive-in movies and 
serving popcorn for the neighborhood in 
the church parking lot. This idea, she said, 
inspired other congregations to say, “Hey, 
we can do that in our church!” 

“These resources are helping laypeo-
ple in the local church be engaged in the 
community,” she said. 

‘LET’S GO FISHING’
When Reid Greenmun, a member of 

Tabernacle United Methodist Church in 
Virginia Beach, Virginia, stood in front 
of the congregation to give his report as a 
Virginia Conference lay member, he held 
up a copy of Let’s Go Fishing. The 60-page 
handbook, with the subtitle, “Making Dis-
ciples of Jesus Christ for the Transforma-
tion of the World,” is a comprehensive look 
at what it means to be United Methodist, 
and more.

“We’ve got a box,” Greenmun excitedly 
told his fellow church members, refer-
ring to the quantity of United Methodist 
Communications-produced handbooks he 
had on hand.

Greenmun discovered the resource 
when he stopped by the agency’s display 
at the Virginia Annual Conference. The 
handbook, he said, has many uses, from 
new-member education to a Bible study 
resource.

“Everybody is going to be using the 
handbook in a lot of ways,” Greenmun 
said. “Part of what we need to do (at our 
church) is go out and encourage more 
people to come to our church. I plan to use 
the handbook to get the members of our 
church to be educated so they can talk to 
other people about The United Methodist 
Church. That handbook is going to help us 
understand that and help us bring others 
into the church.”

KEEPING IT UNITED 
METHODIST TO THE CORE

When it comes to materials for United 
Methodists, resources abound. With tech-
nology advancing at an accelerated speed, 
church leaders have access to more tools 
than ever from across the globe. United 
Methodist Communications’ offerings, 
however, are the products of choice for 
many.

“One of the great advantages as a 
United Methodist congregation utiliz-
ing United Methodist Communications 
resources is that it speaks our theology 
that is relevant for the community that 
is around the local church,” said Scott. 
“There are other great resources across 
other denominations and with great 
graphics, but, the words, they aren’t really 
us. United Methodist Communications is 
for us, supported by us and it is us. It all 
circles back to bless us.”

Crystal Caviness is a public relations 
specialist at United Methodist 
Communications.

The Rev. Snehlata Patel chats with Alam Mu-
hammad, a fruit vendor in Harlem, New York. She 
was among the United Methodist volunteers who 
performed “random acts of kindness” as part of 
the launch of the “Rethink Church” campaign in 
May 2009. 

Lydie Acquah is director of 101.6 FM in Abidjan, 
Côte d’Ivoire. The United Methodist Church 
launched the station, known as the Voice of 
Hope, in December 2009.

In 2006, Sports Illustrated columnist Rick Reilly 
visited Yesirat Gafani and her son, Afusat, to 
see a mosquito net at their home in Nigeria. The 
“Nothing But Nets” campaign — the predeces-
sor to Imagine No Malaria – provided the net. 

United Methodist 
Communications  
celebrates 75 years
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It’s not too late to plan an alternative giving 

event for the upcoming holidays! Order 

your free Living Gift Market resources 

now by calling 888.5HUNGER or visiting 

www.heifer.org/faithcommunities.

Bring “love thy neighbor” to life year-round 

with our faith-based programs. These FREE, 

hands-on resources can help you transform 

hearts in your own community while helping 

to end hunger and poverty worldwide.

FILL THE ARK
Fill the Ark is a great resource  

for the Lenten season. Join Heifer 
when you “Give Up to Give Back.” 

(New look for 2015)

TAKE AN ALTERNATIVE  
MISSION TRIP

Heifer Learning Centers  
are a great place to host  
your fall faith retreats. 

ANIMAL CRACKERS
It’s not too early to plan your spring  

and summer ministry programs.  
Animal Crackers is a ministry  

resource for all ages.

‘TIS THE 
SEASON

#HEIFERFAITH

16-EDU-2ASS 2015 UMC Intrepreter Ad_Sept.indd   1 7/29/15   3:45 PM



A child bathes in water 
from an open pipe fol-
lowing Typhoon Haiyan 
in Tacloban, Philippines. 
Natural and humanitari-
an disasters often raise 
questions of why there is 
suffering.
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FAITHFUL QUESTIONS

WHY DOES 
GOD ALLOW 
SUFFERING?

TRAGEDY STRIKES. A LOVED ONE DIES 
UNEXPECTEDLY. MENTAL ILLNESS 
STEALS A FAMILY’S HOPE. SOMEONE 
GETS CANCER. IN THE FACE OF SUCH 
PAIN AND SUFFERING, PEOPLE ASK, 
“WHERE IS GOD IN THIS?”

The Rev. Don Lee, pastor of 
First United Methodist Church 
in Sacramento, California, said 
this is a very normal response. 

“I think it’s [a question] 
everyone asks in the face of 
tragic suffering,” he said. “It’s a 
natural question.”

Lee said he views suffering 
as an expected result of living 
in a broken world.

“There’s a certain amount 
of chaos in the world,” he said. 
“Accidents happen. Our bodies 
are fragile. They can become 
diseased. There are lots of 
reasons that they might be 
thrown into suffering. I think 
suffering is inherent in the 
natural order.” 

Ted Vial, professor of 
theology and modern western 
religious thought at Iliff School 
of Theology, shares a similar 
belief. 

When it comes to the 
leading schools of thought on 
suffering, Vial said he tends to 
follow the theological ideas de-
veloped by Augustine of Hippo.

“Augustine’s theory goes 
something like this,” Vial 
explained. “Everything God 
creates is good. But because of 
sin, humans have put them-
selves out of their proper place 
in the cosmos.” 

For example, Vial said, nat-
ural weather phenomena such 
as wind and rain are not inher-
ently bad, but they can lead to 
tragedy because the world is 
not the way God meant it to be. 

“People are created to live 
up where the angels are, but 
because of sin, we long for 
things that are less good,” he 
said. “We pull ourselves down 

BY EMILY SNELL
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Mothers who are separated from their families in the United States cry 
at the Mexican side of the border wall between San Diego and Tijuana, 
Mexico, during the Posada Without Borders during Advent 2013.

U
M

N
S/

M
IK

E 
D

U
B

O
SE

until we dwell in the world of 
floods and storms. The floods 
and storms aren’t the problem; 
the problem is we are out of 
place. We shouldn’t be here.”

‘MORE QUESTIONS THAN 
ANSWERS’

Throughout her years in 
ministry, the Rev. Linda Loud-
erback, superintendent of the 
Wichita West District in the 
Great Plains Conference, said 
she has encountered the ques-

tion of God’s role in suffering 
many times.

“Why couldn’t God stop 
that?” people have asked her. 
“God gave us free will and put 
us in place in this world as it 
is. I don’t know why. What I’ve 
discovered in my life is that 
there are way more questions 
than answers. We have to stay 
close to God in prayer, and 
then we have to listen and pay 
attention for God’s response.”

Despite wanting to offer 
answers in an attempt to help 
those who suffer, Lee said 
people often let fear hold them 
back from doing or saying 
anything.

“The answers that are 
unacceptable from our point of 
view are any answers that im-
ply that God causes suffering 
or is ignoring the situation or 
that God is trying to punish the 
person or to teach a lesson,” 
Lee said. “Those are the kinds 
of responses people give to one 
another because they are short 

on good answers. Part of the 
problem is there is no simple 
answer, I guess.

“I always try to offer some 
alternative ways for people to 
respond vocally,” he said. For 
example, Lee said he thinks it 
is wrong for people to say God 
“took” a loved one away from 
someone. Instead, he suggests, 
“God doesn’t take us, but God 
receives us.”

Vial said words ultimately 
are not what most people need. 

“What’s really important is to 
be present and be there,” he 
said. “You don’t have to say 
the right thing, and you don’t 
have to fix it. You just have to 
be there. That’s enormously 
comforting and useful.”

When words seem appro-
priate, Flora Slosson Wuellner, 
author of numerous books re-
lated to healing and wholeness, 
has found that the first and 
best thing to say can be, “You 
are not alone.” 

“I hold their hands,” she 
explained, “and say, ‘You are 
not alone for one minute. The 
Eternal Lover at this moment 
holds you, suffers with you, 
helps bear the burden and will 
bring you to the other side.’”

‘GOD UNDERSTANDS’
As suffering people seek 

answers and healing, some-
times God’s response comes in 
the form of caring friends.

Louderback, whose mother 
and husband died within 

the last few years, said she 
“would’ve never been able to 
live through those two things 
if God hadn’t been right there 
with me the whole time, along 
with people who were support-
ing me. ... Somehow, if we pay 
attention, God shows us that 
he is with us even in the midst 
of difficulties.”

The pastors all agreed that 
finding support in relation-
ships is crucial to the healing 
process. 

Christian community helps 
people grow from their suffer-
ing, said Lee, whose twin sons 
died in a bus accident at age 15.

“You grow from it, and you 
become this new person from 
it,” he said. “That’s part of the 
transformation that God is do-
ing in our lives. I don’t think we 
can do that in isolation. I think 
that happens in community 
and with the help and love of 
others. I certainly experienced 
that in my life.”

“A lot of times we suffer 
alone,” Louderback said. “We 
draw more into ourselves. Now, 
this is coming from an extro-
vert. ... I think that we need to 
have a one-on-one relationship 
with somebody in our church, 
or it could be a neighbor or 
friend who knows God. It could 
be a pastor, even if you don’t 
know the pastor. We need to 
find a way to reach out.”

Just as those who are 
suffering can decide to open 
their hearts to others, Slosson 
Wuellner said they also decide 
if they are ready to open their 
hearts to God.

“It’s our choice whether we 
turn to that Presence as the be-
loved or whether we continue 
to wall ourselves off with fury 
and terror,” she said. “Doubts 
come to all of us. It’s not a mat-
ter of doubts (being) wrong. 
They aren’t. But even in the 
midst of our doubts and anger 
and fear, we can still choose to 
accept God’s love.”

In her book Prayer, Fear and 
Our Powers (The Upper Room), 
Slosson Wuellner recommends 
that those who are suffering 
adopt a patient and self-com-
passionate approach to their 
relationship with God. 

“Remind yourself that God 
understands your wounds, 
your hesitations, your fears 
and does not demand instant 
complete trust and surrender. 
God is far more patient than 
we are and will not give up on 
you or leave you. Trust grows 
slowly. Take as much time 
as you need, and do not push 
yourself or allow anyone else 
to do so.”

Emily Snell is a freelance 
writer in Nashville, Tennessee.

FAITHFUL QUESTIONS

The Rev. Linda Louderback
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September–October 2015 issue

Focusing on What Counts:  
Goals for Worldwide Mission

In the next issue of New World Outlook… 

n  A new Global Health Initiative is announced
n   An UMCOR update on work in Syria, Ukraine, Nepal, and Iraq
n   Profiles on some of Global Ministries’ World Communion Scholars
n  Mission Initiatives stories from Laos, Kyrgyzstan, and Mongolia

Order this single issue online at www.umcmission.org/shop,  
call customer service at 888-346-3862, or email csc@umcom.org.

SUBSCRIBE TODAY!
6 issues for $24.00,  

online at http://newworldoutlook.org, or call 1-877-881-2385  
Digital edition for $10 a year
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Photo Asian Rural Institute

AN AWARD-WINNING MAGAZINE DEDICATED TO UNITED METHODISTS IN MISSION

Scholarship recipient applies 
lessons to life

AFTER WATCHING her mother suffer a stroke due to taking 
incompatible prescribed medications, Lena Kuffuor-Afriyie, 19, 
decided to pursue a career in pharmacy. 

A sophomore at the University at Buffalo (New York), Kuf-
fuor-Afriyie received a World Communion Scholarship, adminis-
tered by the General Board of Global Ministries.

Traditionally, United Methodists observe World Communion 
Sunday on the first Sunday in October (Oct. 4 this year). Half of 
the offering proceeds go toward World Communion Scholarships. 
The other half supports the Ethnic Scholarship and the Ethnic 
In-Service Training programs, related to the General Board of 
Higher Education and Ministry.

Kuffuor-Afriyie says she was called into her ministry at Ghana 
Wesley United Methodist Church, Brooklyn, New York, at age 13 
after hearing a musical performance by the Ghanaian Methodist 
choirs in North America. 

“I wish to open my own pharmacies in Ghana because there 
are some remote areas where people have no access to the proper 
materials for good health,” says Kuffuor-Afriyie, whose parents 
are from Ghana, West Africa. “My motivation is my mom, of 
course, and my desire is to sow seeds into lives of others, hoping 

WORLD  COMMUNION  SUNDAY

Lena Kuffuor-Afriyie chats with Walter Twumasi, youth choir director, at 
Ghana Wesley United Methodist Church in Brooklyn, N.Y. Kuffour-Afriyie 
considers any service she provides there among her ministries. 
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SEND FOR OUR FREE INFORMATION KIT & DVD

1011Military Road, P.O. Box 39, Buffalo, NY 14217; Toll Free 1-866-276-3686, e-mail: info@armento.net

Visit us at www.Armento-Columbarium.com

BLENDING ARTISTRY & CRAFTSMANSHIP SINCE 1946 
C O L U M B A R I U M S

A Columbarium in the life of the Church
preserves a tradition of remembrance.

An Armento Columbarium is an affordable alternative that preserves
cherished memories & delivers a message of comfort in the knowledge that those

that have touched our lives will always remain in the company of family & friends.

Your Church, Youth Group, 
School, Club or Team 

will work directly with the 
manufacturer to make 
40% profit.

  Your supporters receive a 
tremendous value on remarkable 
kitchen knives, utensils and 
gift sets (quick mixes, 
cookbooks, and stoneware too)!

  Rada Cutlery’s reputation for 
Made in the USA quality is 
well known. We have made and 
sold over 142,000,000 knives 
since 1948!

  You deserve a fund raiser that
is EASY for YOU!

Fund Raising
1. 40% PROFIT
2. USA KITCHEN ITEMS
3. EASY SYSTEM

Request your FREE catalog 
and information packet:

1-800-311-9691
or www.RadaCutlery.com

NOTE: Dept A15IMA

Celebrating 
67 years of 
remarkable 

cutlery, service 
and value! 
1948-2015

Rada Cutlery is 100% American Made 
- raw materials and construction!

that at least one will also be inspired to sow a seed into another individual.
“My passion for pharmacy comes from my childhood experiences of watching my 

mom painfully swallow various prescribed medications for all of these conditions 
doctors always came up with,” she says. “I wished to do something to help but could 
not. Then [my mom] suffered a mild stroke. ... I was so curious about what was going 
on with my mom’s health and all the different medicines, so I made it a goal to pursue 
pharmacy to answer all of the questions for myself. 

“Using these pharmacies as windows to health education,” she continues, “I would 
like to be able to provide knowledge to local patients about their conditions and how to 
maintain themselves, even with no hospitals nearby.” 

Kuffuor-Afriyie considers any opportunity to serve in her church as her ministry.
“My ministry is everything from singing in the senior and youth choirs, to organiz-

ing the youth for an activity, to leading church service as a liturgist, to accompanying 
my pastor to a conference as a church representative.”

Kuffuor-Afriyie is an encourager.
“[God has] given me the 

spirits of [singing,] openmind-
edness and acceptance of oth-
ers. ... With these gifts, I want 
to be a vessel of comfort and 
support for those who need it.” 

The offerings on World 
Communion Sunday can help 
students pursue educational 

goals and relieve financial burdens, she says. “It would be a great blessing for me,” she 
wrote on her scholarship application. 

Heather Peck Travis is a freelance journalist living in Glasgow, Ky. 

CELEBRATE WORLD 
COMMUNION SUNDAY 
Find materials to help tell the World Communion Sunday 
story at www.umcgiving.org/wcs. Order posters and leaflet/
envelopes to promote the offering by calling United Methodist 
Communications Customer Service, 888-346-3862. While 
Oct. 4 is the official date for the observance, churches may 
receive the offering at any time.
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A NEW ALL-CHURCH STUDY IS AMONG THE SEVEN NEW DEVOTIONAL RESOURCES FOR ADVENT 
2015 FROM ABINGDON PRESS AND THE UPPER ROOM. OTHERS INCLUDE A LOOK AT THE WAYS THE 
VARIOUS GOSPELS ANNOUNCE CHRIST’S BIRTH OR MAKE WAY FOR HIS MINISTRY, A DIFFERENT 
WAY TO READ THE CHRISTMAS STORY AND REFLECTIONS ON WELL-KNOWN CAROLS.

 Anticipating 
Advent 

S T U D I E S ,  I N V I T A T I O N S

Sent
Sent: Delivering the Gift of Hope at 

Christmas (Abingdon Press) is a new 
all-church study, which makes it easy 
for different age levels to study the same 
theme each week so families can discuss 
them together. The Rev. Jorge Acevedo 
leads the team using story, art and Scrip-
ture to discover how, where and why 
Christ sends his disciples into the world 
to be his hands, feet, head and heart. 
While individuals can use the five-ses-
sion study book, the video presentations 
and a leader’s guide will be useful for 
group study. Sent resources also include 
a devotional book, a youth study book, 
a children’s leader guide and a large 
print edition of the adult study. Joining 
Acevedo in leading the study on video 
are the Rev. Jacob Armstrong, the Rev. 
Justin LaRosa, the Rev. Rachel Billups 
and Lanecia A. Rouse.

Awaiting the Already
Using a thematic approach that 

applies Bible study to everyday life expe-
rience, Awaiting the Already: An Advent 
Journey through the Gospels (Abingdon) 
is usable by individuals and small groups. 
The Rev. Magrey R. deVega, senior 
pastor at Hyde Park United Methodist 
Church in Tampa, wrote the five-session 
study with a weekly focus and encour-
agement to engage in a spiritual practice 
or do something specific that will help 
the reader grow in faith.

Finding Bethlehem in 
the Midst of Bedlam

Originally published as a study for 
adults, Finding Bethlehem in the Midst 
of Bedlam (Abingdon Press) is being 
reintroduced as a five-week all-church 
study with sessions for adults, youth and 
children. A DVD includes five 8-10-min-
ute sessions that can be used to facilitate 
discussion of the book’s content. Written 
by the Rev. James W. Moore, the study 
focuses on ways Christ breaks into chaos 
and confusion that often accompanies 
Christmas, showing that Bethlehem 
always happens in the midst of bedlam.

Five Questions of Christmas
By exploring questions asked by the 

Magi, Elizabeth, Mary, Zechariah and 
the crowd witnessing the naming of 
John the Baptist, author Rob Burkhart 
helps readers explore their own curios-
ities about purpose, favor, trust, justice, 
doubt and promise. Individuals and 
small groups can use the five-week study 
focusing on Five Questions of Christmas: 
Unlocking the Mystery (Abingdon Press), 
questions that open the door to some of 
life’s great mysteries. 

A Calendar of Devotions
The Advent 2015 edition of the booklet 

has daily devotions that include a Scripture 
reading, a Bible verse, an inspirational mes-
sage and a prayer. Nell W. Mohney wrote Ad-
vent: A Calendar of Devotions 2015 (Abingdon 
Press). The booklet will fit in a #10 envelope.
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www.goodnewsmag.org
Ask for your complimentary 
copy today at
800.487.7784 or 
info@goodnewsmag.org.

Follow us on:
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        IS TO BE 
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ORTHODOX
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The Gift of New Hope
Author, lecturer and worship leader 

Christopher L. Webber is the writer of 
The Gift of New Hope (Abingdon Press), 
the Advent 2015 study based on the 
Revised Common Lectionary. The five-
week study, based on Year C of the three-
year cycle of Bible readings, encourages 
readers to claim and celebrate the new 
hope offered in Jesus Christ. Each chap-
ter covers the Old Testament, Epistle 
and Gospel readings for the week as well 
as discussion questions, personal reflec-
tion questions and suggested activities 
for group study.

Why This Jubilee?
The Rev. James Howell explores the 

birth of Jesus through familiar carols. 
In Why This Jubilee (The Upper Room), 
Howell offers 24 reflections on well-
known carols and Christmas songs for 
individuals to use. The book includes a 
guide for four discussions focusing on: 

 » The Place
 » The Men (Joseph, shepherds, magi)
 » The Mother
 » The Child 

Compiled by the Rev. Kathy Noble, editor 
of Interpreter and Interpreter Digital.

RETHINK INVITING: While supplies last, churches can receive 100 free 
customized door hangers from the Rethink Church ministry of United 
Methodist Communications. Orders must be placed by Nov. 1 to assure 
delivery by Thanksgiving or by Dec. 1 to be on time for Christmas. National 
advertising in the United States supporting local churches’ outreach and 
invitations during Advent and Christmas will launch Monday, Nov. 16. 
Other invitational resources available for congregations include direct mail 
postcards. Among the worship resources are graphics, bulletin covers and 
sermon starters. The materials support the Rethink Church message of 
“Church can happen anywhere” while raising awareness of specific events. 
Learn more at www.umcom.org/rethinkchurch.

GIVING TUESDAY: Dec. 1 will be the fourth 
annual #GivingTuesday, a day focusing on 
contributing rather than consuming. The 
General Board of Global Ministries will again 
promote #UMCGivingTuesday to support Ad-
vance projects, while many congregations and 
annual conference and other denominational 
missions and ministries will highlight projects 
to support with online giving that day. 

Planning     
       Ahead



Imagine No Malaria 
staffer LeRae Col-
lins greets visitors 

during the 2014 
United Methodist 

Women’s Assembly. 
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Imagine No Malaria field coordinators 
lead campaign toward success

n the five years since the launch of 
Imagine No Malaria, the people of The 
United Methodist Church have raised 
more than $66 million (as of mid-June) 
to end death and suffering from malaria 

in sub-Saharan Africa.
Congregations of all sizes and 

people of all ages are among the grassroots 
fundraisers. On the front lines of the effort 
to reach the $75 million goal within the 
next year are Imagine No Malaria field 
coordinators, 29 well-trained men and 
women who travel within their annual 
conferences to inspire churches to set 
goals and to provide resources for reaching 
those goals.

For David and Sylvia Simpson, Imagine 
No Malaria field coordinators in the 
Baltimore-Washington Conference, the 
formula to meet their conference’s goal 
was simple: $10 per church attendee per 
year for three years. When the Simpsons 
took on the role to rally churches and laity 
to meet a $2.1 million goal, they found that 
the dreamers outnumbered the naysayers. 
With the conference campaign officially 
ending in September, the conference was 
on its way to exceeding its goal.

From volleyball tournaments to United 

Methodist Women lunches, the Simpsons 
have witnessed congregations and individ-
uals taking action.

Nicolina Stine asked for donations to 
Imagine No Malaria for her sixth birthday, 
an idea that inspired others throughout 
the conference. By her seventh birthday, 
Stine had raised more than $2,000 for the 
campaign.

Stine’s idea caught on outside of the 
Baltimore-Washington Conference.

An 8-year-old girl in the Holston 
Conference also decided to donate her 
birthday money. When the girl’s mother 
questioned her daughter, the child replied, 
“My aunt told me to save it for something 
big, and this is something big,” said LeRae 
Collins as she recounted the story.

By Crystal Caviness

IMAGINE NO MALARIA
TOWARD SUCCESS

field coordinators lead campaign

Rolly Loomis 
serves as field 
coordinator for 
Imagine No Ma-
laria in the Des-
ert-Southwest 
Conference. 
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Members of the Iowa 
Annual Conference cele-

brate exceeding their goal 
of raising $2 million for 

Imagine No Malaria.
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“Being able to share that story was 
something big for us,” Collins said, adding 
that many children throughout the con-
ference donated birthday money to the 
campaign.

Collins, who works on the Imagine 
No Malaria team at United Methodist 
Communications, previously was the field 
coordinator for Holston.

“Imagine No Malaria showed Holston 
that we could dream a big dream and meet 
a God-sized goal. It also connected church-
es of all sizes and helped reignite missions 
in some congregations that maybe hadn’t 
been a part of something like this. We 
had a common goal, and everyone could 
participate.”

LEAVING ‘A GOD-SIZED LEGACY’
Across the connection, conferences 

have shown evidence of the campaign’s 
key Bible verse, Ephesians 3:20: “God can 
do immeasurably more than we ask or 
imagine.”

Adlene Kufarimai, Imagine No Malaria 
field coordinator in the North Alabama 
Conference, recalls sitting with the mis-
sion team at a small-membership church 
in her conference discussing the church’s 
campaign goal. When the pastor suggested 

$24,000, some objected, saying the amount 
was too large and recommended a $4,000 
goal instead. In the end, the committee 
went with the larger goal.

A few months later, Kufarimai an-
swered the phone with an excited caller on 
the other end, announcing the church had 
exceeded its goal.

“They said they cannot do it, but at 
the end of the day, they raised more than 
$24,000,” she said.

One church first discussed a goal 
of $5,000, and then raised more than 
$50,000. A sidewalk Sunday school 
program with young children raised 
more than $500 in coins for Imagine No 

Malaria. These are but two of the churches 
in the Desert Southwest Conference 
that Rolly Loomis, field coordinator, can 
name whose members have exceeded 
expectations.

“It really is a miracle what is happen-
ing,” he said. “Someday, The United Meth-
odist Church will be known as the church 
that helped wipe out malaria. That will be 
part of a God-sized legacy that we will all 
leave behind.”

In Iowa, Imagine No Malaria showed 
United Methodist connectionalism at its 
best, said Katie Dawson, field coordinator.

“When one church heard about what 
another church did, it inspired them to do 
something,” Dawson said. “And the global 
connection inspired me, too. In Iowa, we 
were able to be a part of something half 
a globe away. I was so inspired by stories 
coming out of the health boards (in Africa) 
about lives being transformed and people 
being trained.

“I realized in both places, we were 
training and empowering people. In some 
ways, it was about so much more than 
malaria,” she said, “which was a really 
good thing.”

Crystal Caviness is a public relations 
specialist at United Methodist 
Communications. 
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I Am United 
Methodist

People, personalities, passions

Viola Reed, now 101, says the 
mission trips she began taking as 

a senior adult “saved her life.”

M
any people go to 
the Caribbean 
when they retire, 
but not many of 

them go there to do hard labor. 
No one told that to Viola Reed. 

The 101-year-old member 
of Batesville United Methodist 
Church in Ohio went on her first 
mission trip at age 72. While 
many of her peers were thinking 
about taking it easy, Reed was 
helping put a new roof on a 
school on the island of Nevis. 

Reed says she’s been 
“Methodist all my life” and 
was active in the church, but 
had never been on a mission 
trip.

After a career working for 
a government agency, Reed re-
tired to care for her sister, who 
was diagnosed with breast 
cancer. 

“Our parents had died, and 
neither of us ever married, so 
I stayed with her,” Reed says. 
“She died three years later, 
and I began to get depressed 
and feel lonely.”

When she saw her church 
was organizing a mission trip 
to Nevis to repair a school, she 
asked if she could go. 

“They told me they’d take 
anybody who would go, that 
age was not a problem.”

She says that mission trip 
saved her life. 

“I could see that those 
people had so very little, but 
they were happy. I realized 
there was a different side of 
life than what I was looking 

at. When I came back home, I 
had a totally different outlook 
on life.”

So not long after, when her 
church planned a mission trip 
to France, Reed jumped at the 
chance.

They were putting a new 
floor on the second story of a 
U.S. Army barracks that had 
been converted to a camp for 
underprivileged children. The 
only way to get supplies to the 
second floor was running a 
bucket up a pulley, and every 
person had to take a turn each 
day. 

“After the day it was my 
turn, my shoulders and arms 
were so sore, I could barely 
make it into bed. I announced 
at breakfast the next morning 
that I’d be moving in slow 
motion, and a few young girls 
announced they were feeling 
the same way, so it wasn’t just 
me that was worn out!”

Reed took one more trip 
to Alaska to install a filing 
system in a church office. She 
used the same system that 
she’d used at her government 
job, adding, “There are a lot of 
things the government does 
that aren’t efficient, but this 
was!”

She says those three trips 
helped her get over losing her 
sister. 

“They filled my life with 
something I could look for-
ward to and could see that 
there was still something to 
live for, even though my family 
was all gone.”

Reed had taught a chil-
dren’s Sunday school class 
for about 40 years, but after 
her mission experience, she 
became even more involved. 
She served as president of the 
local United Methodist Wom-
en unit and later was elected 
president for the district unit. 

She is a certified lay speaker 
and was still helping lead 
worship at age 99. The Rev. 
Carol Touvell, Batesville’s 
pastor, says Reed still renews 
her lay-speaking license every 
year.

Reed is also a faithful 
subscriber to Interpreter, and 
says she has been “since it 
came into existence.” She says 
it’s her favorite way of keeping 
up-to-date on what’s going on 
in the denomination. Touvell 
says Reed stays more current 
on church issues than anyone 
else she knows and often 
brings up topics in Sunday 
school that the leaders didn’t 
even know about.

“She’s had a big impact on a 
lot of lives,” Touvell says. 

Her immediate family may 
be gone, but Reed has found a 
new family at Batesville Unit-
ed Methodist Church. A few 
years ago, she fell and broke 
her hip. Since then, she’s been 
living in a senior home, where 
church members visit regular-
ly, and she’s taken to worship 
every Sunday.

“They’ve come to visit me, 
they’ve sent cards, they call, 
they send gifts. It’s unbeliev-
able,” Reed says. “It’s God 
working in their lives, and it’s 
certainly made my life enjoy-
able since I’ve been here at the 
home.”

Joey Butler is multimedia 
editor of Interpreter magazine, 
Nashville, Tennessee.

By Joey Butler

Viola Reed, 101, took her first mission trip when she was 72.
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Viola Reed, Batesville, Ohio

LISTEN as Viola recalls 
her first mission trip at 
age 72.

Viola Reed talks 
about her mission 
trip to France.
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Technology
Getting wired for God

Reaching next door – 
with Nextdoor

R
EACHING OUT TO THE COMMUNITY 
IN THE DIGITAL AGE CAN PRESENT 
NEW CHALLENGES. AS PEOPLE 
BECOME LESS COMFORTABLE WITH 

HOUSE CALLS FROM NEIGHBORS, PASTORS 
AND FRIENDS, CHURCHES CAN FIND MAKING 
THE COMMUNITY CONNECTION MORE THAN A 
LITTLE DIFFICULT.

When the Rev. John 
Russell began dreaming of 
a new English-as-a-Sec-
ond-Language program to 
serve Hispanic members of 
Saint John United Methodist 
Church in Mobile, Alabama, 
he found layers of complica-
tions. Key was how to get the 
word to a community where 
people are very cautious about 
giving contact information 
to an unknown individual or 
organization.

Luckily, the people at Saint 
John were already becoming 
leaders in using a new tool 
called Nextdoor, www.next-
door.com. Billing itself as “the 
private social network for your 
community,” Nextdoor has 
become the main communica-
tion tool for residents in cities 
all over the United States.

Nextdoor allows people 
in a neighborhood to post 
and comment about events, 
lost pets, crime and anything 
else that interests them. The 
average user only sees and 
interacts with the people in 
the neighborhood; one user 
becomes the community lead 
by recruiting the most people 

in a given area.
Since Saint John was the 

first church to become part of 
Nextdoor in its area, it soon 
attained the status of com-
munity lead. That meant that 
the church’s posts showed up 
in nearby neighborhoods as 
well as its own. As a lead, the 
church can also make posts 
that send a popup notification 
to people’s phones.

Using Nextdoor to spread 
the word about the ESL class, 
Saint John could communi-
cate with its neighbors – and 
protect their anonymity, as the 
congregation was not the one 
collecting the contact infor-
mation.

With many receiving their 
information through Next-
door, more than 100 people 
joined the first ESL course. 
Continuing to use the tool, 
Saint John has seen a 100-per-
cent increase in sales at its 
consignment hut, hosted con-
versations on race and culture 
and, most recently, hosted the 
largest community meeting 
to date to discuss community 
connection and involvement.

Nextdoor offers churches a 
partial solution to the chal-
lenges created by a changing 
culture – changes in which a 
digital social network can be 
the place to begin developing 
relationships that will trans-
form analog neighborhoods.

The Rev. Jeremy Steele is Next 
Generation minister at Christ 
United Methodist Church, 
Mobile, Alabama. He is also an 
author, blogger at jeremywords.
com and a frequent contributor 
to MyCom, an e-newsletter 
published by United Methodist 
Communications.

UNITED METHODIST 
BRANDING TOOLKIT 
ONLINE

United Methodist Communications 
is offering a new toolkit to make it 
easy for local churches and other 
denominational entities to adopt 
more unified branding.

Edward Mikula created the official 
cross-and-flame logo of The United 
Methodist Church in 1968 when 
the Methodist Church and the 
Evangelical United Brethren Church 
united. However, research shows 
that only about 65 percent of United 
Methodist churches currently use 
the symbol. Some use different 
flames and different crosses, as well 
as miscellaneous hues, even though 
the logo is a trademark. Official 
standards for using it have been 
updated. 

An online toolkit available at www.
umcom.org/brand can help all 
United Methodist entities use 
the unified branding in their 
organizations, while maintaining 
their own identities. The free toolkit 
includes standardized colors and 
fonts, logos, social media graphics 
and stationery templates and 
provides flexibility for churches to 
integrate their own preferences.

“As with any strong brand, unified 
identity also allows churches to 
get the full benefit of consistency 
across denomination-wide 
communications,” said Dan Krause, 
chief executive of United Methodist 
Communications. “A brand is 
ultimately a promise, and in our 
case, this promise is the Wesleyan 
faith that is core to our identity as 
United Methodists to share the love 
of Jesus Christ and to serve the 
world around us.”

Press Center, United Methodist 
Communications
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to be united methodist Beliefs, Practices, Identity
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celebrate Halloween?

F
or Christians, Halloween can 
be a source of consternation. Its 
origin as a pagan festival and the 
often-heavy emphases on death, 

darkness, fear, the occult and witchcraft 
raise theological concerns for some.

The United Methodist Church does not 
have an official statement or position regard-
ing Halloween. Congregations are free to 
make their own decisions about Halloween 
activities.

Many offer alternatives to traditional 
activities, choosing events that celebrate life 
rather than death, offer safe fun for children 
or make the day one to give as well as get.

Some congregations that teach their 
members about the dangers of getting too 
involved in Halloween offer alternatively 
themed festivals or carnivals. They en-
courage children to dress as famous people, 
biblical heroes or funny rather than scary 
characters.

One of the most popular alternatives is 

trunk-or-treat, a safe alternative to tradi-
tional door-to-door trick-or-treating. Church 
members reserve designated spots in the 
church parking lot or another location, deco-
rate their vehicles and give candy to children 
— costumed or not. Some add delicious food, 
apple cider, games and costume parades, live 
music, puppet shows and other fun to the 
candy collecting.

But Halloween is not just about getting, 
some children are discovering. A “reverse 
trick-or-treat,” where church members go 
to homes in the neighborhood and pass out 
candy and treats, as well as an invitation to 
worship, is a good way to connect with fami-
lies in the community. 

Many United Methodists surprise neigh-
borhood goblins with fair-trade chocolate, 
produced by farmers who make fair wages. 
It is a way to teach children that much of 
the chocolate they eat comes from African 
nations, like Côte d’Ivoire, where children 
work in cocoa fields and farmers earn little 

for their crops.
In other congregations, children trick or 

treat for UNICEF throughout October. On 
the last Sunday in October, they wear their 
“friendly, not scary” Halloween costumes for 
an after-worship party and continue collect-
ing for UNICEF.

For many United Methodists, October 
– and Halloween – would not be complete 
without a pumpkin patch. Often, pump-
kin-sale proceeds benefit mission trips and 
other causes. 

Halloween can be a fun, safe holiday that 
benefits both the children and teens who de-
light in it and the adults who help them find 
healthy, helpful ways to celebrate.

Barbara Dunlap-Berg is associate 
editor of Interpreter

Trinity United Methodist Church in Aiken, South 
Carolina, celebrates Halloween with a trunk-or-
treat event.
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FOR CHILDREN
FOR YOUTH

Jorge Acevedo is the Lead Pastor at Grace 
Church, a multi-site United Methodist 
congregation in Southwest Florida. 

Jacob Armstrong is the founding pastor 
of Providence Church, a five-year-old 
United Methodist church plant in Mt. Juliet, 
Tennessee, reaching 1,000 people each week.

Rachel Billups serves as the Executive 
Pastor of Discipleship and as part of the 
preaching team for Ginghamsburg Church 
in Tipp City, Ohio.

Justin LaRosa is a licensed clinical 
social worker and Deacon who leads 
the new ministry of Hyde Park United 
Methodist Church in downtown 
Tampa, Florida.

Lanecia Rouse is an artist, 
photographer, workshop leader, and 
author of numerous articles on Christian 
formation. She has held pastoral roles 
in the United Methodist and British 
Methodist Church.

God sent Christ at Christmas. In turn, 
Christ sends us into the world to be 
his hands and feet, head and heart. 
Dynamic pastor Jorge Acevedo leads 
us on a 5-week Advent journey to 
discover how, where, and why we are 
sent. Joining him on the journey are four 
young clergy who challenge us through 
story, art, and Bible study.

Resources include:
Participant Book.
Large Print Participant Book.
Devotional.
Leader Guide.
DVD.
Youth Study Book.
Children’s Leader Guide.

DELIVER THE HOPE  
a t  C h r i s t m a s

New Churchwide Study

“As you sent me into the world, so I have sent them .  . .”
—John 17:18, CEB

Sent
Delivering the Gift of Hope at Christmas
Jorge Acevedo



IT’S EASIER THAN EVER TO INVITE YOUR COMMUNITY TO CHRISTMAS WORSHIP. 

United Methodist Communications has a variety of resources to help you let people know  

what’s going on at your church this Christmas including worship graphics, bulletin covers, 

sermon starters, direct mail postcards, door hangers and more. Designed to coincide with  

our national advertising efforts, these materials support the RETHINK CHURCH 

message while raising awareness of your specific events. 

Go to umcom.org/rethinkchurch to learn more.

WHEN GIVING YOUR TIME GIVES SOMEONE NEW HOPE,

CHURCH CAN HAPPEN ANYWHERE.
100 FREE DOOR 
HANGERS 
(While Supplies Last)

Customized and printed 
to promote the service 
of your choosing

Items must be ordered 
by Nov 1 to arrive  
before Thanksgiving

LOOK FOR OUR NATIONAL ADVENT ADVERTISING STARTING NOVEMBER 16.

CHURCH IS MORE  
THAN A PLACE TO GO 
AT CHRISTMASTIME.

CHURCH CAN  
HAPPEN ANYWHERE 
AND ANYTIME.

ORDER ONLINE AT 
UMCOM.ORG/RETHINKCHURCH

UMC_Interp_Advent_Ad_r003.indd   1 8/3/15   4:58 PM



EXCLUSIVELY FOR INTERPRETER 
DIGITAL READERS, access to the 2013-16 
United Methodist Handbook and the July-August issue  
of New World Outlook.

The United Methodist Handbook, Let's Go 
Fishing: Making Disciples of Jesus Christ for the 
Transformation of the World is a colorful 48-page 
publication filled with comprehensive informa-
tion about The United Methodist Church.

[Gen]eration Transformation – young adults who 
are changing the world as they spend 10 weeks 
or two years, a vacation, a semester or a gap year 
in mission service that links faith and social 
justice. Read the July-August New World Outlook 
for stories of millennials answering God’s call 
to service as United Methodist Global Mission 
Fellows, Global Justice Volunteers and Individual 
Volunteers.

CLICK ON THE COVER TO READ THE 
HANDBOOK OR NEW WORLD OUTLOOK.


